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Sparks 


One of Greatest 
300 at Grand Canyon 
L. A.’s Hospitality 
Birthday Doings 






By 
Chris Sinsabaugh 


El Tovar Inn, 
Grand Canyon, Ariz. 

HE ANNUAL Gilmore Economy 
Run has become history, but as 
this is written we don’t know the 
winners that’s something Art 
Pillsbury, California representative 
of the AAA Contest Board, has to 
figure out and AvTomoTtive News 
will not be able to give you an 
answer until the subsequent issue 
of “The Newspaper of the In- 
dustry.” But whatever it is, in my 
opinion, this is one of the greatest 
contests ever promoted in_ the 
United States. And, over the years, 
I have seen many. 
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REGARDLESS of who wins, this 
Gilmore stands out as one of the 
toughest tests of the automobile 
thatIever have witnessed. Twenty- 
four 1941 models took part and 
only one failed to cross the finish 
line. And that one had to withdraw 
because of a trivial accident. It 
backed into a curb, which so dam- 
aged the gasoline tank that most 
of its precious fuel dripped out. 
These cars traveled 600 miles at 
an average speed of from 40 to 45 
miles an hour through a desert 
and up and down mountains, yet 
they came into the last control 
showing no travel stains and just 
as if it had been a boulevard run. 
Those who rode the cars, despite 
the 600 miles, climbed out as fresh 
as the proverbial daisies. 

I anticipate that the gasoline 
mileage will not run as high as 
it did going to Yosemite, last year, 
which was half the distance and 
comparatively easy with the aver- 
age speed only 30 miles an hour, 
but the run to the Canyon rep- 
resented the driving that the aver- 
age tourist would do traversing 
the same terrain. And it wasn’t a 
road race—just careful driving. 

* * ok 

ALTOGETHER, counting the 
noncombatants and the _ contest- 
ants, some 300 attended Thursday 
night’s banquet which marked the 
completion of this outstanding 
event. The veteran Charles W. 
Nash was there and one of the 
heroes of the occasion. Edgar Ap- 
Person was to have been there but 
illness stopped him and he had to 
send his regrets from Phoenix, his 
winter home. Herman Alber jr., 
} Seneral sales manager of Gilmore 
| Oil Co. of Los Angeles, which 

Sponsors the contest, was toast- 

master and President Ear! Gilmore 
‘teally made the speech of the 

evening in acknowledging the sup- 

| Port given him by the park of- 
ificials, the governors of _ three 
| States and the Santa Fe railroad. 
'This columnist, who has refereed 
| the event for the past three years, 
also took a bow. 


AN UNUSUAL feature was the 

special Santa Fe train that landed 

FUS at the Grand Canyon, carrying 

the noncombatants. And what a 

merry time we had—Charley Nash 
(See SPARKS, Page 16, Col. 1) 
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Veteran Dealers 


To Be Honored 


Special Trip to Steel 
Plant Is Arranged 
For Delegates 


DETROIT.—Indicating one 
of the best attended conven- 
tions in history, National 
Automobile Dealers Assn. re- 


ported last week that advance 
registrations for its Jan. 20-23 
conclave in Pittsburgh are in ex- 
cess of comparable figures for 
previous conventions. 


| 
It was also announced that the 


Steel Co. for a special trip to the 
company’s mammoth Irvin steel 
works, outside Pittsburgh. The trip 
will be made Thursday, Jan. 23. 


A special tribute to dealers, who 
have been in business for more 
than 25 years, will also be made 
at the NADA annual banquet Jan. 
22. Last year 39 Oldtimers were 
honored with bronze membership 
ecards in NADA’s Oldtimers Club, 
and additional dealers will be hon- 
ored this year. 

Two of the nation’s super-sales- 
men — Charles H. Kensinger, of 
Hull-Dobbs-Price Co. (Ford), Mem- 
phis, and John R. Battle, of Cathay 
Chevrolet Co., New Orleans — will 
explain to NADA delegates their 
respective methods and technique 
in selling automobiles on a volume 
basis. 

In recent years a trend has 
developed in volume retailing of 
automobiles similar to that in other 
branches of retailing, such as the 

(See NADA, Page 14, Col. 3) 


GM Names Wilson — 
Its New President; 


Was Acting Head 


NEW YORK.—Charles E. Wil- 
son was elected president of Gen- 
eral Motors Corp. at a meeting of 
the board of di- 
rectors held here 
last week. Wil- 
son has been act- 
ing head of the 
corporation since 
last June when 
William S. Knud- 
sen, then presi- 
dent, resigned to 
take over duties 
as head of the 
National Defense 
Advisory Com- 





Pittsburgh Automobile Dealers 
C. E. Wilson 


Assn., host to the NADA, has 
by to Knudsen’s appointment to 


mission. 
Wilson had been assistant to 
Knudsen for several years pre- 


arranged with Carnegie - Illinois 
the GM presidency in 1937. Ac- 
tually, Wilson has been with GM 
for over 20 years. He started with 
the company in the Remy Electric 
| division in 1920 as chief engineer | 
land sales manager, later becoming | 
| general manager of that company. | 
| In 1926 Wilson was made a GM| 
| vice-president and _ devoted his! 
|energies to developing the corpora- | 
|tion’s parts and accessories lines. | 
| He then became assistant to Knud- 


sen and now will take over full | 
| duties as head of GM 





NEW PRESIDENT of Societ 


and Dr. George Lewis, 





of Automotive Engineers, A. 
Thompson Products, right, confers with retiring president, Arthur Nutt, 
Ww. director of aeronautical research, 


—Automotive News Photo by Ray Glonka 


T. Colwell, of 
ieft, 
National 


Advisory Committee for Aeronautics, center, prior to the annual SAE banquet 
in Detroit last week. See story on page 10. 





Show Attendance in 1940 
Gained in Majority of Cities 


CHICAGO.—Attendance and gate 
receipts showed gains in a ma- 
jority of 1940 automobile shows, it 
is reported by Sam Shapiro, secre- 
tary-treasurer of Automotive Trade 
Assn. Managers. 

Attendance went up in nine of 
17 cities reporting, with increases 
ranging from 3 to 64 percent. The 
losses in seven cities ranged from 
1 to 43 percent. 

Twelve cities showed gains in 
gate receipts, the increases rang- 
ing from .09 to 57 percent, while 
receipts dropped in four cities, the 
decreases running from 6.6 to 31 
percent. 

Expenses rose in six cities, the 
range being 2% to 5.8 percent, 
while 10 cities reported lower ex- 
penses, the decreases running from 
.03 to 38 percent. 

Philadelphia and Sioux Falls did 
not hold car shows during 1940, 
while Des Moines, Grand Rapids 
and San Francisco resumed their 
expositions after a year’s omission. 
Following is a summary of major 
shows held during 1940: 


Attend- Gate 
ance Receipts Expenses 
% % % 

Up Down Up Down Up Down 
OMRMAOES: «c.0scs, FE ese G3 os. GB 
Buffalo .... <a ae me baa “See 1 
CRIED onesies 68 sus ae see: ae 7 
Dallas (17 days 
at State Fair with 
no admission 
COATES) 8 ..00-- 20 one oes pate a” ome 
DRONE, Ae cisiecn ees 37 aiee os. bax 16 
Des Moines ... II ees ee atv 5 
PEE Seaeeeun see 11 toa 6.6 vec, Se 
Grand Rapids .... 10 na 10 5 ; 
bos Aneiee 25.7.3 4s< 57 ‘ 4.7 
Milwaukee ........ 45 rn 11 3s 
POOWAPE sccvcass 18.7 091 bas 035 
mew YorK ...c 12.5 11 ey Gen 
PRE. 2b sacicdie ane 1 2 10 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. 


1939 

Pos. 
535,260— 1 
437,157— 2 
332,334— 3 
194,974— 4 
141,791— 6 
167,002— 5 
129,975— 7 
716,430— 8 


Make 


1—766,451 Chevrolet 
2—490,869 Ford 
8—403,277 Plymouth 


4—267,332 Buick 
5—211,204 Pontiac 
6—180,042 Dodge 
7—179,922 Olds. 
8— 93,739 Stude. 
9— 88,940 Chrysler 60,329—10 
10— 73,845 Hudson 712,694— 9 


Total All Makes 
3,087,696 2,412,467 


For complete standings of all 
makes, see Page 19, this issue. 





Pittsburgh ........ 7.3 .95 - 5.33 

Rochester ..... 64 Up equal 

San Franciscd ..2. «seo oe Up 

St. Louis .... eee 10 S% see 

Washington ....... 2.3 12.4 eos IRF 
* * 


Comments: DALLAS. Show ran for 
17 days in conjunction with and on 
grounds of Texas State Fair. Free ad- 
mission to automobile show by en- 
trance to fair. 

DENVER. Attendance reduced be- 
cause of 5-day show this year com- 
pared to 7-day show last year. Ad- 
vance sale of tickets to dealers’ sup- 
pliers equal to previous year, and 
added considerably to net profit. 

DETROIT. Show operated by dealer 
association for first time, instead of 
private organization. 

LOS GELES. Admission increased 
from 40 cents to 65 cents. 

NEW YORK. More invitations sent 
to exhibitors and dealers. Historic car 
display as an attraction. 

ROCHESTER. Floral decorations 
only. Special floral exhibit. Local or- 
chestras supplied music during eve- 
nings. 

SAN FRANCISCO. Did not hold a 
show in 1939. Tod Bates advises that 
they did very well and made a profit. 
However, there were several items 
which had not been encountered in 
peoroee years which had an important 
earing on the net profit. The sale of 
space was below standard because they 
did not hold a show the previous year; 
that is, many former accessory ex- 
hibitors did not include the item of 
show expense in their 1940 budgets and 
so could not exhibit. The same was 
also true of advertising space in the 
program. Expense was increased be- 
cause of heavy overtime that had _ to 
be paid to move exhibitors of another 
show out of the building. Wage scales 
were also much higher. Decorations 
were more elaborate. 
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NADA Conclave to Attract Throng 


= nog |DUL 1942 Models 


1941 Car Show May Be Dropped; 


Are Due as Usual 


Roosevelt Speeds Defense 
Work, Puts Knudsen 
In Full Charge 


By Pete Wemhoff 
Managing Editor 


DETROIT. — Possibility 
that the 1941 automobile 
shows may be abandoned, al- 
though 1942 models would be 


introduced as usual, cropped 
up last week amid vital National 
Defense developments. Final de- 
cision on the show abandonment 
will be made by directors of Auto- 
mobile Manufacturers Assn. next 
month. 

Highlights in the nation’s re- 
armament program, vitally affect- 
ing the automobile industry, were 
these: 

Although calling on Congress to 

speed the 17% billion dollar 
defense budget and warning that 
“whatever stands in the way of 
speed and efficiency in defense ... 
must give way to the national 
need,” President Roosevelt never- 
theless vigorously opposed imposi- 
tion of new taxes that would re- 
strict general consumption “as long 
as unused capacity is available and 
as long as idle labor can be em- 
ployed.” This was taken to mean 
that even automobiles may escape 
a heavier excise levy, at least for 
the time being (see story on page 


2) 
2 Formally creating a super-de- 
fense board (“Office for Pro- 
duction Management”), Roosevelt 
appointed William S. Knudsen 
director-general, with Sidney Hill- 
man as associate director and the 
Secretaries of War and Navy as 
members, giving the OPM czaristic 
powers, including the taking over 
of industrial plants if necessary. 
In setting up a_ three-ocean 
Navy (the third for Asiatic 
waters), the President is believed 
to have acted not only in behalf 
of U. S. possessions in the Far 
East but also as a warning to 
Japan to keep hands off Nether- 
(Continued on Page 12, Col. 1) 


All Entries But One Finish 
In Gruelling Gilmore Run 


By Slim Barnard 
Staff Correspondent 

SOUTH RIM, GRAND CANYON. 
In a run that was the most 
gruelling of all the Gilmore mile- 
age tests, 23 of the 24 stock sedans 
that started the Gilmore Grand 
Canyon run qualified at the finish 
line here Thursday evening. 

The withdrawal of one of the 
entrants, the Chrysler Saratoga, 
was occasioned by a leak develop- 
ing in the gasoline tank, due to 
backing into a curb, shortly after 
the start of the annual mileage 
classic at Gilmore Stadium in 
Hollywood. 

First car to complete the 599.3- 
mile drive to the South Rim of 
Grand Canyon was the De Soto 
driven by B. Anderson. He was 
followed in a few minutes by H. 
M. Jones at the wheel of 
Lincoln-Zephyr entry 


American Automobile Assn. rules 
required that each car finish with- 
in an elapsed time of 14% hours. 
Stops for checking the cars were 
required at San Bernardino, Calif.; 
Las Vegas, Nev., and Ashfork, 
Ariz. 

Several hundred motor car execu- 
tives and newspaper writers were 
at the finish line on the South 
Rim to watch the cars complete 
their long jaunt for top mileage. 

Winners of the various price di- 
visions in the run will be publicly 
announced Jan. 19. The cars get- 
ting the greatest on mile per gal- 
lon of gasoline average in each of 
10 price divisions Will be awarded 
first place trophies, while the 
coveted sweepstakes award will go 
to the car making the greatest ton- 


the| mile per gallon average of all cars 


in the run. 
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Record December Brings 
Year’s Total to 2,025,343 


DETROIT. — Record sales for 
December and the full year of 
1940 were reported last week by 
General Motors Corp. 

Sales to consumers in the United 
States during the past month 
totaled 174,610, compared with 181,- 
421 in November and 156,008 in 
December, 1939. Sales to dealers 


297,381 New Car 
Sales Bring Best 
Year to Buick 


FLINT.—With final reports in 
for December, Buick officially re- 
corded the calendar year, 1940, as 
its all-time high in sales volume 
with 297,381 cars delivered at re- 
tail in the United States. 


This was announced by W. F. 
Hufstader, general sales manager, 
who said that the year closed as 
it began with sales running sub- 
stantially ahead of previous record 
and a continued strong trend in 
the retail market. 


Sales during the third 10-day 
period in December were 9,716 
compared with 8,273 for the corre- 
sponding period last year, a gain of 
17.4 percent, he said. 


Deliveries for December totaled 
28,959 against 25,456 in December a 
year ago, for a gain of 13.8 per- 
cent. 

For the year as a whole, Buick’s 
deliveries of 297,381 cars compared 
with 240,054 in 1926, the highest 
previous year, and with 222,312 in 
1939, a gain of 33.8 percent. 


The record 1940 volume was sold 
by 2,890 dealers for an average of 
103 sales per dealer, considered to 
be the highest average in the in- 
dustry. This compared with 78 
sales per dealer in 1939. 


New Defense 


Tax on Cars 
Undecided 


“We have had numerous in- 
quiries from our customers con- 
cerning the rumor that a de- 
fense tax on automobiles will 
go into effect this month. 

“As we have not seen any- 
thing regarding this tax in your 
newspaper, we will be pleased to 
know if you people have any in- 
formation along this line, and if 
so, what the amount of tax will 
be if any, and when same will 
be imposed. 

“An early reply to this will be 
greatly appreciated.” —E. V. 
Lahm, president, E. V. Lahm, 
Sugarcreek, O. 

* ss 8 

Eprror’s Note: Because of 
many inquiries on this subject, 
Automotive News has made 
periodical checks on the possi- 
bility of such levies. So far no 
definite action has been taken 
in Washington, Administration 
and Congressional leaders hav- 
ing agreed to await results of 
the March 15 income taz re- 
turns, when a clearer picture 
of revenue requirements will be 
forthcoming. 

Our Washington correspon- 
dent advises that a heavier ex- 
cise tax on new cars, to help 
meet National Defense expendi- 
tures, has been discussed for 
some time by Washington of- 
ficials concerned with initiating 
taxation as well as by those 
government officials and Con- 
gressmen who will vote on such 
proposals. However, no definite 
decision has been reached on 
the size of such a tax, nor on 
the appropriate time for putting 
the proposed levy m effect, the 
consensus of opinion being that 
these points will take definite 
shape once the March 15 income 
tax returns are in and govern- 
ment leaders are able to de- 
termine exactly how much more 
revenue the lowered exemptions 
will bring in from now on. 





in the U. S. during December 
amounted to 204,473, compared with 
198,064 in November and 188,839 
in December, 1939. 


Sales of cars and trucks to con- 
sumers during 1940 totaled 1,827,241, 
compared with 1,264,761 during the 
1939 year. Total December sales to 
dealers in the U. S. and Canada, 
plus overseas shipments, were 223,- 
611 units, compared with 217,406 
in November and 207,637 in De- 
cember, 1939. 


Combined sales to dealers in the 
U. S. and Canada, plus overseas 
shipments, in 1940 totaled 2,025,343, 
compared with 1,542,776 in 1939. 


Chevrolet’s Sales 
In 1940 Second 
High in History 


DETROIT.—The second greatest 
sales year in the history of Chev- 
rolet was announced here last week 
by W. E. Holler, general sales 
manager, with the report that 1,- 
046,069 new Chevrolet passenger 
and commercial cars were retailed 
by dealers during the calendar 
year 1940. This represents a gain 
of 32 percent over 1939, he said, 
when dealers sold a total of 791,- 
886 new cars and trucks. 


Chevrolet sales topped the pre- 
ceding year in all departments and 
were second only to 1936 in com- 
pany history, Holler said. Used car 
sales totaled 1,909,972, an increase 
of 21.7 percent over 1939, when 
dealers sold 1,569,201 units. 


Truck sales, likewise, showed a 
gain during the year, the report 
shows, totaling 197,202, an advance 
of 11.9 percent over the 176,090 
sold during 1939. 


During the final month of the 
year, dealers retailed 95,119 new 
cars and trucks, a gain of 6,395 
units over December, 1939. They 
sold 138,581 used cars, an increase 
of 12,356 over December, 1939, and 
18,896 trucks, a gain of 33.7 per- 
cent. 


De Soto Reports 


1940 As Its Best 
Year in History 


DETROIT.—Last year was the 
best year in the history of De Soto, 
with dealers’ new and used car 
sales climbing to new, all-time 
highs, it is announced by L. G. 
Peed, vice-president. 

The figures for the year, Peed 
said, covered De Soto dealers’ 
combined sales of new De Soto and 
Plymouth motor cars. Best pre- 
vious calendar year was 1937. 

Used car sales by De Soto’s deal- 
ers kept pace with the rising new 
car deliveries, exceeding the record 
of 1937 also. 

“The final quarter of 1940, which 
was the first quarter of the 1941 
model year, saw the new car sales 
curve take a sharp upward turn, 
reflecting markedly improving 
business conditions throughout the 
United States and indicating that 
1941 may be one of the motor in- 
dustry’s banner years,” Peed told 
the company’s dealers. 

Factory shipments of new De 
Sotos and Plymouths to the field 
in 1940 also combined to set a new 
calendar year high, according to 
Peed. 


Budd Co. Gives $400,000 


Raise, Bonus to Workers 

DETROIT.—A contract calling 
for $400,000 in increased wages and 
vacation bonuses for the 6,000 em- 
ployes of Budd Wheel Co., and 
Budd Mfg. Co., was approved Jan. 
5 by members of Local No. 306, 
UAW-CIO. 

The contract was drafted in 
its final form by representatives of 
the union and the company and 
the membership approved it at a 
meeting. 





Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
‘“‘wide-awake” in industry. 


Attend SAE Banquet... . 


Pigg 





—aAutomotive News Photos by Ray Glonka 


SOCIETY of Automotive Engineers banquet in Detroit last week was at- 


tended b 


Automobile Manufacturers Assn., left, with A. T. 
Sir Louis Beale, of the British Purchasin 
Hill, chairman, SAE Quartermaster Corps 


Alvan Macauley, chairman of the aqer’: Packard, and 
o 


resident of 
lwell, new SAE president; 
Commission, and Toastmaster L. C 
dvisory Commission. 





L. A. CHAMINADE, chairman, Detroit section, SAE, left, listens to C. F. 


Kettering, General Motors Ma” jane me in charge of 
-Kelvinator Corp., and John Warner, secretary- 


George Mason, president, Nash 
manager, SAE. 


4 


& 


W. J. DAVIDSON, past 
Hutchinson, vice-president, 
Detroit, and Standish Backus, 


Seeteeet. 
hrysler Corp.; 
president, 


research, along with 





SAE, with Sir Louis Beale; B. E. 
C. H. Cane, British consul in 
Burroughs Adding Machine Co. 





THE ARMY was represented by Col. 
advisory committee and 
with Brigadier General G. M. 
Department. 


a@ member of SAE national 
Barnes, office of the Chief of 


H. W. Alden, chairman, SAE ordnance 
defense committee, left, 


Ordnance, War 





Oldsmobile Sales Hit 204,961 


For the Best Year in History 


LANSING.—The biggest sales 
year in Oldsmobile’s 43-year his- 
tory; approximately 37 percent 
ahead of the previous year and 
more than 9 percent better than 
the former sales record established 
in 1937. This was the _ record 
achieved in 1940 and announced in 
Lansing by D. E. Ralston, general 
sales manager, when he stated that 
sales of 6,955 Oldsmobiles during 
the last 10 days of December had 
swelled the yearly total to 204,961 
units. Sales for 1939 totaled 149,835 
cars and the biggest volume prior 
to this was 1937 with sales of 187,- 
375 cars retailed. 

“Oldsmobile dealers achieved 
this all-time sales record with a 
total of 20,883 cars sold during 
December,” said Ralston. “This is 
an increase uf 18 percent over the 
17,720 cars sold during the corre- 
sponding period last year. Sales for 
the final 10 days of the month 
were more than 20 percent ahead 


of the 5,782 cars sold during the 
same month last year.” 

Commenting on Oldsmobile’s 
record-making sales year, Ralston 
stated: “During every 10-day sell- 
ing period of 1940, dealers reported 
sales _increases over the corre- 
sponding period of the previous 
year. Most noteworthy gains were 
recorded, however, following the 
introduction of our 1941 line of 
cars during the fall months.” 





States Reciprocate 


BOSTON.—Reci ivi 
been granted pprocal privileges have 


b Massachus 
truck operators Yn New Recep 
Vermont, New York and Delaware, 


eliminating fees for inters i 

privileges, according to eee 
ere by Wallace G. Kittredge, director 
of Massachusetts Commercial Motor 
Vehicles division. Similar exemptions 
will be given Massachusetts truckmen 
in those states. The agreement will 


mean savings of $10 for int 
licenses and $5 for plates to crushes 


To feel the pulse of the 
consistent readin fA 
is a necessity. Se atenne 


industry, 
tive News 


Sales 


Sales Hit All-Time High in 194) 


Elliott, Keller 
Get New Posts 


At Studebake, 


SOUTH BEND.—Paul G 
man, president of Studebaker Co . 
announces two shifts in execytj, 
as part of 4 
com p a ny’ 
rege 
national def 
production on 
intensification t! 
its passenger ¢ 
and truck Sale, 





K. B. Elliott 


campaign. 

Geo. D. Keller, 
vice - president in 
charge of sales, 
has been appoint- 
ed assistant to H. 
S. Vance, chair- 
man. Vance is 
directing Studebaker’s defens 
manufacturing program. “The a 
signment of Keller to this ney 
phase of Studebaker’s operatiop; 
will, with other appointments, pr, 
vide an experienced executive staf 
for the defense work in whic 
Studebaker will be extensively ¢, 
gaged,” Hoffman said. 

K. B. Elliott, vice-president ¢/ 
Studebaker and Hoffman’s aggig. 
ant for several years, was namé 
to succeed Keller. In commentiy 
upon this appointment, Hoffmy 
said that Elliott’s experience wit 
the automobile business and pw. 
ticularly his relationship with sal 
activities have equipped him wi 
to carry forward vigorously th 
intensified sales effort which Stu&é 
baker has undertaken for 1941, 

Elliott joined Studebaker in 1% 
and became assistant to the pres: 
dent in 1930. In 1936 he was elects’ 
vice-president. 

Keller joined Studebaker in 19 
as a clerk. He was appointed sald 
manager in 1932 and in 1935 vi 
president in charge of sales. 


Plymouth Sales 
Up 39% in 1940, 


Best in Histor 


DETROIT.—Total sales of n¢ 
Plymouths for 1940 were the gre# 
est for any year in this company 


' history, it is announced by J.! 


Bayne, general sales manager. 

Year-end reports on Plymoutt 
domestic factory sales for the ! 
month period, covering both ps 
senger and commercial ca 
reached a total of 48 percent abor 
the 1939 calendar year, the factor 
official said. 

“Upward trend of domestic sa 
reports since the introduction 
1941 models,” he said, “makes & 
new 1941 Plymouth the biggest s¢ 
ing model in this compaty 
record-breaking history.” 


Pontiac Closes 
°40 Season With 
239,402 Car Sale 


PONTIAC—Deliveries of ™ 
Pontiacs for the final 10 days ' 
December were 7,773 making t 
total for the month 23,851, accor 
ing to D. U. Bathrick, general 
manager. This brings the total f 
the 1940 calendar year up to 2 

2. 


Used car sales were etl 
good with 12,517 sales for the fy 
10-day period, 37,452 for the mo” 
of December and 449,097 for ¥ 
year 1940. Used car stocks we 
turned 11.6 times during the 
or an average of once every ” 
days. 


“General business expansion, Y 
the stability of our dealer or8® | 
zation during 1940, have tet 
largely responsible for the Pont”) 
record year,” said Bathrick. | 
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would be improved. 
* * * 

’ In an endeavor to discover the 
puying motives of used car own- 
ers, the Toledo Automotive 
Trades Assn. recently sent out 
government postcards to 500 
owners who had bought used 
cars during November. One 
hundred of these owners re- 
plied (a 20 percent return) 
which, for a questionnaire of 
this kind, is more than average. 
Of these 100 returns, 66 of the 
buyers said they bought because 
of the dealer’s reputation; eight 
said they bought on account of 
the lot location; 30 bought from 
a given dealer because of recom- 


oe mendations from friends or rela- 
nin tives; 45 of them shopped in 
other places; 23 out of the 100 


didn’t even go to the second 
dealer; 23 buyers said they read 


Ley local newspaper advertising; 
wi three said they were impressed 
th with radio advertising, and none 
“ of them responded to direct-by- 
mail. 

1, i * * * 

| Dealer Reputation 

ce Vital Factor 


| § Price of the cars. 
* *# 


§ 

r Selling dealer reputation, and 
‘| selling utility value, constitute a 
d cornerstone of the successful sale 
of used cars. From the stand- 


point of selling the public on the 
"> utility value of the used car, I 
4} am indebted to George W. Fel- 
lows, a Chevrolet operator in 
" Steubenville, O., for some thoughts 
yg) 2 the investment value of a 
used car. I am quoting part of a 
talk he gave a year ago to his 
used car salesmen: 
*- *« # 


"| Used Car Cost 


4 Is Smaller 
’ HERE is something none of us 
b have been giving enough at- 
yf tention to in dealing with used 
“¢ °8fS and their prospective buyers. 
Do you know that an investment 
a used car is better than an in- 
vestment in a new car? Do you 
know, for example, that in 1937, if 
you had bought a new car, and 
had run it for two years, you 
Would have lost $485 on your in- 
vestment, and you would have in- 
vested $850? And, do you know 
that in 1937, if you had purchased 
& used car—a 1936 model — you 
Could have run this 1936 model car 
for two years and your loss would 
have been only about $300? In 
other words, if you ran a new car 
or two years, it would have cost 
approximately $350, and if you ran 
@ used car for two years, it would 
ave cost approximately $200. A 
used car is a better investment, 
and the purchaser loses less money, 
than the new car buyer. If we 
Would only change our thinking 
and selling tactics in this direction, 
We would sell more used cars. 
* f os 


“A survey of thousands of used 
Car sales, representing a Cross- 
Section of the United States, in- 
dicates that 31 percent of the 
used car purchasers have an in- 


Dealers tell me 


po ly salesmen’s comments, questions 
addressed to John O. Munn in care of Automotive N 
and the writer’s name will be kept in confidence 7 ae 


IS generally conceded that in 
ler merchandise of any kind, 
ey is not made by selling a 

n 
In spite of this fact, the 
car advertising run by most 
composed 
mostly of prices, with an attempt 
to prove to the reader that they 
yndersell everybody else. So, it 
doesn’t require any analytical 
thinking to discover that if deal- 
ers, in advertising their used cars, 
would try to sell something be- 
sides price, their profit opportunity 


| pes survey is convincing with 

regard to the importance of the 
akg dealer’s reputation. It should also 
io CONVince dealers that not as many 
used car buyers shop as they sus- 
pect—it certainly evidences the 
fact that the dealer’s best selling 
tool is the promotion of his own 
reputation rather than the low 
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come of less than $100 per month; 
two-thirds earn less than $150 
per month. Therefore, the num- 
ber of people in the lower income 
group, who are potential used 
car buyers, is consequently larger 
than the number who can afford 
to buy new cars. The importance 
of the above facts, as they relate 
to the used car market, is fully 
appreciated when we consider 
that approximately 39,000,000 per- 
sons, or 80 percent of all the 
persons with incomes, earn less 
than $2,000 per year. The aver- 
age person in this group cannot 
afford to buy a new car. 


* * * 

Right Viewpoint 
Is a Necessity 
'. 1940 we propose to follow and 

cover monthly used car reg- 
istrations just as religiously as we 
have been doing with new cars. 
You need to change your thinking 
in this respect in selling used cars. 
You have, for your own use, a late 
model 1940 Chevrolet, truly a great 
car, and when you start selling say 
a 1935 Chevrolet—a car that is 
five years old—I am sure in most 
of your minds you have very little 
respect for the car or its value, 
because you have stepped down 
five years. But, you should have the 
right viewpoint when you are sell- 
ing automobiles. You are merely 
selling transportation for what it 
is worth. The prospect who is look- 
ing at the 1935 car, in all probabil- 
ity owns we will say, a 1932 model. 
And most certainly he is going to 
get a new thrill and a new con- 
ception of a late model automobile 
compared with the one he has been 


used to. 
* * * 


“So, we must look at this used 
car selling business from the 
viewpoint that mileage of trans- 
portation is all that the purchas- 
er is buying, and you must be 
just as enthused over selling the 
purchaser this 1935 model as you 
would be selling him a 1940 
model. The need for better trans- 
portation still exists, and replace- 
ment must take place.” 


* * * 


Attend NADA’s 


Convention! 

HE National Automobile Deal- 

ers Assn.’s convention is to be 
held Jan. 20-23 in Pittsburgh. Many 
dealers have asked this column 
whether or not they would profit 
by attending it. I irrevocably say 
that any dealer within reasonable 
distance, regardless of the size of 
his contract, should attend that 
meeting. Larger dealers at greater 
distances can more than justify 
the expense and time it will take 
to attend. If you are an officer of 
any dealer association, and there- 
fore represent other dealers, you 
should make a special effort to go, 
even from the farthest distances. 

* * * 


I say all this whether you are 
an individual who attends the 
convention for the information or 
education you may derive from 
it, if you are looking for inspira- 
tion, or if you go merely because 
it provides entertainment and 
relaxation in a familiar atmos- 
phere peopled with others en- 
gaged in the same business. At 
least a share of your profit op- 
portunity depends upon joint ac- 
tivity. Go to the convention, have 
a voice in determining the pro- 
gram and policies, meet your 
friends, and come home with 
many ideas and _ inspirations 
which you can use for profit in 
your own business. 

+ * + 


ELP make this NADA conven- 
tion valid and powerful. It is 
only through such activities that 
the voice of a dealer may be heard, 
as it so urgently needs to be heard, 


land it is only then that the 
national association can speak as 
a concerted whole and with the 


|authority that it must have now 
| and in succeeding years. 


Hits Apathy on Legislation 


Urges Makers 
To Aid Dealers 
Fight Bad Bills 


Epitor’s Note: The following 
letter was written by John E. 
Raine, general manager, Auto- 
mobile Trade Assn. of Maryland, 
to Sam Shapiro, secretary, Auto- 
motive Trade Assn. Managers: 


Answering your letter of Dec. 19, 
inclosing copies of communications 
of Charles W. Bishop, dated Dec. 
3, and F. A. Allen, dated Dec. 4, 
all in reference to legislation affect- 
ing transportation of motor ve- 
hicles and the invitation of Auto- 
mobile Manufacturers Assn. _ to 
National Automobile Dealers Assn. 
to present the dealer viewpoint on 
the subject, with the evident objec- 
tive of securing dealer support 
against unfavorable legislation. 


Charlie Bishop, in his memor- 
andum of Dec. 3, on his conversa- 
tion with George Romney (Detroit 
manager, AMA), is misinformed as 
to the situation in Pennsylvania, 
on the subject of the “car-over-cab” 
law. 


I happen to know that Claude 
Klugh and the Pennsylvania Auto- 
motive Assn. and also the West 
Virginia Dealers Assn. did every- 
thing in their power to defeat the 
passage of this law and contested 
its constitutionality in the courts 
at quite some expense to the deal- 
ers, and during the entire time 
that this legislation was pending 
in both those states and before 
the courts, the manufacturers were 
appealed to for help but turned a 
deaf ear to all appeals, and because 
of the manufacturers indifference, 
the dealer interest could not be 
aroused to where adequate support 
could be secured. 

How can manufacturers expect 
to obtain legislation favorable to 
their interests, or to secure the 
defeat of unfavorable legislation 
when they neither give or lend any 
support to any state’s legislative 
program and when factory repre- 
sentatives encourage apathy among 
their own dealers on the subject 
of dealer organization and dealer 
associations and especially when 
potential factory executives, such as 
was quoted on the first page of 
AUTOMOTIVE NEwS of Dec, 16, states 
that: 

“in regard to legislation, manu- 
facturers need not fear new state 
laws. If they are good, there is 
nothing to fear. If bad, the laws 
will be unenforceable and will 
fall of their own weight.” 

Manufacturers have yet to realize 

that dealers with their car owner 
contacts, if stimulated by their 
manufacturers, can practically dic- 
tate any legislative program desired 
in any state. 

I am not concerned about un- 
favorable legislation in Maryland. 
Experience in the past 20 years has 
demonstrated that our association 
can take care of its own problems, 
which, however, would be easier to 
solve, if manufacturers would en- 
courage all their dealers to support 
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CATA Urges Dealers to Get 


3% Sales Volume Profit 


Special to Automotive News 

CHICAGO.—Declaring that deal- 
ers should set their business up 
for 1941 “on a basis of making 
a net profit of better than 3 per- 
cent of total sales volume,” J. B. 
Van Tassel, business management 
consultant of Chicago Automobile 
Trade Assn., outlined the procedure 
necessary for achieving this goal 
in the course of addresses before 
three business management meet- 
ings held last week under CATA 
auspices. 

The sessions were attended by 
dealers and office staffs. 

Presented to the dealers by Sam 
Shapiro, general manager of CATA, 
who presided over the meetings, 
Van Tassel outlined the following 
five steps for dealers in their 
quest for the “better than 3 per- 
cent” profit: 1. Analyze actual sales 
experience in each department of 
the business for the past year. 2. 
Get each department manager to 


cooperative organized dealer effort. 

States, less dealer-organized than 
Maryland, can be expected to pass 
legislation unfavorable to dealers 
and manufacturers, and I believe 
the responsibility for this rests 
solely with the manufacturers, 
who, whether anyone admits it or 
not, still practically dictates the 
attitude and policy of the dealer. 

Specifically answering your in- 
quiry, I will, of course, cooperate 
with and support the program of 
ATAM and NADA, but if results 
are desired to defeat unfavorable 
legislation, all that is necessary is 
to have manufacturers notify their 
dealers to actively support the leg- 
islative efforts of the individual, 
organization or association handl- 
ing such legislation, and this sup- 
port need not necessarily be in 
the form of financial assistance 
but be cooperative actively. 

If this thought is presented at 
the scheduled meeting, something 
might be accomplished. — John E 
Raine, general manager, Automo- 
bile Trade Assn. of Maryland, 
Baltimore. 


Record ’40 in San Antonio 
Paves Way for Better ’41 


Special to Automotive News 

SAN AN O. — Automotive 
dealers here are unanimous in re- 
porting a substantial increase in 
business for 1940 over 1939, and 
in predicting continued good busi- 
ness for 1941. Individual expres- 
sions of these dealers are as 
follows: 

“The year 1940 brought us the 
largest volume of business that we 


have experienced’ since 1929,” 
Henry H. Bryant, San Antonio 
Buick Co., declared. 

“During 1940, Oldsmobile has 


experienced the biggest year in 
standpoint of volume and profit 
that it has ever shown in this 
city,” J. H. Cavender, president 
and general manager for General 
Oldsmobile Co., stated. “For 1941 
we are going after a good in- 
crease.” 

“There should be a considerable 
improvement in business in 1941 
over 1940,” George H. Stableford, 
Mission City Pontiac Co., predicted. 

“During 1940 our Plymouth sales 


showed an increase of 28 percent, 
our Chrysler sales increased 30 
percent, and our used car sales 
showed an improvement of 41 per- 
cent,” E. A. Poe, vice-president of 
A. B. Poe Motor Co., said. 

“Our business during 1940 has 
been good, and we expect it to 
continue good,” O. R. Mitchell of 
O. R. Mitchell Motors, Dodge and 
Plymouth distributors, stated. 


“During 1940 we enjoyed one of 
the best volumes of business that 
we have experienced in a number 
of years, and we are looking for- 
ward to continued good business 
during 1941,” Gunther Orsinger of 
Orsinger Motor Co. (Hudson), re- 
ported. 


“Sales and acceptance of Pack- 
ards during the past year has been 
the best we have had since 1937,” 
W. W. Ford, vice-president and 
general manager of Gene Meador, 
Inc., declared. 


Reports like these were almost 
unanimous throughout the city. 


estimate how much of an increase 
(if any) in sales volume can be 
expected in his department over 
1940, for purposes of establishing 
total sales volume. 3. Determine 
exactly how much the sales in each 
department have cost, based on 
past experience, on a percentage 
to sales basis. 4. Establish total 
cost of the sales for 1941 on this 
basis. 5. Determine the amount 
of net profit desired for 1941 and 
deduct this from the amount of 
total gross profit. The difference 
will be the amount that can be 
spent for total expenses. 


“In our plan of profit projection, 
we start first with sales volume,” 
Van Tassel stressed. “Then we 
move to cost of sales, third to 
gross profit, fourth to desired net 
profit, and last we take up the 
amount you can spend for expenses. 
You can not pay the expense of 
the business out of required new 
car sales volume.” 


An analysis of the statements of 
76 member-dealers showed a grand 
total sales volume of $50,000,000 in 
1940 disclosed and an average net 
profit of 3.66 percent, speaker told 
his listeners. 


Willkomm Kept 
As New Orleans 
Dealer President 


NEW ORLEANS. — J. J. Will- 
komm, president of Ponchartrain 
Motor Co., was reelected president 
of New Orleans Automobile Deal- 
ers’ Assn. for 1941 at a meeting 
held here Jan. 7. 


Other officers elected were: John 
Battle, of Canal Chevrolet, vice- 
president; Roy Beydler, general 
manager of Packard New Orleans, 
treasurer, and E, H. Roeder, sec- 
retary. 

New members of the board of 
directors elected were: Glenn Cobb, 
vice-president and general manager 
of Cobb & Whitehead; A. A. Klein, 
president of Southern Pontiac Co.; 
J. A. Paretti, head of the Paretti 
Motor Co., and Battle. 

New Orleans’ automobile deal- 
ers enjoyed their best year in 
1940 from a sales viewpoint than 
any other year since 1929, Will- 
komm said. December of last year 
was an all-time high in retail 
sales for local dealers. 


Michael Named President 
Of Springfield Dealers 


SPRINGFIELD, Ill.— George L. 
Michael, manager of Advance Mo- 
tor Sales, was elected president of 


Springfield Auto Dealers’ Assn. 
last week. 
Russell S. Lindburg, owner of 


Lindburg Utilities, Inc., was elected 
vice-president. Other officers chosen 
were W. F. Dagon, secretary- 
treasurer, and Charles F. Schlitz, 
S. N. Glisson and E. W. Bates, 
directors. 


Banner Year 


LISBON, O.—The year 1940 was a 
banner year for the automobile deal- 
ers of Columbiana county, in which 
East Liverpool is the largest trading 
center, with approximatel 700 more 
new cars sold than in 1939, according 
to the report of the clerk of courts 
1ere, 
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AUTOMOTIVE OUR PLEDGE 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve. 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1983). 
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On the ‘Must’ List 


T SHOULD be sufficient to mention merely that National 

Automobile Dealers Assn. will hold its 24th annual 
convention Jan. 20-23 in Pittsburgh. It should not be neces- 
sary to call dealers’ attention to the fact that, in the days 
ahead, there will be more need than usual for complete 
cooperation among dealers of the nation — which can be 
fostered through the NADA. In addition, there will be 
afforded a grand opportunity for dealers to confer with 
one another, compare problems and seek solutions. 

Therefore, put the NADA convention — Jan. 20-23 — on 
your “must” list. 

















Enough Said 


IR HUGH DOWDING, British air marshal, last week 

declared that the problem of mass production of air- 
planes should be dumped in the lap of the automobile 
industry. Meanwhile, DeFreest Larner, general manager of 
the National Aeronautic Assn., warned against “inexpert 
theorists (automobile producers) prevailing over the counsel 
of qualified aviation experts” and predicted a head-on clash 
between the automobile industry and the aviation industry. 


Amid blasts from both sides, we believe the following 
quotation from the Lockheed Aircraft Corp.’s bulletin to 
stockholders is at once both calm and sane: “In our opinion 
the threat of automobile competition has no basis in fact 
and is not serious. . . . They (automobile men) have made 
their fortunes in the motor car trade, they do not personally 
have to make any more money, they are not seeking new 
fields. Most important of all, the automotive business itself 
has narrowed down to a point where the competition within 
the industry is so extremely keen that no automotive manu- 
facturer can afford to divert from his main business the 
energy and talent necessary to make a success of the 
airplane business.” 


‘Knudsen & Hillman: OPM’ 


N FORMALLY creating a new super-defense board, 

“Office for Production Management,” with William S. 
Knudsen as director-general and Sidney Hillman as asso- 
ciate director, President Roosevelt still leaves hanging 
in the air one of the most vital questions concerned with 
this nation’s production of defense machinery: Who’s boss? 
While he has given the OPM, which supersedes the National 
Defense Advisory Commission, czar-like control over the 
nation’s productive capacity, Roosevelt has ignored the 
pleas of citizens and government leaders alike, who have 
urged the vesting of complete authority in one man, prefer- 
ably Knudsen. 

The President’s evasive answer is that Knudsen and 
Hillman are analogous to partners in a law firm, with 
Secretary of War Stimson and Secretary of the Navy Knox 
representing the nation’s armed forces. Asked what would 
happen if a disagreement arose between the former General 
Motors president and the CIO vice-president, who naturally | 
represent two points of view, the President's reply was that | 
there “would be no friction between them.” 7 

Be that as it may, there is always that possibility, and 
it seems foolhardy to overlook that possibility when our| 
country’s welfare is at stake. 








--a word in 


(J eorge M. Slocum 
DON’T FORGET The purpose of 
THE DEALERS! this column to- 

day is to point 
out to those in Washington, who 
are heading up the defense plans 
to be submitted to Congress and to 
the congressmen who will have to 
answer back home, that in the 
anxiety for an “All-Out for Britain” 
campaign there are several hun- 
dred thousand men and five times 
as many members of their families 
who are dependent entirely for 
their livelihood on the sale of 
new automobiles and trucks. One 
after another, the executives of the 
major motor car companies have 
made solemn promises to their sell- 
ing organizations during the past 
few weeks that there would be no 
interruption in the manufacture 
of motor vehicles. They have indi- 
cated that, by using all of their 
facilities, they could continue the 
regular course of building cars by 
erecting new factories and develop- 
ing skilled workers for the defense 
work they have undertaken, as 
rapidly as the jigs and dies neces- 
sary are ready to operate. 








In this connection I am inter- 
ested in a statement from the 
English Motor Trader, published in 
London and dated Dec. 11, 1940, 
which reads as follows: 

“There is some satisfaction for 
those interested in the future of 
the British motor industry in the 
fact that, despite the huge call 
for military vehicles, considerable 
encouragement is being given to 
our motor manufacturers if not 
fully to maintain at least to keep 
alive the reputation of British 
automobile productions in over- 
seas markets by enabling a cer- 
tain amount of export trade to 
be done. * * * It therefore be- 
hooves British automobile mak- 
ers to leave no stone unturned 
to see that their export connec- 
tions, even while the war is still 
in progress, are being firmly 
built up so that when peace is 
at last declared, they may be 
able to maintain their hold on the 
markets they have secured de- 
spite the keen fight for the trade 
that their confreres — if that 
is the right word to use — in 
the enemy country are very likely 

to putup.” * * * 

This would seem to indicate that 
the British have lost none of their 
usual business sagacity, even under 
the stress of blackout and bombing 
periods. The idea of this writer 
in the English tradepaper evidently 
is that so long as Britain can de- 
pend upon the United States for a 
supply of military cars, trucks, etc., 
Britain should maintain the good 
name and fame of her own prod- 
ucts in the export markets even 
if it be at the expense of John 
Bull’s always dependable and ever- 
benevolent Uncle Samuel! 

* * * 

My point is, however, that even 
though our manufacturers’ be 
filled up with defense orders and 
their skilled labor employed to 
the limits of their working hours, 
there is a great segment of 
American citizens who are deal- 
ers in new automobiles and five 
times their number who are sales- 
men, who have every right to 
expect that the makers of the 
cars which they sell and the 
government of which they are a 
part, shall protect their interests 
from the outset in any plans 
which are contemplated which 
would in any way curtail the free 
flow of new products through 
their hands.—G.MLS. 


AUTOMOTIVE News will have more 
to say on this subject and will, 
through our Washington corre- 
spondent, keep close track of any 
moves which might impair the 
interests of our dealer readers. 
Marked copies of the above column 
will go to every member of the 
House and Senate and to other in- 
terested manufacturer and govern- 
ment groups. We feel it is urgent 
that local dealers should discuss 
this matter and see that their rep- 
resentatives in Congress are ad- 
vised to watch out for their inter- 
ests. While everyone has a hand in 
the Washington grab-bag, we had 
better be sure the dealer will be 
represented or we will wake up to 
find that in the present emergency 
he is actually “the forgotten man!” 
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Mecca of the Nation’s Dealers 


In This Corner 


‘Prefers Tolls ....... 


The views expressed in this column are those of our readers. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Turnpike 

I have never written any publisher 
or editor commenting on their opinions 
before, but I would like to commend 
you for your editorial in the Jan. 6 
issue of ‘‘Automotive News,’’ pertain- 
ing to the Pennsylvania Turnpike. 

I have crossed the continent sev- 
eral times by various routes and have 
driven to Miami, Fla., several times. 
Up until the last few years I have 
averaged 25,000 to 30,000 miles yearly 
with my car. I mention this because I 
concur heartily with you that the 
real motorists of America would pre- 
fer paying small tolls now to drive 
over highways like the Pennsylvania 
Turnpike than wait for all the in- 
justices of gasoline tax diversion to 
be overcome. 

Here is for action quickly on _ turn- 
pike highways north and south, as 
well as east and west. — Sid Hall, 
Libbey-Owens-Ford Glass Co., Detroit. 


Who, Me? 


I want to express my thanks and 
appreciation for the autographed copy 
of ‘“‘Who, Me?” which was received 
this morning. I am looking forward 
with a lot of pleasure to reading this 
as I know I will find it intensely in- 


teresting.—Norman G. Helwig, zone 
manager, Pontiac Motor Division, 
Pittsburgh. I ah 


Today I have received my copy of 
“Who, Me?’ Chris Sinsabaugh. 
Several collected books appear in my 
library and am proud of them. 
Amongst them after it is read, will be 
placed for reference ‘‘your name.”’ 

That this work will have been done 
so well we take it upon the real old- 
timers for embarking into the realm of 
an oldtimer and one can look at these 
written works with a great feeling of 
satisfaction for the work which has 
been done by_those who have pio- 
neered the industry and assisted in 
carrying on. 

_ I am _so glad to have this as it is 
interesting to read and especially so 
in the excellent form in which the 
writer has prepared it and I con- 
gratulate you on same.—F. M. Young, 


| Coming Events 


JANUARY 


16-17—Nashville. (Andrew Jackson Ho- 
tel) Tennessee Automobile Dealers 
Assn. Annual Meeting. 

ete ay oy (Hotel Penn) Auto- 
motive Trade Managers Assn. mid- 
winter meeting. 

20-23—Pittsburgh. National Automobile 
Dealers Assn. Annual Convention. 

24-31—Detroit. Automotive Electric 
Assn. Manufacturer - Distributor 

Conference. 

26-27—Cheyenne. Wyoming Automobile 

Dealers Assn. annual meeting. 
FEBRUARY 


1- $9—Chicago. (Edgewater Beach Ho- 
tel) 18th annual Chicago Motor 
alon. 

4- 5—Lansing. (Olds Hotel). Michigan 





Automotive Trades Assn. Annual 
Convention. 
11-13—Milwaukee. (Schroeder Hotel). 


Wisc. Petroleum Assn. annual con- 
vention. 


} 
| 
| 
} 









geo. Young Radiator Co., Raciu 
1s. 
s* ¢ *# 


I am very sorry I wasn’t able t 
attend the cocktail party given 
honor of Chris Sinsabaugh on Dec. 2 

I am certainly glace ‘Who, Me’ 
has attracted such wid. pread inter 
and I think Chris knows that all 
his old friends are proud of him. 
he live to write three or four m 
books as sequels to this one.—R. 
Rowland, De Soto Division, Detroit. 


Skycar 

In last week’s issue of ‘‘Automoti' 
News,"’ you stated that a new Sky 
would appear on the market in 
few weeks. ; 

Will you please be so kind as 
advise me the name of the firm whit 
is to make this ‘‘Skycar’’ and the 
address? Thank you. — John A. 4 
kenau, Ridgewood, N. J. Sr. 

EDITOR’S NOTE: Stout Engineer 
Laboratories, 2124 S. Telegraph P: 
Dearborn, Mich. 


.. « Year Ap 


—from Automotive News files 





Fifteen Years Ago 


D. S. Eddins, general sales manag 
of Olds, says that automobile sa# 
men are of the highest type sae 
people . . . National Automobile De 
ers Assn. hold its annual_ banque 
main speakers are Charles E, Gamb: 
G. V. Orr, C._A. Vane and Edw 
Payton . . H. L. Horning is " 
president of Motor and Equipment ¢ 
cessory Manufacturers Assn. 

. & @ 


Ten Years Ago 


American Road Builders Assn. a 
annual convention suggests more "s 
ways to reduce unemployment oe 


Chrysler Corp. is seeking to et! 
Graham-Paige Motors from using * 
name Graham in the manufacture’ 


trucks and buses which are in 
petition with Graham Brothers 
vision of Chrysler Corp. ..+ + *) 
Motor, from 1921 to 1930 inclusiv®, "; 
produced 13,611,000 cars and trucks, 
an average of 1,361,100 per year. 
* * * 
Five Years Ago 
Payment of the soldiers bonus 
as a stimulus to the new car dN 
trade . Ralph R. Teetor Sng 
head of Society of Automotive ‘lis 
neers . A new plan to, estab. 
gross profits in dealer used 7 a 
partments was presented at the | ‘ 
NADA meeting . . . Pontiac wi the 
its dealers $20 for every old = 
scrap under a new junking pan. 
* * #€ 


One Year Ago 


Studebakers sweep the Gilmore - 
omy run to Yosemite Park . st Job 
ham is ready to reopen; Augus’ t'., 
son and W. L. Eaton will sét » 


portant roles . . . General Motor’ spl 
000,000th car is produced » « «ao, 
opens a drive to revise the | of t 
Labor Act so that recurrences 


Chrysler strike could be dealt with 
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Automobile Merchants 
Sell Transportation 


OTOR vehicles in the United States last year, it 
M is estimated, traveled a total of more than 287 
billion miles. That was ten times more passenger 
mileage than all other forms of transportation 
combined. 


Impressive as these figures are in themselves, they 
have a deeper meaning for the automobile merchant 
and manufacturer. You and we are building, main- 
taining and servicing the greatest transportation sys- 
tem in the world. 


That transportation system depends upon the efh- 
cient functioning of more than 30,600,000 motor 
vehicles now owned and operated in the United States. 
To continue functioning efficiently, the system de- 
mands replacements. Such replacements over the past 
ten years in this country have averaged 2,388,000 a 
year while new vehicles sold at retail during the same 
period have averaged 2,807,000 a year. In other 
words, about 85 per cent of the new vehicle sales are 
absorbed in replacing old vehicles that are scrapped. 


How vital this transportation system is to the na- 
tion is indicated by the fact that more than half of 
the passenger car mileage is used for business pur- 
poses. Automobiles take people to and from their 
work. Business depends more and more upon motor 
transportation. In manifold ways the United States 
gears its industry to the motor vehicle. 

Consequently, sales of passenger cars and trucks 
are of more importance today than ever before. The 
motor vehicle merchant and manufacturer sell more 
than cars and trucks. They sell motor transportation, 





¢ Chrysler Marine and Industrial Engines « 


‘lYou GET THE YOU GET THE GOOD THINGS FIRST FROM CHRYSLER CORPORATION THINGS FIRST FROM CHRYSLER CORPORATION 


which contributes to the economic welfare of the 
nation. 

Virtually every person and every community in 
the United States is benefited by the automobile and 
truck, by the transportation they afford, by the em- 
ployment and payrolls they create. 


At this time when a great national defense program 
is under way in the United States, it is important to 
the nation that its system of motor transportation 
function at peak efficiency. 


Chrysler Corporation believes that its Plymouth, 
Dodge, DeSoto and Chrysler passenger cars and 
Dodge trucks for 1941 are the finest motor vehicles it 
has ever produced and constitute a worthy addition to 
the nation’s motor transportation system. Aggressive 
salesmanship by the merchants who sell and service 
these products will play an essential part in main- 
taining this transportation in a critical period. 
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Special to Automotive News 


COLUMBUS, O.—Present indica- 
tions point to the introduction of 
a number of bills in the Ohio Gen- 
eral Assembly which convened on 
Jan. 6, having a direct bearing on 
the owners of motor vehicles and 
the automotive industry as a whole, 
are expected to start through the 
legislative mill during the coming 
week. 

This was indicated on the open- 
ing day of the session by Senator 
Robert H. Hoffman who stated that 
it was the purpose of the com- 
mittee to recommend to the as- 
sembly the enactment of several 
laws which would require com- 
pulsory inspection of automobiles, 
compulsory reporting of all acci- 
dents and a minimum wage limit 
for drivers of motor vehicles. 

The committee which for the 
last 18 months has been investi- 
gating the highway laws of the 
state will among other things 
recommend the enactment of a 
new traffic code, uniform in-so-far 
as is possible with the laws of 
other states. 

The committee is strongly in 
favor of giving all applicants for 
new licenses a thorough examina- 
tion as to their fitness to drive. 
The committee it is learned does 
not consider the present examina- 
tions conducted by the state high- 
way patrol as satisfactory. 

It has also been ascertained that 
a@ committee will recommend that 
the present maximum speed limit 
of 45 miles per hour outside of 
municipalities, be maintained. 

There has been a feeling among 
dealers in the state that the pres- 
ent operation of the sales tax, as 
it affects the sale of automobiles, 


Colorado Dealers 
Want Change in 


License Use Law 


DENVER.—Colorado automobile 
dealers are preparing to sponsor a 
number of bills in the legislature, 
which is now in session, according 
to Tom Braden, secretary of Colo- 
rado Motor Vehicle Dealers Assn. 
and the Denver Automobile Deal- 
ers Assn. 

Bills that will be sponsored are: 
The California “pink slip” title 
law; an anti-caravan bill patterned 
after the California law on that 
subject; a law making it unneces- 
sary for dealers to pay the owner- 
ship tax on his own car used in 
demonstrations, and a bill making 
it lawful to use the same set of 
dealer’s license plates to demon- 
strate passenger cars and trucks 
(at present separate plates are re- 
quired for truck and passenger car 
demonstrations). 

“We have not fully decided on 
the anti-caravan bill as yet,” said 
Braden, “as it has been pointed out 
to us this will be a state trade 
barrier move.” 

Other bills will probably be sub- 
mitted at a later date to the legis- 
lature by the automobile dealers of 
the state. The matter will be given 
the principal place on the program 
of the luncheon meeting of the 
Colorado Motor Vehicle Assn. to 
be held in Denver, Jan. 15. Of- 





ficers for the ensuing year will 
also be elected at that time. 
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State Legislatures Gather To Consider 194.1 Bill 


Ohio Lawmakers To Study 
Compulsory Car Inspections 





is unfair, but whether or not this 
sentiment will take definite form 
looking to some change in the law 
is not known. 


Frank E. Kirby, executive sec- 
retary of Ohio Assn. of Com- 
mercial Haulers has stated that his 
organization would lend its sup- 
port to a provision for increasing 
the length of the _ tractor-semi- 
trailer combination from 40 to 45 
feet without changing the length 
of any other combination of ve- 
hicles. 


Ohio State Automobile Assn. is 
expected to lend its support to 
several of the recommendations to 
be made by Senator Hoffman’s 
special committee. 


Written Contract 
Can Be Required 
Under Wagner Act 


WASHINGTON. — The supreme 
court held last week that the 
Wagner Act requires an employer 
to sign a written contract with a 
union when a collective bargain- 
ing agreement has been reached. 

The decision on this point, which 
has been in controversy ever since 
the law was enacted, was given in 
a suit by H. J. Heinz Co., contest- 
ing the authority of the Labor 
Board to require it to sign a con- 
tract with a local of AFL Canning 
and Pickle Workers Union. The 
company had agreed to the union’s 
terms after bargaining and con- 
tended that it met the require- 
ments of the law by posting no- 
tices to this effect on the bulletin 
boards. 


“It is true,” the opinion by 
Justice Stone said, “that the... 
act, while requiring the employer 
to bargain collectively, does not 
compel him to enter into an agree- 
ment. But it does not follow... 
that, having reached an agree- 
ment, he can refuse to sign it .. .” 
The opinion was unanimous. 


Agriculture Department 


Blasts State Barriers 
WASHINGTON. — The Agricul- 
ture Department has just fired 
another salvo in its war on inter- 
state trade barriers in a bulletin 
on the consumer’s concern in the 
problem which declares regulation 
of motor trucks and merchant 
truckers has reached a stage that 
is detrimental to the common eco- 
nomic welfare. 

Several states, the bulletin points 
out, require virtually every out-of- 
state truck that comes across a 
state boundary to register and pay 
a fee, or pay higher ton-mile taxes 
than trucks registered within the 
state. These requirements, in addi- 
tion to the puzzling tangle of 
legislation found in some states 
regarding required equipment and 
restrictive size and weight limita- 
tions, tend to increase the cost of 
transporting food and other agri- 
cultural products, it is asserted. 


Va. Construction Up 

RICHMOND, Va.—The Virginia state 
highway department’s construction 
contracts for 1940 probably will be 
beyond the $10,000,000 mark, exceeding 
the total of last year’s work by ap- 
roximately $1,000,000, according to 
atest estimates. 





SNAPPED at Electric Auto-Lite’s party during the Society of Automotive 


Engineers’ annual moctine in Detroit last week. Left to right, J. H. 
©, 


vice-president of Auto-L 


and George B. 


McDuffee, 
Allen, chief engineer of Dodge. 





L. D. 


of red, white and blue stream 


A 


COSART, sales ae, truck division of Dodge, delivering fleet 
ined Dodge job-rated trucks to J. E. Bayne, 


Plymouth general sales manager. The Dodge fleet will transport the mammoth 
Plymouth Motor Fair, showing exhibits of the New York World’s Fair, 


on a prolonged tour of the country. 


Penna. Governor Requests 


Elimination 


HARRISBURG, Pa. — (UTPS). — 
The 134th session of the Pennsyl- 
vania legislature convened Jan. 7. 

Gov. Arthur H. James, in ad- 
dressing a joint session of the 
senate and house, proposed amend- 
ments to the state labor laws to 
outlaw “labor rackets, to pave the 
way for arbitration in labor dis- 
putes affecting defense contracts, 
and to liberalize the Unemployment 
and Workmen’s Compensation acts, 
and cooperation in a plan to elimi- 
nate highway bottlenecks and im- 
prove the state highway system for 
military purposes. 

The governor asked the legisla- 
ture to authorize extension of the 
160-mile Pennsylvania Turnpike be- 
tween Harrisburg and Pittsburgh 
to the Ohio state line, to urge the 
federal government to extend the 
Skyline Drive from Front Royal, 


Mass. Governor 
Asks Retention of 
3-Cent Fuel Tax 


BOSTON.—Although terming the 
state’s financial position “vastly 
improved,” Governor Saltonstall, in 
addressing the recent annual con- 
vention here of Massachusetts Se- 
lectmen’s Assn., declared that the 
present so-called “emergency” 
taxes, including the third cent of 
the existing 3-cent gasoline tax 
rate, will have to be continued and 
may possibly be made permanent. 


This state’s 1-cent “temporary” 
gasoline tax was added to the 
state’s regular 2-cent rate in 1931 
and has since been extended at 
various intervals by legislative ac- 
tion. In addressing the municipal 
officials, Saltonstall indicated he 
favors its permanent _ retention 
with use of its $7,000,000 annual 
revenue, or a third of the total 
gasoline tax yield, for state aid to 
municipalities in local road con- 
struction and maintenance. 

Simplification of Massachusetts 
legislation regulating motor car- 
riers was recommended by Gov- 
ernor Saltonstall also. 

He said, “the law is now so com- 
plex in many of its requirements 
that it has never, in my opinion, 
' been capable of efficient applica- 
tion.” 


Overweight Responsibility 


HARRISBURG, Pa.—(UTPS).—A bill | 
which would widen the motor vehicle 
code provisions so owners as well as 
operators could be held responsible 
for overweight on trucks will be in- | 
troduced during the present session 
of the Pennsylvania legislature by 
Rep. F. H. Lichtenwalter. At present 
the state 


liable. 


law holds only the driver | 


of Bottlenecks 


Va., along the Pennsylvania moun- 
tains to the Delaware Water Gap 
and to urge the Roosevelt adminis- 
tration to consider a new super- 
highway from the port of Phila- 
delphia to the lake port at Erie. 


James also recommended that 
Pennsylvania motor police be 
placed under civil service. 


Although his own labor program 
of 1939, outlawing sit-down strikes 
and protecting valid labor con- 
tracts, had lessened strikes and 
tie-ups in the present emergency, 
the governor conceded that some 
changes in the state laws were 
necessary to give complete protec- 
tion to the defense program. 


Safety Foundation Appeals 


To Legislators for Aid 


WASHINGTON. — As spokesman 
for 16 national organizations hav- 
ing a total membership of 7,000,000, 
Automotive Safety Foundation last 
week sent an open letter to all 
members of 43 convening state 
legislatures appealing for help in 
promoting highway safety through 
further official functions. Citing 
the increased traffic toll of last 
year, the letter directs attention 
to “existing deficiencies in men, 
money and material” to carry on 
the crusade for protection of life 
and limb. 


The letter points out that two- 
thirds of traffic fatalities occur in 
rural areas and generally can be 
checked by state highway patrols 
and other state departments. These 
state forces are already under- 
manned to adequately cope with 
the constantly increasing rural 
traffic problem, it is pointed out, 
and the situation grows more crit- 
ical as demands of national defense 
curtail the limited manpower and 
equipment now available. 






Legislation 





Oklahoma Truck 
Men Make Plan 
For’41 Legislatio, 


OKLAHOMA CITY.—The leo: 
lative program of Associateg Mi 
tor Carriers of Oklahoma was di 
cussed at a special meeting in ty 
Skirvin Hotel last week ang Wi 
be announced in detail as gooy , 
minor points have been Works: 
out. q 

The meeting was of three Sroup 
meeting successively, in which i, 
formation and ideas were ey 
changed in advance of the conye, 
ing of the Oklahoma State Leg, 
lature Jan. 7. 

Several problems face the mop 
carriers, probably chief of whis 
are proposals to revive the ni, 
age tax repealed at the last sesgj:, 

The motor carriers contend th; 
increases in license tag charges ; 
some brackets would more thy 
offset loss of the mileage tax, par 
ticularly when the cost of the Port 
of entry administration was ». 
moved. j 

Tax commission officials hay 
declared that actual  collecti 
and savings the last two ye 





have not replaced the loss of th we 


tax. 

An increase in truck tag cos 
probably will be proposed as 
budget balancing measure. 
motor carriers probably will ins 
on more uniform administration; 
present laws to force all tru 
operators to meet the same t 
and other restrictions. Operator 
contend that lax enforcement ; 
present laws accounts for loss ; 
revenue much more than redy. 
tions in rates. 


Texas Truckers’ 


Permits Assure 


AUSTIN, Tex.—Bus and tru 
operators were given  assuran 
here last week that they wou 
have their franchises given fu 
protection under the law by G 
E. O. Thompson, recently 
elected chairman of Texas Railro 
Commission. 

“If the motor carrier is perform 
ing adequate service and capab 
of meeting all calls for reasonab 
service, no other permit will } 
granted over his route. Duplic 
tion of service does not help 
shipping or traveling public,” 
stated. 

Col. Thompson further promis! 
that no actions would be takt 
without due hearings, with full }) 
day notice, and that a policy 
cooperation and unity to the ber 
fit of all concerned would be pr 
ticed by the commission. 













Penn. Commercial Drive 


Call Finanee Law Puniti 

HARRISBURG, Pa. (UTPS). 
Representatives of Pennsylva 
Commercial Drivers’ Assn. a 
conference on Jan. 2 described 
financial responsibility law as 
necessarily punitive and extreme 
burdensome” and said the } 
general assembly would be asi 
to amend the act. 

Pointing out that “practically ® 
equipment used in the industry 


insured,” the conference wW0 
amend the law to provide ™ 
financial responsibility will ° 


deemed furnished if proof is shot 
that a liability policy covers ” 
vehicle the operator is to 4" 








ares s 
LATEST ADDITION to the Hudson commercial car line, the Hudse® ® 
purpose delivery will carry a much greater load than the conventional P° 
delivery with the same chassis and tire sizes, it is claimed. It is SPé 
designed for operating convenience on rapid, short-stop deliveries. 
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Here are some of the new 
conditions that have changed 
e Automobile Market since 1933... 


OMES ... Nearly three million more people 
live in the Suburbs than ten years ago, in- 
creasing Suburban population to 6,500,000 
families. Ten times as many homes were built 
in 1940 as in 1933—mostly in suburban neigh- 
borhoods. While total American population 
gained only 7°%, there was a 16% increase in 
the number of households—almost 5,000,000 
nev’ families to sell! 


REASED FAMILY INCOMES . . . Salaries and 
Wages increased over 50% between 1933 and 
1940. America’s family purchasing power will 
be at an all-time high in 1941. 


ORE CARS .. . Passenger-car registration 
reached a new record of 27 million in 1940. 
“Suburban” living helped boost gasoline con- 
sumption to a record gallonage. 


DVERTISING MEDIA . . . The American Home 
magazine—along with the automobile indus- 
try—profited from and helped develop many 
of these trends, its circulation climbing from 
300,000 to over 2,000,000 since 1933. Its ad- 
vertising revenue increased ten times over, 
ained over $1,000,000 in the past year! 
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Is your Advertising List 


“1933 Model”? 


WE are so sure that more of your best 

prospects are concentrated among the 
more than 2,000,000 families who now read 
The American Home that we are willing 
to publish the following proposition .. . 


A CHALLENGE 
TO AUTOMOBILE ADVERTISERS 


You pick any typical urban markets 
and we will have R. L. Polk & Co. 
check your own new-car registrations, 
registrations in your own price class or 
total new-car registrations against our 
subscription list in comparison with any 
other magazine or magazines on your 
list. This check will not include about 
one-third of our circulation, which is 
newsstand. If The American Home, not- 
withstanding, does not prove that it 
reaches more owners or buyers per dol- 
lar, WE WILL PAY THE ENTIRE COST 
OF THE CHECK. (If The American Home 
does win, we’ll be glad to pay the 
cost anyway!) 


SHOULD BE NO. 1 CONSUMER MAGAZINE 


Mba (10 a 
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Here are 9 good reasons why we believe The 
American Home will prove its ability to reach more 
buyers at lower cost! The American Home has: 


1.— the highest percentage of families with incomes over 
$1,000 a year of any magazine with 2,000,000 circulation 
or more. 


2.— the highest percentage of circulation in America’s 
fastest growing markets—the suburbs ! 


3.—the kind of reader families with children, who must 
have cars because their suburban house-to-school-to- 
station-to-club stop-and-go driving demands a car. 


4.— both men and women readers. This dual appeal is 
vital for selling cars because husbands and wives plan 
major purchases together. 


5.— more advertising of investment products for the home 
than any major weekly or monthly magazine (home fur- 
nishings, electrical equipment, building materials, etc.). 


6.— long reading life... The American Home is referred 
to again and again for useful ideas during its full-month 
reading life—and then some! Its new straight-line, con- 
tinuous make-up gives both increased exposure and longer 
reading life to all advertising. 


7.— of all major magazines, next to the largest percentage 
of readers between 25 and 45... the years that are richest 
in income and most active for buying. 


8.— 70% of its circulation in the retail-shopping areas of 
cities over 100,000, where 67% of all passenger cars are 
registered. 


9.— families who live in real home neighborhoods—the 
stable kind of people you’ll need as your customers in 1941. 
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Market Cross Currents Make Motor Shares Jittery 


AUTOMOTIVE NEWS, JANUARY 13, 1941 


British Selling Methods 
Are Studied by Traders 


By Dana Stuart 
Wall St. Correspondent 

NEW YORK.—The cross cur- 
rents that in recent months have 
caused so much irregularity in 
many sections of the stock markets 
finally are being felt in the auto- 
motive groups. Not only have the 
motors moved in close unison in 
the past but they have been notable 
for their leadership in strong mar- 
kets and their resistance in weak 
markets. 

But the automotive shares in the 
past week or so have not only 
shown mixed trends but at times 
they have shown distinct signs of 
the jitters. We had the spectacle, 
for instance, of General Motors 
and Chrysler declining rather 
sharply on one day, causing con- 
siderable dismay among holders of 
all automotive issues, and then on 
the following day regaining all 





STOCK PRICE AVERAGES 


Previous Latest Year 

Week Week Change Ago 

24 motors .........05 34.10 33.69 —0.41 37.19 
10 car-truck co.’s ... 35.46 34.83 —0.63 39.92 
10 parts-access. ..... 27.98 28.54 +0.56 26.05 
4tire-rubbers ...... 18.50 18.84 +0.34 23.43 


their losses. There was no par- 
ticular explanation for this per- 
formance. 


There was talk that the British 
were getting ready to sell sub- 
stantial blocks of their holdings in 
these two companies and that the 
possible effect had been misjudged 
the first day and then corrected. 
This may have been true. It is 
extremely interesting to note that 
recent sales of large blocks of 
British holdings in American com- 
panies have been followed by 
strength in the stocks sold. The 
reason for this is that the British 





it’s a matter of RECORD 


Maintenance records of fleet operators show that 
tires give better performance when the tire valves are 
sealed with air-tight valve caps. Greater mileage is 
obtained under all operating conditions with less 
service work and a minimum of roadside delays. 


The road dirt, muck and slush encountered during 
normal operation is detrimental to your carburetor, 
bearings, brakes and any unprotected part. It is there- 
fore not to be wondered at that this same dirt can be 
destructive to tire valves—and no valve can escape 





these elements even in the most 
ordinary service. 


The use of a seal at the valve 
mouth is the only way to keep 
road dirt out of tire valves... 
the only positive assurance that 
the valves in your tires can be 
kept air-tight. There is no 
substitute for the air-tight tire 
valve cap. 


Heres an Inside View of an Air-Tight Tine Value Cap 


1. Valve Cap body or shell. 

2. Brass Swivel Plate allows Cap Shell 
to turn independently of rubber 
washer as Cap is applied. This as- 
sures proper seating of washer and 
prevents distortion, 


3. Brass Dome-Shaped Plate provides 


an indestructible chamber for safe 
clearance of valve core pin. 


4. Molded Rubber Washer seals valve 
mouth when Cap is screwed on firmly 
by band; while rubber between brass 
plates 2 and 3 provides spring action 
to maintain positive seal. 


Schrader tire vALve caps 


GUARANTEED AIR-TIGHT UP TO 250 LBS. PRESSURE 


A. SCHRADER'S SON 


Division of Seovill 


Manufacturing 


BROOKLYN, NEW YORK 


Company, Incorporated 


_ 


are as desirous as Americans to 
preserve the stability of stock 
prices. As a result they are not 
dumping their holdings on the 
market. 

They are arranging direct sales 
at stated prices off the floor of 
the stock exchange. The demand 
for these stocks has been so great 
that the transactions have been 
followed by price increases, not a 
surprising development when it is 
considered that the large blocks of 
those stocks no longer overhung 
the markets. 

The question thus arises as to 
the effect on the motor shares 
when all the British selling in this 
group has been accomplished. It 
may be that the pattern of other 
stocks will be followed and rising 
prices result. On the other hand 
there remains the question at what 
price will the British be able to 
make those sales. Are the British 
waiting for higher prices on the 
exchange, or are the prospective 
buyers waiting for lower quota- 
tions? But whichever is the case, 
when the transactions finally are 
completed an important market 
depressant will have been removed. 

There was more conservatism 
apparent at the end of the year 
with respect to the payment of 
dividends by automotive com- 
panies. In view of the uncertain- 
ties confronting the industry be- 
cause of the tremendous burden 
it is being asked to carry in the 
defense program, it was not sur- 
prising that dividend declarations 
in December fell below a year ago. 
For the full year, however, pay- 
ments exceeded those of 1939 by a 
sizable amount. 

Car and truck companies in De- 
cember declared $2,750,000 for a 
1940 total of $219,590,000 against 
$5,615,000 in December, 1939 and a 
total for that year of $191,240,000. 
Parts and accessory companies in 
December declared _ $7,335,000 
against $11,075,000 a year earlier 
giving a total for 1940 of $66,035,- 
000 against $59,340,000 in 1939. For 
the two groups, December declara- 
tions were $10,085,000 against $16,- 
790,000 a year ago and for the full 
year, $275,125,000 compared with 
$250,680,000. 


Conn. Trucker’s 


Taxes Up in 1940 


HARTFORD, Conn.—Another ex- 
ample of the fallacy of railroad 
contentions that the trucking in- 
dustry is the beneficiary of tax 
advantages was indicated in a re- 
port of Connecticut State Tax 
Commissioner Charles J. McLaugh- 
lin which, as made public here 
Jan. 1, lists $1,037,847 as _ the 
amount yielded by the state rail- 
roads tax during the fiscal year 
ending June 30, 1940, while dur- 
ing the same period the total yield 
from the state gasoline tax and 
motor vehicle fees reached $17,- 
417,494. 

A total of. $10,586,384.51 was col- 
lected in gasoline taxes and $6,- 
931,110.28 in motor vehicle fees. In 
addition the state levy on motor 
buses yielded $139,894. 

The gasoline tax collections in 
the last fiscal year more than 
doubled those of five years ago, 
when the total for the fiscal year 
ending June 30, 1935, was $5,130,500. 
The state’s gasoline tax rate is now 
three cents per gallon, whereas five 
years ago it was two cents. In- 
creased motor vehicle use has of 
course also contributed to the 
abrupt jump. 


U.S. Tax Suits Dismissed; 


Briggs Stratton Included 

MILWAUKEE.—Eight suits to- 
taling approximately $38,000 at- 
tacking constitutionality of the 
federal capital stock tax were dis- 
missed here last week by Federal 
Judge F. Ryan Duffy on motion of 
the defendant, the late Otto A. 
La Budde, collector of internal 
revenue, when the suits were in- 
stituted. 

The cases, including those of 
Briggs & Stratton Corp. for $7,000 
and $8,066, were the first tests of 
the tax in this district. 


Distributor Bankrupt 
ST. LOUIS. — Southern Motor Co., 
local distributor of Plymouths, has 
filed a voluntary bankruptcy petition 
in Federal Court, listing liabilities of 
$23,514 and assets of $21,024. 





Exploiting ‘Car of Tomorrow’ . . . 


CHRYSLER'S 
THEVDERBOLT o* VEW PORT 


SOW MILESTONES 8H AINFLOW ORSIENE 


center), a 


room, a booklet (left, center) describing the ‘‘cars of tomorrow,’’ is 
Top photo in this layout shows a typical scene in Chrysler showrooms ove 


Financial 


—_—_——_ 


BEFORE CHRBYSLER’S touring caravan, consisting of either a Thunderbe 
or a gee model, reaches a city, the dealer sends out postcards (right 
vertises in newspapers and over radio. When people visit the sho 


given 


the nation; this one was taken in Gate City Motor Co., High Point, N.C. & 
bottom is shown part of the parade which preceded showing of the Chrys 


model in Gate City’s building. 


Chrysler ‘Cars of Tomorrow 
Draw 500,000 to Showroom 


DETROIT. — Setting records for 
drawing people into dealer show- 
rooms are the Chrysler Thunder- 
bolt and Newport, “cars of .to- 
morrow,” which are touring the 
country. As of Dec. 28, these cars 
had drawn 499,493 persons (by ac- 
tual checked count) into the show- 
rooms of Chrysler dealerships in 
all parts of the country. 


In addition these cars, which 
were sensations of the 1940 auto- 
mobile shows, have been seen by 
thousands on the streets as the 
result of parades, such as_ the 
Christmas procession of Gimbel’s 
in Philadelphia. 


The Newport, which is touring 
the Pacific coast, led the Tourna- 
ment of Roses’ parade in Pasa- 
dena, Calif.. and was viewed there 
by an estimated half a million 
persons. More than 70,000 persons 
saw the Thunderbolt in the Dallas 
Cotton Bowl New Year’s Day. 


In recent weeks, three caravans 
have been covering the country. 
These caravans consist of a Plym- 
outh station wagon wired for 
sound, and either a Thunderbolt 
or Newport model. Each caravan 
is accompanied by a trained lec- 
turer who describes the car to 
visitors. Two are now in the south- 
ern section of the country and the 
other is on the Pacific coast. 


In the first three weeks of 
operation the three caravans drew 
160,000 persons to dealer show- 
rooms. Up to Dec. 28, the eastern 
caravan, featuring the Thunderbolt, 
had been viewed by 230,350 per- 
sons; the midwestern caravan, also 
showing a Thunderbolt, had played 
to 142,431 persons, and the western 
caravan, with a Newport, had at- 
tracted 126,712. 


The greatest single day’s attend- 
ance was encountered in Tulsa, 
Okla., where the Thunderbolt 
brought 12,107 persons into the 
showroom of Forester - Wilson - 
Riggs, Inc., Chrysler dealer. Since 
Tulsa has a population of 188,000, 


the Thunderbolt drew 6.4 percel 
of the total. In Utica, N. Y., a cif 
of 102,000, the Thunderbolt dr 
11,000 persons, or over 10 perce 
of the total to the showroom! 
Harry Heiman, Chrysler dealer, 
one day. Third best attendance 
a showing was registered in Pot 
land, Ore. Here 19,492 persons, © 
over 6 percent of the populatit 
visited the Chrysler showroom ° 
two days to view a Newport. | 

At a four-day special automo 
show staged in the lobby of % 
Peabody hotel, Memphis, by J 
T. Fisher Motor Co., more ™ 
24,000 persons examined a Thund 
bolt and other Chryslers on 
In Wichita, Kans., a special thr 
day showing in the showroom ° 
the R. D. McKay Motor Co., 3" 
persons were checked in at 
door. 

Hundreds of prospects and 
of current 1941 Chryslers and Pl) 
ouths, brought about by ° 
Thunderbolt and Newport sh0 
ings, have been reported to ° 
factory by dealers, who are un® 
mous in acclaiming the merce 
dising value of the exhibit. 


Wis. Law Held Applica 


When NLRB Isn’t Involve 


MADISON, Wis.—So long 4 ° 
national labor relations board 
not taken jurisdiction, the % 
employment relations boarée © 
the authority to act in labor @ 
involving interstate commerce, 
state supreme court ruled Ja? 
in upholding the validity of 4 © 
board order against the ‘ti 
Electrical, Radio and a 
Workers’ union, Local 1111 ( 
growing out of a strike at *, 
Bradley Co. in Milwaukee a 

The decision also held that © 
could be no conflict betwee? ” 
state and federal labor laws « 
they were applied to the 7 
situations and that in such 
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"Our Organization's Built to Sell 4000 Cars- 






eres 






Chas. E. Nolan 3 
V.P.in Charge 


ee 


—Says R. B. LIVIE, President of Motor Sales Co., Baltimore 


THE MEN who operate the Motor Sales Com- _outh Franchise offers not one but two pop- 
pany in Baltimore, Maryland, recognized a ular automobiles to sell—cars with big “eye” 
big business opportunity when they decided and “drive” appeal—packed with modern 
to take on the De Soto-Plymouth Franchise, features and refinements. They’re cars with 
late in September of last year. public acceptance that has built a backlog 
With De Soto-Plymouth, they expect to of over 3,000,000 De Soto and Plymouth 
step up automobile sales from a little over owners in a few short years! The Motor Sales 
1700 cars in 1940 to 4000 cars in 1941! Company enjoys complete coverage of the 
ae Sure they’re optimistic! The DeSoto-Plym- auto industry’s big volume market! 
+ 
percer 


yom & 
aler, i 


=/93 out of 100 New Car — are Frespocts for 
> TW oe ‘A 






yom 2 


4De Soto-Plymouth! 


junce 
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a 
i, 4 ABIG ADVANTAGE for De Soto dealers! 
04 More than one out of every three pas- 
Fir} senger car buyers are De Soto prospects; 
s} almost two out of every three are Plym- 
uw} OUuth prospects! And all De Soto dealers 
Operate under a sound and liberal sales 
policy—firmly backed by the financial 
strength and stability of the successful 
Chrysler Corporation! 

Write L. G. Peed for full particulars 
today. De Soto Division of Chrysler Cor- 
poration, Detroit, Michigan. 
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SAE Hears Defense Experts Outline U.S. Army Need; D 


Defense I 





Automotive, Airer aft, Marine ca ta ta!| Mobile Military Might . . . 
Subjects Get Consideration 


larities with a minimum of lateral 
By Chester Ricker 





















THREE-INCH MOBILE anti-aircraft gun and carrier on display in Detr, specié 
last week for Society of Automotive Engineers. Carrier has wheels which attac, > t 
to the folding gun base. The outfit is manned by 11 men and can be assemble under ¢ 
in seven minutes. It is hauled by a seven-ton prime mover. (Prime mor, | 008 ™ 
means all wheels drive.) . tury Fu 


distortion. 
Since the height of the tire could 
, not be lowered without decreasing 
Pechateal Geemaet oo, 250,000 units of motor ve-/its carrying capacity and cushion- 
DETROIT. — A record - breaking At present he said, there are sae SS eet a "aes te 
crowd of over 4,000 members at- 40,000 motor vehicles in service. A ibility of the tire by giving it a 
er the Society of Automotive | special showing of motorized army] wider foundation or specifically, a 
ngineers’ annual five-day meeting| equimment was also held during wider rim 
here last week and heard defense | the week. Another factor of the wide rim 
= tell of ‘te "7 a to of; The engineers also heard General| program is the improvement in 
oauaiae te th e ._ Ss. today, Hugh Johnson, who substituted for| appearance because of the larger 
Hat ; y e nation’s rearma-/ William S. Knudsen, say that] section of the tire on the wide rim. 
ent program. miracles are needed if the national] As wide rims decreased the de- 
The engineers heard 43 technical| defense program is to be success-| flection of the tire, all tests on 
papers read at 20 different ses- ful. durability and car handling were 
sions, covering all types of auto- Wide Rims _ |run with two pounds less pressure 
motive, aviation and marine de-| E. A. Roberts of Firestone Tire| in the wide rim tires. 
velopments. and Rubber Co. and R. D. Evans The results of over 3,000,000 
Arthur Nutt, retiring SAE presi- of Goodyear Tire and Rubber Co.| miles of testing on rims 33 percent 
dent, said that airplane engineers| Presented papers to the SAE giving} wider than standard show an av- 
were joining the society in increas-| PeTtinent facts about new tires|erage improvement of 20 percent 
ing numbers and also stated that| 4¢signed to be used on wider wheel] in non-skid tread mileage. 
the SAE was backing the defense | !™S than have been standard] This improvement was found to 
program 100 percent. gg didn 4 es be greatest under hard driving con- 
Seeodnio saad a r , ditions ranging from 5 percent, for 
“a a 4 a oe o 7 is to cushion shocks and provide a| easy conditions, up to 80 percent 
progress the society has made in 
the past and pointed out that when 
the automobile industry hits its 
stride it will turn out all the de- 
fense material that America needs. 
Highlight of the week was an 
address by Sir Louis Beale, mem- 
ber of the British Purchasing Com- 
mission, in which he _ outlined 
Britain’s war efforts and asked for 
all the airplanes and mechanized 
equipment that could be spared to 
be sent to Britain. Beale said that 
Britain’s successes in Egypt and 
Libya were due largely to the ma- 


jor part American mechanized 
units had played in these cam- 
paigns. 


A plea for quality as well as 
quantity in the implements of war, 
now being produced for the armed 
forces, was made to the engineers 
by Major-General George H. Brett, 
chief of the Army Air Corps, and 
Rear Admiral John H. Towers, 
chief of the Navy’s air force. 

Maj. Gen. E. B. Gregory, quarter- 
master general, stated that by fall 
the U. S. Army would number 


KEEPS OUT 
COLD, DUST, 





Chrysler Bombers 


DETROIT.—K. T. Keller, 
president, Chrysler Corp. an- 
nounced late Friday at the So- 
ciety of Automotive Engineers 
annual meeting here that ten- 
tative arrangements had been 
made by Chrysler to build parts 
for Martin bombers. 

Parts would be made at the 
Graham plant here and shipped 
to Omaha for assembly. Chrys- 
ler has leased a section of the 
Graham plant. 





flexible contact with the road. 
However, a typical tire body must 
have height so that shocks can be 
cushioned by deflection amounting 
to 16 percent to 20 percent of the 
tire height. However, this height 
also gives the tire lateral flexibility 
which is undesirable because it 
permits car unstability. 

The ideal tire, therefore, would 
have high vertical flexibility and 
low lateral flexibility, so that a 
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for tests at maximum speed. 

Stability and cornering power 
increase with rim width and ap- 
proximately in proportion to in- 
crease in rim width. The effect of 
the increased stability is very evi- 
dent in improved cross-wind han- 
dling, especially at high speed. 

Forward traction and braking is 
improved slightly by wide rim 
tires. The improvement in side skid 
resistance, however, is consider- 
ably better because the tread is 
held more nearly perpendicular to 
the road due to the greater in- 
herent stability of the tire. 

Riding comfort experience varied 
considerably with the make and 
model of car used but it was 
generally found that from two to 
four pounds reduction in pressure 
was necessary in wide rim tires to 
produce equivalent ride. 

Evans gave some interesting fig- 
ures in a table on tread wear. 

The higher the rating, the longer 
the treadwear, he demonstrated. 

He emphasized that these rat- 
ings apply only to rate of tread- 
wear and do not include any in- 
dex of type or relative smoothness 
or uniformity of wear. 

TABLE I 


Treadwear 
Rim Width Inflation Rating 
Standard ...... 28 Ibs. 100% 
8% wider ..... 28 114 
16% wider ..... 7 119 
23% wider ..... 26 122 


In evaluating steering control or 
stability, Evans stated: “Each inch 
of rim width is roughly equivalent 
to 1.5 pounds inflation pressure. 

“Ride — By stiffening the tire 
and reducing its  deflectability, 
widening the rim causes a harder, 
harsher, or joltier ride. As for the 
car itself our tests indicate that it 
is necessary to decrease inflation 
two to four pounds to get an 
equivalent ride with the wider rim. 

“Rim Damage — With the wider 
rim the flange may be somewhat 
more exposed to curb damage be- 
cause it is less protected by the 
bulge of the tire sidewall. 

“Tire Durability — Except for 
treadwear, already discussed, wid- 
ening the rim is not necessarily 
favorable to better tire durability.” 

Tractor and Trailer Brakes 

An interesting paper, especially 
for truck users, on brake equaliza- 
tion for truck-tractor and trailers 
was presented to the SAE by John 
W. Votypka, of Fruehauf Trailer 
Co., and E. Vance Howe, of Bendix 
Westinghouse Air Brake Co. There 
are three highly important con- 
siderations in the design of oper- 
ating units in this service: 

“First, a braking system which 
is adequate in design and capacity 
for the rated load of each individ- 
ual vehicle unit. Second, the proper 
adjustment and maintenance of 
the brakes of the entire train so 
that each bears its proper share 
of the braking load. Third, opera- 
tion control so that concentration 
of the brake load is not too heavy 
upon any individual drum or axle 
in relation to the braking efforts 
on other units,” the author said. 

“We are convinced that most of 
the chronic braking troubles could 
be eliminated if the brakes were 
balanced and then subjected to a 
well planned and executed periodic 
maintenance program. Several op- 
erators who tried this program 


learned that ‘brake lining life was|every day. Now adjustments ® d 


LIGHT TANK, with gross weight of 12 tons, has two-way radio, five mac 
guns, a 37 mm. anti-tank gun, and will 


do 35 miles per hour. vides th 
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ONE-TON cargo truck built by Chevrol ri 5 i ifles 
} » » . a ith rifles 
packs, and features four-wheel drive. i ar 


materially increased.’ Brake drum| made between 1,500 and 2,000 miles Wrutified 
breakage and checking have sub-| They have reduced their beat orks, 
stantially decreased. failures due to excessive he . 
“Formerly they had to adjust| Tire blowouts caused by heat h’ aon omoti 
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Defense 


NEW YORK. — Any major in- 
in the present defense pro- 
— such as war itself might 
— almost certainly would 
om “ionger working hours, or a 
yeed standard of living, or 
” Under the $16,000,000,000 ap- 
riations as now authorized by 
ss, however, “existing labor 

ds can be maintained for 

the near future,” and for a while 
may even be an increase in 
production of certain lines of 


wnsumer goods. 
These are among the findings of 
, special survey of labor policy 
wder the defense program now 
ying made by The Twentieth Cen- 
tury Fund. Advance portions of 
the report were released last week 
Evans Clark, executive director 
ofthe fund. 
The research staff, which is 
yaded by Prof. Lloyd G. Reynolds 
i the Johns Hopkins University, 
seerves that the 40-hour week 
jes not create any serious pro- 
ition problems “so long as pro- 
iuction can be increased by hiring 
siditional workers.” The staff says 
tat “The Fair Labor Standards 
ket of 1937 did not introduce a 
ww and shorter working week. It 
merely wrote into law the prevail- 
ig custom of manufacturing in- 
@stry.” The report stresses the 
fet that the act does not set any 
limits on the amount of hours an 
mploye may work but simply pro- 




















































te paid for all hours above 40 per 
wek. Thus, the staff points out, 
» long as additional workers are 
available the production problem is 
largely a cost problem; it costs less 


Army Reveals 
Truck, Bus Use 


In Maneuvers 


WASHINGTON. — Under War 

ent orders and with high 
Amy officers observing, commer- 
tal motor carriers have just ac- 
complished, without a hitch, the 

complete highway movement 
ifU. S. troops as a combat unit, 
it was disclosed here last week. 
The movement, which took place 
in Arkansas, was kept secret until 
the transfer of men, baggage and 
ighting equipment was completed. 
Automotive significance lies in 
the fact that the War department 
presented the maneuver to the bus 
aid truck operators as a tactical 
problem to determine the feasi- 
tility of motor transportation of 
‘complete combat units. Results of 
te experiment are expected to 
termine to large extent the part 
‘mmercial highway carriers will 
lay in national defense. 


The movement consisted of trans- 
porting the entire 153rd Infantry, 
' kansas National Guard, by high- 
way from 15 points in the state to 
Camp Joseph T. Robinson, eight 
niles from Little Rock. About 1,900 
ificers and men were involved. 
ch convoy from the 15 points 
vas in charge of a unit commander 
amd was headed by buses, followed 
the trucks. Bringing up the 
tar were regular Army vehicles. 
ty-six buses and 21. trucks 
‘mpleted the job on schedule. 


Powder Bagging Plant 
Awarded to Goodyear 
AKRON.—Contract for the man- 


8ging plant for the Ordnance 
‘bartment of United States Army, 

_be undertaken by Goodyear 
Mineering Corp., a newly formed 
lbsidiary of Goodyear Tire and 
ubber Co., it is confirmed here. 
The new plant, which will be 
Wned by the government, will 
© located on a 3,000-acre tract, 
“onting on the Ohio River, at 
Ind., and will be 
,eatified as The Hoosier Ordnance 


Automotive News’ Almanac, published 
w & Year, is considered THE refer-| 
o book whers ver automotive infor- 
‘ton is desired. 


to hire new workers than to in- 
crease the working hours of the 
present force at overtime rates. 


“If, however, serious shortages of 
qualified workers should develop 
during the next two years,” says 
the research report, 
lengthening of working hours” 
probably will be called for. The 
staff finds that shortages already 
have developed 
trades and “expansion of the pres- 
ent defense program by as much as 
50 percent” probably would create 
a critical situation. 


Examining some of the implica- 
tions of this problem, the research 
report says that if widespread la- 
bor shortages develop by 1942, 
“time and a half for all time over 
40 hours would then produce a 


earnings. 
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contracts at the rate of 350 a month. 
Study Unused Plants 


under 2 
for an airplane engine factory de- 
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rst run at the General Motors son nt in In 
at the left is an inspector who meet approve all connections before the | bombers monthly from parts large- 
propeller is even permitted to turn over once. Allison is currently turning|ly fabricated in motor car fac- 
out liquid-cooled engines under Army Air Corps and British government tories, specifically Ford. 


velopment. 

‘ are conferring with national defense| four-motor bombers. 

buildings in Ose oe oe ~— 2 Washin on I oe wang will be built by Army engineers, 

; uildings in western New York are|to close the gap o miles between 

general increase in average hourly iscussion as possible locations engine product on lines and finished | nd is expected to cost up to $10,- 
fighting planes in Buffalo factories. | 000, 
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Defense Work Held No Peril To Labor Standards 


However Caution Is Urged 
When Production Expands 





Fort Worth Gets 
Bomber Factory 
For Ford Parts 


FORT WORTH, Tex.—A plan to 
build thousands of bombers with 
the help of the automobile industry 
took definite form last week with 
the selection of Fort Worth as the 
site of a fourth assembly plant. 

In a compromise of a contest 
between rival cities, a previous 
allotment of a similar plant to 
Tulsa, Okla., was confirmed. 

Under arrangements the Fort 
Worth and Tulsa plants and others 
assigned to Omaha and Kansas 


i i ti f it ; - 
ianapolis. T > an standing City will turn out 300 long-range 


Both the Tulsa and Fort Worth 


Buffalo area Congressmen plants are to assemble long range, 


Each plant 
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Pontiac “Torpedo” Streamliner Sedan Coupe 





...and Pontiac Dealers have it 


at the lowest prices of all! 


CHALK UP another great selling asset for Pontiac 
dealers! 

Everyone knows that General Motors scored the 
style scoop of the year with its brilliant new streamlined body 
design pictured above. And Pontiac dealers scored a double 
scoop by offering it at the lowest prices of all! 

Yet this is only one of the many great selling advantages 
Pontiac is offering its dealers for 1941. Consider these: the 
greatest—and fastest selling—line Pontiac has ever built; a new 
“Torpedo” which is driving a deeper wedge into the low-price 
market every day; a more favorable price position than ever 
before; a choice of a Six or an Eight in any model for only $25 
difference in price. 

With all this, is it any wonder that Pontiac and Pontiac dealers 
have just closed their books on the biggest year in their history? 
Is it any wonder that Pontiac’s percentage gain in 1940 over 
1939 was greater than any other volume producer? Is it any 
wonder that 1941 looks like an even more profitable year for 
Pontiac dealers? 


IT’S ANOTHER PROFITABLE YEAR 
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Defense 





National Car Show May Be Abandoned for 194] Ne 


But 1942 Models are Due 
As Usual, Makers Promise 


(Continued from Page 1) 


lands East Indies, where the ma- 
jority of crude rubber is produced. 
Edsel Ford, on a tour of air- 
plane plants on the west coast, 
declared Ford Motor was ready to 
turn every available facility at its 
River Rouge (Mich.) plant over to 
production of aircraft parts and 
engines for Douglas and Consoli- 
dated bombers. Many of the tools 
already on hand will be useful, 
Ford said, but pointed out that a 
new type of plant must be con- 
structed. 
Meanwhile, as a protection 
against possible shortages due 
to the defense program, car and 
truck dealers were reported build- 
ing up heavier stocks with the 
result that most producers have 
boosted production schedules for 
January. Retail demand, meantime, 
continued strong. 

Regarding possible abandonment 
of the national automobile shows, 
AMA President Alvan Macauley 
declared that the proposal has 


Carmichael Gets 


High War Post 


OSHAWA, Ont.—Harry J. Car- 
michael last week resigned as vice- 
president and general manager of 
General Motors of Canada, Ltd., to 
become the “Knudsen of Canada” 
in the mobilization of Canadian in- 
dustry. 

Carmichael, who had charge of 
GM plants at Oshawa, Windsor, 
St. Catherines and Regina, will 
leave immediately for Ottawa to 
take over his new duties, it was 
announced by R. S. McLaughlin, 
president of the General Motors 
of Canada. 


MAYBE YOU'VE 
BEEN THINKING 


AUST i 





@Many successful car deal- 
ers are making handsome 
profits by operating “sideline 
businesses.” 


This may be an opportunity 
for you: Seventy-five year 
old Soft Drink Manufacturer 
offers Exclusive Territorial 
Distribution Franchise. Prod- 
uct has wide popularity and 
big volume sales where es- 
tablished. Successful selling 
methods and advertising ma- 
terials supplied. 


The national expansion pro- 
gram of this manufacturer 
may afford the money-mak- 
ing opportunity you’ve been 
looking for. Correspondence 
confidential. For complete de- 
tails, address 


BOX 253 


AUTOMOTIVE NEWS 


2751 E£. JEFFERSON 
DETROIT, MICHIGAN 








been under consideration for some 
time and would be discussed in de- 
tail at a AMA directors’ meeting 
in the near future. Macauley’s 
statement was prompted by pub- 
lication of a telegram by Joseph 
W. Frazer, president of Willys- 
Overland, who urged manufac- 
turers to eliminate the 1941 show 
and carry over 1941 models. The 
telegram was sent to both Ma- 
cauley and President Roosevelt. 

Even should manufacturers de- 
cide to abandon next fall’s show, 
this by no means will mean there 
will be no 1942 models. In fact, all 
manufacturers declare that they 
will be in a position to bring out 
new models for 1942, even though 
changes will be more restricted 
than in normal years. Several new 
lines of cars already are in the 
hopper and are expected to be in- 
troduced in the near future. 

On the heels of President Roose- 
velt’s $17,500,000,000 budget mes- 
sage the attention of industry, and 
particularly that segment of it 
having large National Defense or- 
ders, such as the automotive, con- 
centrated late last week on the tax 
outlook. The treasury department, 
meantime, speeded preparation of 
the program it will submit to Con- 
gress later in the session in con- 
formity with the President’s in- 
sistence upon more drastic excess 
profits levies and higher rates on 
individual incomes to meet part of 
the preparedness cost. 

Without disclosing how much 
additional revenue is desired to 
help pay for defense measures, the 
President has committed the Ad- 
ministration to a policy of pro- 
gressive taxation, based on the 
ability-to-pay principle. This points 
directly toward corporate and in- 
dividual incomes, estates and gifts 
as preferable sources. 

The budget message said only 
“very drastic and restrictive taxa- 
tion which curtails consumption” 
would cover all defense costs and 
the fear was expressed that such 
a policy would interfere with full 
use of productive capacities. As an 
alternative there was suggested a 
financial policy aimed at collecting 
progressive taxes out of a higher 
level of national income. 

Indicating very plainly his con- 
viction that the excess profits tax 
law should be revised drastically, 
Roosevelt declared “it is the fixed 
policy of the government that no 
citizen should make any abnormal 
net profit out of National Defense” 
and he added that he was not 
satisfied existing laws are in this 
respect adequate. 


While there will be much haul- 
ing and pulling in the interim, it 
is unlikely Congress will consider 
taxation proposals before the 
March income tax returns show 
how much is being realized under 
present law. 


New Timken Equipment 


Protects Defense Work 


CANTON —An extensive pro- 
gram is being completed at the 
plants of Timken Roller Bearing 
Co. to provide for every possible 
contingency that might arise to 
cause interruptions in production 
of the large amount of defense 
work that is flowing through the 
company’s plants. 

The program includes erection of 
a 200,000 gallon emergency water 
tank and installation of a heavy 
fuel oil system in case of possible 
failure of the natural gas supply. 


Chimie 


Neilson Edwards 
NEW YORK.—Neilson Edwards, 53, 
one of the founders of Triplex Safety 
Glass Co., which later was bought by 
Libbey-Owens-Ford Glass Co., died 
Jan. 4 here after a long illness. 
ONES 





William J. Lane 


POUGHKEEPSIE, N. Y.—William J. 
Lane, retired automotive manufacturer 
and inventor, who celebrated his 100th 
birthday anniversary last Feb. 3, died 
at his home here Jan. 3. With his 
brother, John G. Lane, he founded 
Lane Mfg. Co. here, makers of the 
Lane Steamer automobile. 









AS THE BUGLER played “To the Colors,” the official American flag was 
raised last week over the tank arsenal which Chrysler Corp. is building for 
the United States Army. Watching the ceremony, left to right, were Carl Breer, 
executive engineer, Chrysler Corp.; Lt. Col. H. W. Hehm, U. S. Army com- 
manding officer of the Chrysler tank arsenal; Fred M. Zeder, vice-president and 
vice-chairman of the board of Chrysler Corp.; Maj. Gen. E. B. Gregory, quarter- 
master general of the U. S. Army; K. T. Keller, president, Chrysler Corp., and 
(also in civilan clothes) Brig. Gen. G. M. Barnes, ordnance department, U. S. 


Army. 





Oldsmobile Sets Meetings 


For Its Field Personnel scx cin tear en) 22" 


LANSING.—A series of two-day 
regional meetings, extending from 
coast to coast and attended by S. 
E. Skinner, Oldsmobile’s general 
manager, home office executives 
and members of Oldsmobile’s en- 
tire field organization, was an- 
nounced last week by D. E. Ralston, 
general sales manager. 


The first meeting of the series 


New Thin Tire 
Made of Glass 
Being Tested 


AKRON. — The ideal motoring 
conditions offered by the Pennsyl- 
vania Turnpike may soon result 
in a new kind of automobile tire, 
perhaps one made of synthetic 
rubber and glass and capable of 
excelling the safety and wearing 
qualities of today’s casings, even 
at sustained speeds of 75 miles an 






Defense to Get | Sel 
Stress at ASTE | | 


Annual Meeting - 


DETROIT.—Complete a «B chipmet? 
needs in all branches of ie ‘ ee | 
fense program will highlight the ro se 
forthcoming Machine Too] geasona 
Progress Exhibition Mar. 25.09 month, 
Detroit’s Convention Hall. Held + reportir 
conjunction with the annual ri figures 
vention of American Society «ff yanufa 
Tool Engineers, sponsors of tf far abo 
exhibition, sessions each day wif same Mm 
include talks by army, Navy api 
aircraft officials and executive — 
and engineers of industry. 8 | 


Due to the need for educa 1! 
of men not only as to son wo pet 
chines and tools available but aly J percent 
to operate the machines and tok} = Shipr 
required for the expanded defeny = 
production program, the Majer - al 
theme of the convention will , the | 
“Education for National Defeny: ‘. per 

On Mar. 24, a special Preview cf and 154 
the exhibition will be held for }, year. 
vited guests only, following a 4). Servic 
ner for prominent officials of j, galers 

180 per 


resentative of the U. S. 
talk on the subject, “Wha 
Needed for National Detenss ‘ 


Tuesday is designated as gen, , 
nautical day, the exhibition beiy 
open to members and guests of th 
tool engineering society. By 


—— 


will be held in Lansing Jan. 13-14, 
Ralston stated, with members of 
the Buffalo, Cincinnati, Cleveland, 
Detroit, Indianapolis, Pittsburgh 
and Memphis zones oat = 
second meeting will be held in the] aircraft engine. builders snd ue 
Jan. 16-17. Boston, New York City, Wate i aie te Will speak 
Philadelphia, Washington, Atlanta] } 01, 2 ities e Navy Day wit 
and Charlotte zone personnels will # On Gorense. 

attend the meeting. On Thursday education for &| two-yea 





On Jan. 22-28, at the Edgewater | fense talks will be given for ty} tific ma 
Beach Hotel in Chicago, zones in| tool engineers. to see 
the Central and Southwest regions,| _The annual banquet of the »| plays. 
including Chicago, Omaha, Mil-| ciety will be held Friday evenix} yode: 
ee St. Louis, Mi h - forecast 

allas, Houston, sas City and the pri 
ae City zones will be pres- IC igan Invokes displaye 
ent at the third of the series of U.S. 
meetings. Members of the zones 30-Day Clause First 


in the Pacific region, including Los 
Angeles, Oakland, Portland and 
Denver, will convene at the Am- 


To Halt Strike} ‘2° 


TROIT. — Chrysle: 

bassador Hotel in Los Angeles on|, DETROIT.—The use of strit ' 

Jan. 27-28 for the final meeting. | 2Y Unions to get demands inf pay. > 
Members of the home office staff|t°TieS Producing defense arm ¢s Wi 


- é wee city ur 
participating in the various meet-|™¢€ts, was squashed at Flint 
ings, in addition to Skinner and| Week when 12,000 Chevrolet wo “Plymot 


































hour. Ralston, will include: H. A. Tre-| TS Were ordered by the state lat The s 
“Blueprints of such tires, engi-|vellyan, R. L. Myers and G. R.| Mediation board to continue pg with sp 
neered for the Keystone state’s|Browder, assistant general sales|@Ucims despite the fact that § and ten 
‘dream road’ and others to be|managers; V. C. Havens, advertis-| Strike had been ordered by ti Florida 
built like it, are ready now, and|ing manager; W. O. Lampe, sales| Uion. The state board invoked 0} during 
experiments using steel, glass, flax| promotion manager; J. J. Dobbs,| 20-day strike clause first in] general 
and improved varieties of cotton | general service manager, and L. L,| threatened strike at Duplex Pri‘ all perfc 
and rayon for making tire cord|Johnson, manager of organization |i™& Press Co. at Battle Creek. 
are under way,” according to K.|and analysis, and M. J. O’Connor,| C°™Pany is producing gun cart] Radi 
D. Smith, technical superintendent | business management manager. parts for the Army. In AS’ 
of B. F. Goodrich tire division. Ww The union contract with Cte 
In service on super-highways, esti rolet calls for a five-day st] TOL 
such tires would set new perform- ene Ordnance notice, but the state law says} technica 
ance standards but they would not ant Heads Are Named 30-day notice period can be ¢ tried o 
be entirely practical for older types| EAST PITTSBURGH, Pa. — In| manded when the public inte™] meeting 
of highways since they would dif-| connection with its national de-| is at stake. Since Chevrolet } America 
fer from today’s tires from the|fense production, Westinghouse| producing trucks for the Am} neers ¢ 
standpoint of thickness, weight and | Electric & Mfg. Co., which will| the strike was held as affect] that the 
oe contour, he peaeies ve : — two et ordnance | public interest. run on 
ntrary to popular ought, | Plants, one to be built at Louis- bani’ The 
Smith said, the perfect tire should} ville, the other at Canton, an- amet 2 cad udaptat 
be thin and light and the less;nounces the following appoint-| when union workers at Ramp] % the 
heat it will generate as it flexes | ments. Engineering Corp., Farmingit} ‘Quizze: 
and pounds over the uniform sur-| James R. Weaver has been N. ¥., threatened to walk out 0 tering 
faces of the super-highways of the| pointed manager of the Louisville threats of Congressional at bers we 
not-too-distant future. plant. Weaver was up until his ap-| caused union officials to delay" Member 
“The old thick, heavy tread with| pointment, director of equipment, | strike until further negotiatid tion for 
wide shoulders will be entirely out| inspection and test for Westing- were carried out. tioned 
of the super-highway picture, since| house. R. V. Gavert has been Ranger Engineering has Ang ‘uswer 
at high speeds the centrifugal force|named manager of the Canton| and <A contracts for more tion was 
— = _ a a to — _— career has been in the| 1,900 airplane engines vit — 
suc reads oO e tires,” he| line of supervisory work. needed in the defense progral. edu 
asserted. Were ay 
Consequently, tires for use on paietact 
super-highways will require treads =. 
made of improved materials to off- . 
set the decrease in thickness and DeVill 
assure added durability and mile- 
age comparable to the present-day et 
tread, Smith said. — 
aC 
‘ ; = equipme 
Bellanca Airplane Plant (ll hedule 
Will Be Built in Mexico te free 
NEW YORK. — Frank M. Bell- 4 This s 
anca, airplane designer, has an- Ne, cose dustrial 
nounced plans for building a . Nd tutom 
$2,000,000 plane factory in Mexico ps Others ; 
City, capable of turning out dive LE emmt ‘echniqy 
bombers at the rate of two a day. - BI the use 
American capital will finance the 4 “luipme 
venture, Bellanca said. He added et ee. For writing a 10-word automobile-cartoon gag in & competit ‘oMpany 
that it would be the first unit ever| paid at the rate at’ shone: Catherine A. Edmonston of Ar ington, sions the star 
built in Latin America to put mili-| the contest bade her use ot ee —_— 7 -— wee cmseblle oe ee: Jar 
tary aircraft into high-speed pro- ho ae eee, Dodge together with her prise certificate, the winner ben 21, May 
duction. Dodge pore a shot Drive Dodge sedan. At the left is Ear! Will last 





{| Nov. Equipment 


Service Parts Alone Show 
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titi" 
5 
105 
port 


Kir’ 


” during the winter months. 
# general public is admitted free to 


} technical 


Small Increase in Period 


NEW YORK. — While November 
jpments in all divisions of the 
notor equipment industry except- 
service equipment declined 
nally below the previous 
month, according to manufacturers 
reporting their monthly business 
s to Motor and Equipment 
yanufacturers Assn., all continue 
far above the 1939 indices for the 
game month. 
The grand index for all branches 
of the industry in November de- 
dined to 183 percent of the Jan- 
wry, 1925 base as compared with 
1 percent for October and 135 
percent for November, 1939. 


Shipments to vehicle manufac- 
turers for original equipment in 
November dropped to 231 percent 
of the base, which compares with 
#5 percent registered in October 
and 154 percent for November last 


year. 
Service parts shipments to whole- 
glers for November declined to 
1 percent of the base as com- 
pared to 199 percent in October. 





sler Starts 
Tour of World’s 
Fair Exhibits 


DETROIT.—“Gone forever” may 
be the recent New York World’s 
Fair—but those who missed the 
two-year display of modern scien- 
tific marvels will still get a chance 
to see some of the principal dis- 
plays. 

Modern miracles of science and 
forecasts of the future are among 
the principal exhibits soon to be 
— in other parts of the 


First of these to get under way 


| isan ultra-modern, motorized tent 


show of chief attractions from 


«§ Chrysler Corp.’s World’s Fair dis- 


play. Dodge Motor trucks and trail- 
ers will transport this from city to 
city under the banner of the 
‘Plymouth Motor Fair.” 

The scientific caravan, complete 
with specially designed transports 
and tents, is touring first through 
Florida and other Southern states 
The 


all performances. 


Radio ‘Quiz’? System Used 
in ASTE Monthly Meetings 


TOLEDO.— An innovation in 
¢ society meetings was 
tried out here at the December 
meeting of the local chapter, 
American Society of Tool Engi- 
neers and proved so_ successful 
that the January meeting will be 
tin on the same basis. 
The program consisted of an 
adaptation to a technical meeting 
the mechanics of radio 
Quizzes.” Problems in tool engi- 
neering confronting various mem- 
TS were presented to individual 
Members at the meeting in ques- 


4 tin form. If the individual ques- 


tioned was unable to give an 
answer to the problem, the ques- 
tion was thrown open to the mem- 
‘ership as a whole. Following the 
procedure of such “Quizzes,” prizes 
Were awarded to those offering a 
ectactory solution to the prob- 





DeVilbiss Paint School 


Sets Training Periods 
CLEVELAND. — DeVilbiss Co., 
Manufacturer of spray painting 
euipment, has announced the 
edule of its training school for 
‘Pray painting equipment users for 
€ first six months of 1941. 
bir school, which is open to in- 
a painters, master painters, 
oth mobile refinishers and all 
€rs interested in learning the 
the nique of spray painting and 
oon and care of spray painting 
=a will be held at the 
: Pany’s Toledo plant. Dates for 
ee: ae of each training period 
M an. 20, Feb. 17, Mar. 17, Apr. 
wil a, 19, and June 23. Sessions 
ast for one week, each. 


In November, 1939 the index stood 
at 167 percent. 

Accessories shipments to whole- 
salers in November decreased, 
standing at 125 percent of the base 
index, which compares with 149 
percent in October and 107 percent 
in November, 1939. 

Service equipment shipments to 
wholesalers in November advanced 
to 156 percent of the base, which 
compares with 142 percent in Oc- 
a and 91 percent in November, 





No Shortage 


DETROIT.—W. G. Robbins, presi- 
dent, Carboloy Co., Inc., largest. pro- 
ducer in the United States of cemented 
tungsten carbide, has termed as “‘ridi- 
culous”’ reports that any shortage ex- 
isted in this material for Nationa 
Defense purposes. At the same time 
the company revealed that it has been 
supplying reat Britain and Canada 
with powdered tungsten carbide metal. 


KEEP THEM 


YOUNG 


HYATTS 
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WPA’s Road-Building 
High in Detroit Area 

DETROIT.—More than 120 
miles of Wayne County (De- 
troit) streets and roads were 
improved with concrete or mac- 
adam by the Michigan WPA 
during 1940, it is announced by 
Abner E. Larned, state ad- 
ministrator. 

The road-building was in- 
cluded among $28,405,920 worth 
of projects, ranging from adult 
education to surveys of traffic 
devices. A total of 28,310 Wayne 
County workers were employed 
during the year, the total hav- 
ing been pared by National De- 
fense work in local automotive 
plants. 





Dealer Is Army Major 


OSSIPEE, N. H.—Virgil D. White, 


1| an automobile dealer here for 30 years, 
aff| Chrysler with 4,024, De Soto with 


has been named to the military st 
of New Hampshire’s new chief _ execu- 
tive, Governor Robert O. Blood, with 
the rank of major. 
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Shipments Decline But Top 1939 


Chicago 1940 


(37)—13 





Sales Beat 


All Previous Records 


Special to Automotive News 

CHICAGO. — A new peak in 
Cook county new car registrations 
was established last year when the 
total hit the 127,465 mark, as 
against the former record of 126,462 
in 1937; 111,913 in the boom year 
of 1929, and 97,755 in 1939. 

The Bureau of Motor Advice, in 
releasing the figures, made known 
that Chevrolet led in 1940 by a 
wide margin, with 25,153 sales. 
Plymouth wound up in_ second 
place with 17,876, Buick in third 
with 14,142, Ford in fourth with 
12,434, and Pontiac in fifth with 
10,557. 

Dodge edged Oldsmobile out for 
sixth with 8,775 against 8,336. Next 
in order came Packard with 4,530, 


3,843, Studebaker with 3,669, Hud- 


son with 3,640, Mercury with 3,137,' 4 


SMOOTHING 
THE WAY 


Nash with 2,574, Cadillac-LaSalle 
with 2,269, Lincoln and Lincoln- 
Zephyr with 960, Willys with 470, 
Graham with 126, and Hupmobile 
with 2. Listed under the heading 
of “miscellaneous” were 948 units. 

The total for December, 1940, 
was 12,216 by comparison with 
10,082 for November and 10,021 for 
December, 1939. Continued benefits 
from the sales stimulus provided 
by the Chicago automobile show 
accounted largely for the upturn. 
The five leading makes for the 
year also finished in that order in 
December. 


Adapter Sales Up 


CLEVELAND.—Radiart Co 
heavy sales of its ‘“‘Shaver-P: 
adapts electric shavers for use in cars, 
— etc. The device was announced 
n 


. reports 
“ phich 





HYATTS ROLL MERRILY ALONG carrying heavy loads 
...eliminating bearing wear and care, keep- 
ing shafts, gears and wheels in perfect align- 


ment ...and making life easy, smooth, and 


long, for cars, trucks and buses. Our New 


Automotive Bulletin for 1941 tells where and 





BEAR I 


tion, Harrison, NewJersey,and Detroit, Mich. 


why. Did you get your copy? Hyatt Bearings 


Division, General Motors Sales Corpora- 
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Aim at Recovery of Trade 


Now Dealing Outside City 


Special to Automotive News 
SEATTLE—A used car show 
sponsored by Seattle Dealers Assn. 
and the Post Intelligencer will 
open here Jan. 19 and continue 
through Jan. 31. The plan to be 
followed is modeled after the suc- 
cessful open house automobile 


9 . e 
De Soto’s Officials 
*. 

Conducting Sales 

a e e 
Meetings in Field 
DETROIT.—Bent on making 1941 
an even more successful sales year 
than 1940, best calendar year in 
De Soto dealers’ history from the 
standpoint both of new and used 
car sales, five groups of De Soto 
officials took to the field this week 
to stage, in rapid-fire succession, 


a series of 49 dealer meetings at 
key points across the nation. 


The meetings, it was announced 
by L. G. Peed, vice-president of 
De Soto, will be completed during 
January. 

Heading the factory groups, all 
staging identical programs, besides 
Peed are J. B. Wagstaff, general 
sales manager, and R. M. Rowland, 
D. M. Herrick and Fred M. Hunt, 
assistant general sales managers. 

The schedule for Peed’s group 
is as follows: Detroit, Jan. 13; 
Elkhart, Jan. 14; Chicago, Jan. 15- 
16; Des Moines, Jan. 20; Milwaukee, 
Jan. 21, and Peoria, Jan. 22. 

The itinerary of the crew headed 
by Wagstaff is: New York, Jan. 
13; Richmond, Jan. 14; Washington, 
Jan. 15; Baltimore, Jan. 16; Phila- 
delphia, Jan. 17; Hershey, Pa., Jan. 
20; Pittsburgh, Jan. 21. 

Schedule of the group led by 
Rowland is: New Orleans, Jan. 13; 
Birmingham, Jan. 14; Atlanta, Jan. 
15; Columbia, S. C., Jan. 16, and 
Nashville, Jan. 20. 

Meeting itinerary of Herrick’s 
group: Omaha, Jan. 13; Denver, 
Jan. 14, and Salt Lake City, Jan. 16. 

Itinerary of Hunt’s group: Port- 
land, Ore., Jan. 13; Seattle, Jan. 
14; Spokane, Jan. 15, and Minne- 
apolis, Jan. 20. 


Army Motor Convoy Starts 


2,380 Mile Test Maneuvers 


WASHINGTON. — The longest 
military motor convoy ever at- 
tempted in the United States will 
get under way here Jan. 13 when 
the 260th Coast Artillery of the 
District of Columbia National 
Guard starts a 2,380-mile trek to 
Fort Bliss, Texas. 

The trip will be watched by 
Army, automotive and highway au- 
thorities as an unprecedented test 
of men, material and roads. There 
will be about 150 motor vehicles 
and 12 big guns in the convoy. 


WANTED 


A leading automobile manu- 
facturer is looking for an ex- 
perienced merchandiser, about 
35 to 40 years of age and who 
is at present employed, to head 
up its Parts Department. The 
applicant must be familiar 
with the parts replacement 
business, with a thorough 
knowledge of merchandising 
and the ability to train and 
supervise Parts representatives 
in the field. Address reply, 
which will be held confidential, 
to Automotive News, Box No. 
256, with details of 
past experience and 
plishment, present position, 
age, education, salary expected, 
etc. Members of our organiza- 
tion know of this advertisement. 


complete 
accom- 





shows that have gone over so well 
in Seattle for the new cars in the 
past few years. The displays will 
be at the individual dealer’s show 
rooms. 


This co-operative used car drive 
is designed to move out the surplus 
used car stock that has been ac- 
cumulating with the splendid new 
car sales of 1941 models. Publicity 
in the Post Intelligencer, over ra- 
dio by spot announcements and 
programs, at theatres by use of 
trailers, which is a radical de- 
parture at the “movie” houses, so 
universally free of outside adver- 
tising on their screens, and sales- 
men’s contests and awards, com- 
prise the special energy put into 
this drive. 


Winning salesmen will get bo- 
nuses and be banqueted. The en- 
tire campaign will be closely allied 
with the local traffic safety drive. 
Dealers will display their best cars 
and offer special values. 


One reason advanced for heavy 
used car stocks is the 6 p.m. clos- 
ing, which has slowed down used 
car sales. Working people who 
might be in the market for used 
cars do their shopping largely in 
the evenings, and not finding 
Seattle dealers open for business, 
drift to dealers beyond the city 
limits, not hampered by this early 
closing. 

T. D. Davies of Davies Chevrolet, 
the new president of the Seattle 
Automobile Dealers’ Assn.,_ has 
named committees to concentrate 
on the used car show. 


Toledo *40 Sales 
Pass 39 by 32%; 
Total Is 13,912 


TOLEDO.—New car registrations 
in Toledo and Lucas county for 
1940 were 13,912, according to 
Latham B. Broadwell, secretary, 
Toledo Automotive Trades Assn. 

Representing an increase of 32.2 
percent over the 10,532 cars reg- 
istered in 1939, the total is also an 
increase of 120.9 percent over the 
5,802 automobiles registered in 1938, 
Broadwell announced. 

In December, 1940, he said, new 
ear registrations totaled 1,429, in- 
cluding 97 commercial cars, com- 
pared to 1,075 units, including 60 
commercial, in December, 1939. 

Broadwell pointed out that the 
1940 registration is the highest 
since 1937 when 14,562 units were 
registered. 


Mo. Automobile Club 


To Ask for 3 New Laws 

ST. LOUIS.—A three-point legis- 
lative program, to be presented at 
the next session of the state legis- 
lature in January, has been adopted 
by the Board of Governors of the 
Automobile Club of Missouri which 
has a current membership of 40,- 
000, the largest in its history ac- 
cording to Matt F. Morse, presi- 
dent. 

The three features of the club’s 
legislative program include adop- 
tion of a standard state drivers’ 
license law with “teeth” in it to 
make it effective from a _ safety 
standpoint; adoption of a standard 
financial responsibility act, requir- 
ing car owners involved in acci- 
dents to respond in damages when 
found legally liable and file the 
evidence of further financial re- 
sponsibility on penalty of losing 
their driver’s license, and enact- 
ment of a service of process law, 
which enables injured citizens to 
obtain legal service by mail upon 
defendants from other states and 
require them to try the case in 
this state. 


Extension Granted 
INDIANAPOLIS.—A double play the 


last day of the year by Gov. M. 
Clifford Townsend and __ Gov. - elect 
Henry E. Schricker gave Hoosier mo- 
torists until March 1 — rather than 
midnight Dec. 31 — to get 1941 auto- 
mobile licenses. The announcement 
followed word from scores of cities 
that local police would fix their own 
deadlines and enforcement would be | 
entirely up to the state police. 





UGO MANCINI’S new automobile establishment at Mountain View, Calif., 
constructed largely of materials taken from Chrysler Corp.’s San Francisco 


World’s Fair exhibit, is shown in the 
the super-service station on the site sol 


hoto, at the left. In the center is 
by Mancini for $3,000, the amount 


he originally paid for the entire property. 





San Antonio Sales Total 
10,006, Best in 12 Years 


Special to Automotive News 

SAN ANTONIO.—Local sales of 
new cars and trucks in 1940 were 
the greatest in 12 years, with gains 
in practically all makes. The figure 
was 10,006, and would have been 
greater had deliveries been more 
consistent during the past quarter, 
inasmuch as there were more cars 
sold during the first 10 months 
than during the entire year of 
1939. Sales were as follows: 

Buick, 664 (plus two commercial 
units); Cadillac, 126; Chevrolet, 1,- 
768 (plus 215 trucks and 298 com- 
mercial units; Chrysler, 231 (plus 
two commercial units); Crosley, 
two; De Soto, 103 (plus two com- 
mercial units); Diamond T Truck, 
11 (plus one commercial unit); 
Dodge, 723 (plus 45 trucks and 52 
commercial units); Ford, 1,671 
(plus 213 trucks and 239 com- 
mercial units); GMC Truck, 47 
(plus 48 commercial units); Gra- 
ham, one; Hudson, 275 (plus four 
commercial units); IHC Truck, 99 


(plus 122 commercial units); La- 
Salle, 58; Lincoln, one; Lincoln- 
Zephyr, 65; Mercury, 167 (plus 


four commercial units); Nash, 77; 
Oldsmobile, 447 (plus four com- 


NADA 


(Continued from Page 1) 
super-markets. It has required a 
special technique in which some 
have been able to succeed but oth- 
ers believe it has accentuated the 
competitive struggle of the rank 
and file of automobile dealers. 

Kensinger and Battle have agreed 
to discuss their methods at the 
NADA convention so that the en- 
tire subject of volume merchan- 
dising can be studied strictly on 
its merits. 

Other headliners on the program 
include Donald R. Richberg, for- 
mer NRA administrator; Henry R. 
Luce, editor of Life magazine, and 
Arthur O. Dietz, president of 
Commercial Investment Trust Corp. 
J. Lester Perry, president of Car- 
negie-Illinois Steel Co., who was 
originally announced as one of the 
speakers, has been replaced by 
Howard V. Clark, manager of sales, 
sheet metal division of the cor- 
poration. He will address the lunch- 
eon to be given by the Pittsburgh 
Automobile Dealers Assn. 

Automotive Trade Assn. Man- 
agers, who will hold their conven- 
tion in connection with the NADA 
session, will open Sunday morning, 
Jan. 19, with a discussion of the 
wage and hour law by Charles W. 
Bishop, NADA _ general counsel. 
Sunday afternoon Ralph Ebbert, 
manager, Brooklyn and Long Is- 
land Automobile Dealers Assn., and 
James Dalton, editor of Motor, will 
discuss the “function of auto trade 
associations during war economy.” 
Cc. S. Klugh, manager, Pennsyl- 
vania Automotive Trade _ Assn., 
will talk on “Dealer Identification.” | 

On Monday a talk will be given) 
by C. W. Coons, manager, Illinois 
Automotive Trade Assn., on state 
legislation, while the remainder of 
the day will be devoted to round- 
table discussions. A meeting of 
show managers, with Marjorie M. 
Baker, executive secretary, Buffalo 
Automotive Trade Assn., as chair- 
man, will also be held Monday 
afternoon. 


mercial units); Packard, 154 (plus 
one commercial unit); Pak-Age- 


Car, 10 commercial units; Plym- 
outh, 842 (plus 39 commercial 
units); Pontiac, 576 (plus three 
commercial units); Studebaker, 


470 (plus one truck and 12 com- 
mercial units); White Truck, five, 
and Willys, 95 (plus 11 commercial 
units). Totals: 8,516 cars, 636 
trucks, and 854 commercial units. 
Grand total, 10,006 vehicles. 

Total sales during 1939 — 6,369 
cars, 685 commercial units, 478 
trucks, total, 7,532. 

December sales showed up well 
with a total of 971 sales being re- 
ported, as follows: 853 cars, 52 
trucks, and 66 commercial units. 

Chevrolet was first with 2,281 
units, followed closely by Ford with 
2,123. Plymouth came in third with 
881, with Dodge (820) and Buick, 
(666), following in the order named. 


Illinois Dealers 
Will Hold Annual 
Meeting Feb. 10-1] 


SPRINGFIELD, Ill.—Members of 
Illinois Automotive Trade Assn. 
will hold their 1941 annual con- 
vention at Hotel Abraham Lincoln 
in Springfield, Feb. 10-11, it was 
announced last week. Business will 
include the election of officers. 

K. R. Popplewell, Rock Island, 
president of the state group, has 
been named by the nomination 
committee for re-election. Other 
nominations are A. G. Miller, 
Galesburg, vice-president, and 
Joseph T. Bower, Peoria, treasurer. 

Opening session will be on the 
evening of Feb. 20, with  busi- 
ness sessions the next afternoon. 

Also to be seated at the conven- 
tion will be directors from the lo- 
eal associations to fill vacancies 
created by a rule which calls for 
retirement each year of approxi- 
mately half the board. 


Seattle Dealers Plan Used Car Open House Jan. 19-3] 





Election Argumen| 


Holds Up Passage 
Of Missouri Lay, 


ST. LOUIS.—Much legislat; 
fecting the automotive porn 
may be side-tracked indefinitely ; 
the Missouri legislature which 7 
currently embroiled in the after. 
math of the election last November 
When the vote was finally certifig 
it was found that Forrest ¢. Don 
nell (Rep.) St. Louis, had defeats: 
Lawrence McDaniel (Dem) y 
Louis, by 3,613 votes. The Demo. 
crats assert many irregularities 
have been found and that 
want the legislature, predominant; 
Democratic, to determine the fact; 


Under the state statutes no othe: 
business may be brought up whik 
the election investigation is pein 
made. Some legislation slateg for 
consideration by the House ani 
Senate are increase of the gasolin. 
tax; repeal of the Public Servig 
Commission's regulation of loca 
cartage trucks; full reciprocity 
law; truck week-end ban; limits. 
tion on petroleum transportation 
(railroads) and other measures, 


The Automobile Club of Missouy; 
has offered a three-point program 
to better conditions for the aut. 
motive industry in the state ani 
executives of the city of St. Louis 
are contemplating asking for per. 
mission to hold a _ referendum 
election to enable the city to en. 
act a compulsory motor vehick 
inspection law. 


Germann on Tour 


Of South America 


DETROIT. — Allen C. Germann 
export manager of Hudson, lef 
Miami last week by air on the first 
leg of a tour, during which he wil 
spend over 120 hours in the air, 
cover more than 17,500 miles, ani 
visit 16 South and Central: Ameri- 
can countries. 

While the chief purpose of Ger- 
mann’s trip is to gather first-hand 
information as to _ business con 
ditions in the southern countries 
he will spend a considerable par 
of his time renewing acquaint: 
anceships with Hudson distribu 
tors. 

Germann will return to the U.§ 
by way of Mexico City late it 
February. He will be accompanied 
at various stages in the tour, )y 
Otto Beck and E. E. Kaiser, South 
American and Central Americal 
regional managers, respectively, for 
Hudson. 





Court Reversal 
NEW YORK.—A recent state coum 


of appeals decision upholding thi 
city’s gasoline price posting law 
hailed by the Garage and Gasolit 


Station Operators Council here as & 


fording greater protection to ~~ 
ists in their purchase of gasoline. 7 
appeals court reversed lower cow 


decisions that had declared the mv 
nicipal law unconstitutional. 


Indecision is Held Costly 
In Used Car Operation: 


DETROIT. — Indecision has cost Roche, business management mat 


automobile retailers almost as 


much money as over-allowances, | 


C. R. Kirkpatrick, used car man- 


ager, on various phases of ™ 


spring merchandising progre® 
“Cadillac dealers and distribu 


ager of Cadillac, told district man-|tors are of necessity facing the 


agers at their meeting here last 
week. 

“The dealer must keep abreast of 
his market,” said Kirkpatrick. “He 
must not hesitate to re-price if 
conditions warrant. Remember, 
used car prices are not fixed by 
trade-in allowances or re-condi- 
tioning costs. They are established 
by the unalterable law of supply 
and demand. It is better to take 
a small loss today than a big one 
tomorrow.” 

Kirkpatrick's caution to keep 
close tab on used car inventories 
featured a three-day conference at 
the factory, addressed by D. E. 
Ahrens, general sales manager; 
Charles H. Betts, advertising man- 
ager; R. L. Rickenbaugh, sales 
promotion manager; E. T. Smith. 
organization manager, and J. M. 


biggest used car selling job ” 
their experience,” Kirkpatrick = 
“because new car sales are brew 
ing all records. Virtually ever! 
new car sold involves added 
car responsibility. ' 
Kirkpatrick said the dealt 
chief risk is in higher priced 
chandise, “since the lower eS 
cars normally take care 0° them 
selves.” : 
Kirkpatrick pointed out that = 
illac, through consultation a 
used car experts, evolved 4 vt 
ago a program for dealers ’ 
contains all of the cardinal oat 
of recommended used car busi® 
procedure. : 
“Urge dealers to abide by me 
regulations,” he said. “If they a 
stocks and costs and hold One 
rates low, used cars can be cha , 
from a liability into an asset. 
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New Appointments 





the 4th Dimension 


Casey Succeeds Travers; 


By Pete Wemhoff 


° { 
switch 
rl & Ryan, Inc., an- 
ounces the appointment of Mat- 
: w J. Casey, of New York City, 
the as vice - president 
and manager of 
its Detroit office; 
also the appoint- 
ment of its vice- 
president, Ellis J. 
Travers, who has 
been manager of 
ee the Detroit office 

. since October, 1934 
to the agency’s 
\ ' A New York execu- 
tive staff in 
charge of  pro- 
anew motional work. 
Casey is an old resident of De- 
troit. He came to Detroit in 1918 
as a special representative of the 
U. §. Navy department and at the 
end of the war joined Theodore 
MacManus, Inc. He was hired in 
1930 by the late Albert Russell 
Erskine, president of the Stude- 
baker Corp., and appointed assist- 
ant general manager of the Pierce- 
Arrow plant at Buffalo. 
In 1933 Casey joined Young & 
Rubicam in New York, where he 
remained for four years in an 
executive capacity. Early in 1937, 
Casey became one of the founders 
of the Differential Wheel Corp., 
now supplying independently ro- 
tating dual wheels to heavy duty 
trailer and truck manufacturers. 
At the time of his appointment by 
Ruthrauff & Ryan, Casey was en- 
gaged by the Hearst Magazine 
Corp. on special promotional and 
creative work. 





Resigns 

Frank J. Mullen, formerly asso- 
ciated with Curtis Publishing Co., 
and more recently with the late! 
Theodore F. MacManus, advertising | 
counsel, announces his resignation | 
as account executive for Willys-| 
Overland. 


V.-P.’s 
Theodore L. Brantly, with 
Crowell-Collier since 1916 and ad-| 


| 
| 


vertising director for the past) 
year, is promoted to a_ vice-| 
president. 


Arthur H. Motley, with Crowell 
since 1928, and executive assistant | 
to the president since 1939, is also 
made a vice-president. | 


Campaign | 

General Discount Co., of Atlanta, 
Decatur, St. Petersburg and Tam- 
pa, has appointed Martin and 
Morris, Atlanta, to handle its ad- 
vertising in Georgia and Florida} 
during 1941. 

The campaign, to consist of ad- 
vertising in newspapers, radio, out- | 
door advertising and direct mail, 
will stress the firm’s low discount | 
tate of $4 per $100 in automobile | 
financing and will be built around 
a toy military figure to be known) 
as “General Discount.” | 
Named 

Perry Githens, publicity man- 
ager, announces the appointment 
of Ralph Noble as sales promotion 
manager of Liberty, succeeding | 
Harold A. Smith, resigned. 

Noble was formerly promotion | 
manager and assistant to the ad- 
vertising manager of Macfadden | 
Women’s Group. 


Service 
New is American Legion maga-| 
zine’s “Top Kick,” a four - page| 
Monthly bulletin sent to all 11,705} 
gion post commanders, who are) 
the community leaders of the more 
than a million men of the American 
gion. | 
Bulletin will contain (1) An 
advance digest of the contents of | 
‘American Legion” magazine; 
(2) Useful ideas for post com- 
Manders to help them in their | 
Work; (3) Concrete examples 
of outstanding achievements by 

merican Legion posts. 
, A feature of “Top Kick” planned 
‘or future issues is the accenting| 
of particular articles appearing 10 | 
American Le gion magazine which 
Contain material appropriate for' 
floor discussion at post meetings. 





Notes 


Excess Insurance Company of 
America, today announced the ap- 
pointment of Harry A. Berk, Inc., 
to direct the company’s advertis- 
ing . . . Buell Mfg. Co., Chicago, 
has appointed Burns & Potter, 
Chicago, to direct its advertising. 
. . . Robert R. Feyl, formerly of 
Photoplay and the New Yorker, has 
joined American Legion’s advertis- 
ing sales staff...The most aggres- 
sive advertising and promotion 
program in the history of the com- 
pany is planned in 1941 by James 
F. Waters, New York City, largest 
De Soto and Plymouth dealer- 
distributor in the country. Harry 
A. Berk, Inc., to handle. 


Song 


“Voice of Firestone” program 
last week preemed a new theme 
song, “If I Could Tell You,” writ- 


AUTOMOTIVE NEWS, JANUARY 13, 1941 





STAFF MEMBERS 


of the late Harvey S. Firestone. 
New work replaces “In My Gar- 
den,” which also was composed by 
Mrs. Firestone. 


Bear Co. Expands 

ROCK ISLAND, IIll.—Because of a 
225 percent increase in total volume 
of business during the last five years, 
Bear Mfg. Co., makers of wheel align- 
ment and safety testing equipment, 
has announced plans for an expansion 
program which will double and pos- 
sibly triple present production capac- 


ten by Idabelle Firestone, widow! ity. 


of Campbell-Ewald Co., 
punch bowl and cups to President H. 
in the headquarters in the General Motors 
Robinson, left, made presentation. Right is General Manager W. 


Detroit, presented a_ silver 
T. Ewald, center, at a cocktail party 
Bldg. Vice-President Loren T. 
W. Lewis. 


Salon Committee 


CHICAGO. — Announcement of the 
show committee for Chicago’s 18th 
annual Motor Salon, to be held Feb. 
1-9, at the Edgewater Beach hotel, 
was made last week. Charles R. Hearn, 
Pontiac dealer and president of Broad- 
way New Car Dealers Assn., sponsor 
of the salon, will double in brass as 
show chairman. Other committee mem- 
bers include James F. Goodwin, Dodge; 
. B. Herbison, Buick; P. B. Smith- 
son, Packard; Harold Gillette, Chev- 
rolet; R. A. Burnstine, Chrysler; Wil- 
liam Proffer, Studebaker, and Curtis 
Betts, Cadillac. 





(39)—15 
Financial Matters 


Are to Occupy “41 
Wis. Legislation 


MADISON, Wis.—In view of the 
fact that the present appropriations 
exceed present income by about 
$12,000,000 and attempts will be 
made to balance the budget, finan- 
cial measures are expected to re- 
ceive considerable attention in the 
1941 state legislature which con- 
venes Jan. 8. 


It is expected that proposals will 
be introduced to reduce registra- 
tion fees on motor vehicles along 
with measures to promote highway 
safety and to prohibit diversion of 
highway funds. 


In connection with labor legisla- 
tion, it is regarded likely that the 
repeal or modification of the em- 
ployment relations act will be 
sought along with bills to strength- 
en the labor code and the mini- 
mum wage and maximum hour 
law for workers. 

Perhaps the most pertinent ques- 
tion facing the lawmakers is if the 
budget is to be balanced, and more 
revenue is needed, will the present 
taxes have to be increased or shall 
new taxes be enacted? 


Timken Reports Defense Preparation 


Progress 


To Date 


The Timken Roller Bearing Company submits the following report of 
progress made to date in its efforts to assure an adequate and uninter- 
rupted supply of necessary material for military and supporting purposes. 


Order placed for new 60-ton electric steel furnace to meet increas- 
ing demands for aircraft and other specialized steels. Furnace 
will go into operation in February, increasing electric steel pro- 
duction from 21,000 to 27,000 net tons per month. Expenditure 
involved, $551,000. 


New buildings to be erected at Canton, Gambrinus, Columbus, 
Wooster and Mount Vernon, Ohio, totalling 184,625 square feet. 


Expenditure involved, $572,000. 


Orders placed for new heavy-duty machine tools to increase out- 
put of TIMKEN Bearings for military equipment. Expenditure 
involved, $961,825. 


Orders placed for additional maintenance equipment to help 
keep manufacturing equipment operating at peak capacity. Ex- 
penditure involved, $132,175. 


Installing of a new heavy fuel oil system to assure continued 
operation of equipment in case of possible failure of the natural 
gas supply. System will include storage for 1,250,000 gallons 
of fuel oil, emergency distribution equipment and complete fire 
protection facilities, Expenditure involved, $250,000. 


Erection of a 200,000 gallon water tank to be used exclusively 
as an emergency water supply in case of fire which might threaten 
defense material production. Expenditure involved, $30,000. 


Additional reports on the progress of our defense preparations will 


be issued from time to time as further details become available. 


THE TIMKEN ROLLER BEARING COMPANY 
CANTON, OHIO 
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Chevrolet Schoo] 
For Dealer Son, 
To Open Toda 


DETROIT.—The 11th session ' 
Chevrolet’s Post - Graduate Sct of 
of Modern Merchandising Ps 
Management for sons of dealen 


















(Continued from Page 1) 


was aboard and there was dancing 
in the baggage cars, fiddling by 
Herb Preeg and Slim Barnard was 


former president; Steadman G. 
Smith, secretary, and several of] 
the directors. They had heard of |. 































































the life of the party. Early to bed/the idea hatched by James T. i i i 

and early to rise makes a man|Sullivan, automobile editor of the . aaaiis sane a 13 with 
healthy, wealthy and wise, they | Boston Globe, and yours truly—to dents, it is announced b 32. sty. 
say, but that wasn’t the reason| bring together at Dearborn, Mich., McLaughlin, director and ; = 
everyone got up early. As we/representatives of the horseless instructor. _ nd chief 


braked to a stop at Grand Canyon, 
a band of Hopi Indians boarded 
the train and paraded through the 
cars, chanting their weird songs 
and beating tom toms. As a result 
all of us were early risers. Friday 
night we returned to Los Angeles. 
* * ~” 


HOSPITALITY, for which Los 
Angeles is so famous, kept me 
from champing at the bit while 
waiting for the fateful Wednes- 
day when the “Slim Special,’ the 
Santa Fe train that carried the 
noncombatants, such as the news- 
papermen and the referee — and 
their wives—left for the Grand 
Canyon. But let’s go back to Jan. 
2, when we honeymooners, the 
missus and me, arrived in Los 
Angeles, to be driven in state to 
the Ambassador in Earl Anthony’s 
1907 Packard four, piloted by 
Barney Oldfield. Hardly had we 
got our house in order in the Am- 
bassador bungalow, to which we 
had been assigned, than things 
started to pop. Since then there 
hasn’t been a lost moment so far 
as the columnist is concerned — 
and it doesn’t look as if he will 
have to twiddle his thumbs or look 
bored as long as he is on the West 
Coast. 


carriage clubs which are scattered 
throughout the country, and form 
a national association, such as the 
American Automobile Assn. Dear- 
born, it is thought, would be the 
ideal spot because of Henry Ford’s 
wonderful museum, where are 
housed not only horseless carriages, 
but old bicycles and the like. Al- 
ready I have talked to Edsel Ford 
on the subject and from where I 
sit it looks as if it might be pos- 
sible to have such a convention 
some time this coming summer. 
My hosts in Los Angeles are urg- 
ing Jim and me to go ahead on 
the proposition—and we will. 
* * ca 


THERE CAME a change of pace 
the following day—Saturday, when 
the Slim Barnards, the Chris Sin- 
sabaughs, Herb Preeg of the 
Los Angeles News (with his magic 
violin) and Cliff MacFarlane, Hud- 
son publicist, enjoyed the hos- 
pitality of our old friend, George 
Haberfelde of Bakersfield, veteran 
Ford dealer who owns “Miss 
June,” a 65-foot diesel yacht which 
he keeps at the California Yacht 
Club at Long Beach. George al- 
ways gives me a boat ride when I 
come out this way, so I had my 
sea legs in working order. The day 
was spent cruising around beau- 
tiful Los Angeles harbor, giving 
Uncle Sam’s fleet the onceover and 
lunching under the guns of Fort 
MacArthur. 


A total of 296 students alreag, 
have graduated from the cho) 
which covers all phases of seed 
automotive management in 
newly-enlarged course running tie 
weeks. An extra week was added 
during the last session and wil 
be_ continued in the new schook 

The school, during its nine-week 
course, will deal with virtualy 
every subject with a bearing . 
dealer success. Instructors durin, 
the school are Chevrolet depart. 
ment heads and recognized dealer 
from the field, and special le. 
turers include Alfred P. Sloan jr 
chairman of the board of Gener, 
Motors; M. E. Coyle, general map. 
ager, Chevrolet; C. F. Kettering 
general director, GM Research 
Laboratories division; and R. # 
Grant, vice-president, GM. 


Florida Considers 
Highway Project 


ST. PETERSBURG, Fla—Heag. 
lining the calendar of automotive 
requests to be considered when the 
state legislature convenes next 
April will be one which may result 
in the construction of an elaborate 
system of primary roads through- 
out the peninsula. 

The state road department, dur. 
ing a meeting in Tallahassee last 
week, voted unanimously on the 
motion of Chairman J. W. Perkins 
to ask the 1941 legislature for all 
revenue from the seven-cent state 
gasoline tax, which amounts to 
about $28,000,000. The road depart: 
ment now gets only three cents 
from the tax. 

“Extensive expenditures are 
necessary for construction ani 
maintenance,” Perkins declared, 
“if we are to keep up with progress 
in this state. Double lane highways 
are needed along the East coast 
and in the West coast area around 
Tampa and St. Petersburg to re 
lieve traffic congestion. 

“If they (the legislators) don't 
give us more gasoline tax money,’ 
Perkins continued, “we can't do 
much except maintain the present 
roads in the future.” 


Ford Purchases Coal Mine 
Holdings in W. Virginia 
RICHMOND, Va.—(UTPS).—For 

a sum reputed to be in the neigh- 

borhood of $174,000, Ford Motor 

Co. has purchased all holdings of 

Fordson Coal Co., near Davy 

W. Va., according to a deed re 

corded in the office of the Me- 

Dowell county (West Virginia’ 

clerk. 
The old Fordson Coal Co., which 

ceased operations nine years 480 

when a labor dispute of some né& 

ture arose, comprises lands lyilé 
on the waters of Davy Branch, 

Davy Creek, Upper and Lower 

Twin Branch, Bee Branch and 

Hensley Branch. The deal wa 

consummated Dec. 27, and the deed 

was signed by Edsel B. Ford. 







—Photo by Slim Barnard 


SOUTHERN CALIFORNIA greets the Sinsabaughs. Barney Oldfield, piloting 
a 1907 Packard, drove Automotive News’ editor and Mrs. Sinsabaugh from 
Pasadena to the Ambassador hotel, Los Angeles, on their arrival in the 
California metropolis. 

































PONTIAC OFFICIALS greeted the honorary referee of the Gilmore economy 
run as he checks in at Ambassador hotel, Los Angeles. Left to right, Bud 
Berend, in charge of west coast office for MacManus, John & Adams; ‘‘Monk’’ 
Saunders, Pontiac zone manager, and Duke Reynolds, Earl Anthony (Packard) 
public relations chief. Seated, Mr. and Mrs. Chris Sinsabaugh. 








* * * 


FIRST OFF, the directors of the 
horseless carriage club, whose 
members — some 175 — devote their 
spare time to collecting and trad- 
ing old time cars, name plates and 
parts, formally invited me to be 
the guest of honor at dinner on 
the night of the third. Slim 
Barnard and I eagerly accepted, 
and we found there is more to this 
hobby than we had thought. We 
aired our knowledge on horseless 
carriages for the edification of our 
hosts: President Alfred S. Lewer- 
zenz; Dr. George E. Shafer, chair- 
man of the board; Arthur Twohy, 


Cadillac Sales 
Beat Production 
During Past Year 


DETROIT.—Biggest sales month 
in history is reported for December 
by Cadillac. 

Deliveries of 5,733 cars over- 
shadowed the previous peak of 
5,420 units, set in November of 
last year. 

“The December sales total far 
exceeded last year’s 4,485 cars, 
which had previously stood as a 
record for the month,” the state- 
ment continued. “It also contri- 
buted to our 1940 calendar-year 
sales of 41,074 cars. 

“Indicating a healthy condition 
of field stocks, final reports now 
indicate that we actually sold 829 
more cars than we produced in 
1940.” 

Epritror’s Note: This production- 
sales difference is due to carry- 
overs from production in previous 
calendar year. 
























* * * 


CAME SUNDAY and the barbe- 
cue at Barney Oldfield’s country 
club, with the author of “Who, 
Me?” as the guest of honor. And 
that was a party. Nearly 50 re- 
sponded to the call, among the 
barbecuers being Earl Gilmore, 
Hern Alber jr., Jerry Hawkins and 
Johnny Weiser, of the Gilmore Oil 
Co., Barney Oldfield, of course, 
Harry Mann, Chevrolet dealer, who 
acted as toastmaster, C. E. Allison, 
Oldsmobile zone manager, George 
Haberfelde, Bakersfield Ford deal- 
er, Link Anderson, Pontiac dealer 
at Santa Monica, J. E. McIntosh, 
Chevrolet dealer, Spencer Honig, 
Nash distributor, Al Nugent, Chev- 
rolet dealer (most of them ac- 
companied with their wives), and 
my old boss, Louis Bergere of 
Manhattan Beach, Calif. who as 
editor of the bicycle paper Bearings 
back in 1892, taught me the rudi- 
ments of trade journalism. In a 
way it was a birthday party for 
me and now I can say Im going 
on 70. My, don’t the milestones 
whiz by at lightning speed as you 
grow older. 

Sharing birthday honors with me 
—a mere spriggins of 39, was 
Franklyn S. Payne, head of the 
Rodney Boone Organization’s ad- 
vertising operations in this neck 
of the woods. Just so_ there 
wouldn’t be any jealousy or rivalry 
between us, Henrietta Barnard had 
baked two birthday cakes, one for 
each of us, and Frank and I split 
even. And to add to the gayety of 
the occasion I put up as a sorta 
door prize, a deluxe copy of “Who, 
Me?” which was won by Jerry 
Hawkins. 








SOUTHERN CALIFORNIA automobile dealers and oil men join in cele- 
brating Chris Sinsabaugh’s birthday at Barney Oldfield’s Country Club, near 
Los Angeles. Inasmuch as Automotive News Editor Sinsabaugh has discarded 
the famous triple martini and substituted sweets, the group presented him 
with a beautiful bonbon dish which he is opening in the above picture. Left 
to right, Franklin S. Payne, of Rodney Boone Organization; Mrs. Al Nugent, 
wife of Chevrolet dealer; Oldfield; Sinsabaugh; Mrs. Sinsabaugh, and Earl 
Gilmore, president of Gilmore Oil Co. 
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“WHO. ME? 


By Chris Sinsabaugh 



















Canadian 11 Months Sales 


Top 1939 by 15,094 Units 

MONTREAL.—Sales of new mo 
tor vehicles in November in Cat 
ada, excluding deliveries to tt 
government for war purposes, wert 
approximately on a par with Xo 
vember, 1939, but were consider 
ably in advance of the previ0ls 
month, the Dominion Bureau ° 
Statistics reports. Total in Novem 
ber was 9,147 valued at $11,092." 
against 6,494 retailing for $7,9% 
000 in October and 9,124 at $10 
391,000 in November, 1939. ; 
Sales for 11 months of 1940 & 
taled 119,997 units valued at — 
973,000 against 104,903 at $115,024 
000 in like period of 1939. 


Bryant Elected 








* * * 


COME MONDAY and Andy 
Kelly, publicist for Verne Orr’s 
Chrysler Corp. of California, waved 
his magic wand and opened the 
doors of MGM's studios for us, 
which made a big hit with our 
women folk, Mrs. Sinsabaugh and 
Mrs. Barnard. Of course, Slim and 
I wouldn’t admit it, but we got 
just as much of a thrill as they 
did out of it. We saw in the mak- 
ing “Trial of Mary Dugan,” a 
Hardy picture with Mickey Rooney, 
Ziegfeld girls, and the stage set- 
ting of the second of the Boytown 
pictures. John Sampson convoyed 
us and as a result we had our pic- 
tures taken with Robert Young 
and Margaret Main, who are in the 
“Trial of Mary Dugan.” Margaret 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 


SINSABAUGH GOES ‘West’ at Barney Oldfield’s Country Club during 
Sinsabaugh’s birthday celebration. Pictured here are a large replica of Chris’ 
book “‘Who, Me?” and a caricature of Mae West. Left to right, Harry Mann 
Chevrolet dealer; Earl Gilmore, president of Gilmore Oil; J. E. McIntosh of 
Reliable Chevrolet Co.; Al Nugent, Chevrolet dealer; George Haberfelde Ford 
dealer, and Charlie Allison, zone manager of Oldsmobile. : 




















Main, you know, is the one who CLEVELAND G Bryant 

. : ND. — George A, | 

BILL FROELICH, Ford dealer, takes | had the prominent female part in| LOS ANGELES Horseless Carriage Club entertained Chris Sinsabaugh at | executive vice-president and gener 

Chris Sinsabaugh for a ride on his| “Arizona,” featuring Wally Beery.|, dinner. Above shows Alfred S. Lewerzenz, president of the club, ex Iai ing | anager of Austin Co. since 1990, a 
delivery motorcycle around Los An- eens | been elected president and & 


And I don’t have to tell you who/ to the editor the operation of this 1903 self-generating acetyl ; : 
which was an accessory back in those days at a cost of $40. wytene headlight, manager, succeeding the late 


geles on a fast visit to some of the 
Austin. 


other Southern California Ford dealers. ' Robert Young is. 
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fruck Shipments Surpass 


Total Cars Sent Abroad 


gpecial to Automotive News 
wASHINGTON.—Exports of 
gutomotive products during No- 
yember were valued at $28,894,555, 
gn increase of 15.6 percent over 
october and 40.4 percent greater 
November, 1939, the automo- 
tive products division of the Com- 
merce department disclosed last 
week. Sales during the first 11 
months of 1940 exceeded valuation 





Columbus Sells 
Total of 16,621 
Units in 1940 


COLUMBUS, O.—Franklin county 
motorists purchased 3,095 more 
new motor vehicles in 1940 than 
they did during 1939 according to 
j. Arthur Yoder, clerk of the 


courts. 

The total number of new motor 
vehicles purchased during the year 
was 16,621 as compared with 13,- 
526 in 1939. Of the total number 
14658 were passenger cars, 1,829 
were trucks and 142 motorcycles. 
In 19389 the total included 11,741 
passenger cars, 1,641 trucks and 
145 motorcycles. 

The number of used car sales in 
Franklin county showed a slight 
increase in 1940 over the preceding 
year, the total being 23,877 as com- 
pared with 23,176 in 1939. 


The number of new car titles filed 

during December was 1,939 com- 
pared with 1,274 in November, and 
with 1,961 in December, 1939. New 
truck titles in December numbered 
140 as against 130 in November, 
and compared with 122 in Decem- 
ber of the preceding year. 


N. J. Inspections 
Now in 4th Year 


TRENTON, N. J.—New Jersey’s 
compulsory motor vehicle inspec- 
tion program, which has attracted 
nationwide attention as a mode! 
for the state-conducted type of in- 
spections, is now entering its fourth 
year of operation. More than 10,- 
000,000 inspections have been com- 
pleted in the past at the 28 test- 
ing stations operated by the state. 


The inspections are credited by 
department officials with being a 
major factor in reducing the ac- 
cident mortality rate in New 
Jersey. Experience of the past 
three years, they say, has shown 
that certain defects crop up with 
regularity during the 3,500,000 in- 
spections conducted each year un- 
der the semi-annual program. 

On the basis of past experience, 
officials expect 15 cars to catch 
fire because of defective wiring 
during the course of the year’s 
work in the inspection stations. 
Eight thousand automobile horns 
are expected to fail to work; be- 
tween 130,000 and 140,000 cars will 
be rejected because of defective 
rear lights and another 30,000 be- 
Cause some object blocks a full 
view of license plates. 

The motor vehicle department 
seized 45,675 sets of registration 
Plates during 1939 when owners 
failed to present their cars for in- 
spection. At the close of 1940 only 
16,000 sets of plates had been 
weked up by motor vehicle inspec- 
ors. 





Kenney, Smith, Yoke Shift 
In Dodge District Changes 

DETROIT.—E. C. Quinn, man- 
ager of the Pittsburgh region of 
Dodge, announces creation of a 
Rochester district and the appoint- 
ment of C. H. Kenney as Rochester 
district representative. 

The White Plains district, for- 
Merly supervised by Frank V. 
Smith, has been eliminated as 4 
Separate Dodge representation unit, 
With Smith being appointed district 
representative of the Hempstead 
district and a Poughkeepsie dis- 
trict, with John Yoke as district 
representative, is announced. 





of the trade for the entire previ- 
ous year by approximately $7,000,- 
000, it was stated. 

Passenger car exports during 
November totaled 9,346 units, 
valued at $6,407,791, Mexico, Brazil, 
Union of South Africa, Canada, 
Cuba and South Africa being the 
principal purchasers. Truck ship- 
ments abroad amounted to 10,386 
units, valued at $10,316,097 and 
were consigned principally to the 
United Kingdom, British India, 
Brazil, Mexico, Canada and the 
Union of South Africa. 

Foreign demand for miscellane- 
ous automotive products was well 
maintained in November, when the 
trade was valued at $12,026,263, 
compared with $13,026,263 in Oc- 
aa and $9,648,451 in November, 





Asks Manufacturers 


For Gentler Horns 
NEW YORK—Mayor La- 
Guardia has written to eight 
automobile manufacturers ask- 
ing them to equip their cars 
with horns of gentler tone. 
Horns on present models, in 
LaGuardia’s opinion, are “worse 
than ever” and an obstruction 


to his anti-noise campaign in 
this city. 

Mayor LaGuardia also an- 
nounced he had directed City 
Police Commissioner Lewis J. 
Valentine to enforce rigidly the 


city’s traffic regulation pro- 
hibiting the sounding of auto- 
mobile horns for any purpose 
but to warn a person or animal 
of danger. 


Stapells Re-elected 


MONTREAL.—R. A. Stapells, of To- 
ronto, vice-president of J. J. Gibbons, 
Ltd., has been re-elected for the 
seventh consecutive year, president of 
Canadian Automobile Assn. 


You could 





BUT 


Ouija Board... 





U.S. Traffic 


(41)—17 


orts Rise 15% Over October 


Fatalities Up 





As Railroad Accidents Rise 


Special to Automotive News 

WASHINGTON. — Traffic fatali- 
ties in the United States last year 
increased abeut 7 percent over the 
1939 volume and in spite of many 
millions disbursed in grade crossing 
elimination in recent years these 
death-traps are contributing more 
than their share to the growing 
highway toll. In eight months of 
1940, 1,113 persons were killed and 
2,667 injured in grade crossing 
accidents. 

As in the case of the general 
increase in highway accidents, traf- 
fic authorities apportion the blame 
to increased traffic volumes and 
the continued failure of many 
drivers to realize the danger grade 
crossings represent. 

Grade crossing accidents can be 
reduced, according to Automotive 







Safety Foundation, which com- 
ments that in the decade ending 
with 1929 there were 22,000 fatal 
accidents at crossings, with an 
average annual motor vehicle reg- 
istration of 18,000,000 during that 
period. In the following 10 years, 
2,900 grade crossings were elimi- 
nated by construction, plus a num- 
ber eliminated by railroad abandon- 
ment and highway realignment 
with better protection at existing 
grades. Fatalities then dropped to 
18,000 while average annual ve- 
hicle registration grew more than 
50 percent to 28,000,000. 

This was significant progress, and 
of greater importance still is the 
fact that the thousands of grade 
crossing eliminations will continue 
indefinitely to save lives and pre- 
vent economic losses. 





IF YOU WANT THE RIGHT ANSWER 


RIGHT AWAY —SELEIOPEV/ 


WHEN the answer to a business problem lies 
in a far-off city, you can span the distance in- 
stantly by Bell System Teletypewriter Service. 


This 


modern 


communication method of 


typing by wire provides a swift, two-way 
channel for talking in type. Questions and 
answers flash back and forth, as in conversa- 


tion — but every word exchanged is auto- 
matically typewritten at all connected points. 
Carbons provide routing and filing copies. 


BELL 


SYSTEM 


TELETYPEWRITER 


Like thousands of other progressive busi- 
ness men, you may have used Teletypewriter 
Service for years, and found it profitable. 
But perhaps, today, your business has grown, 
would benefit by fuller use of the teletype. The 
answer is important and worth a check-up. Let 


a Bell System representative help investigate 


your present con 
Call hin 
local telephone othe 


System. th 


rough your 
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Ta aa 
By A. H. Allen 


LAST week was Society of Auto- 
motive Engineers week in Detroit 
as is the annual custom, and all 
you had to do to sense the drift of 
the meetings was to take a look 
at the parkway in front of the 
Book-Cadillac where an assortment 
of motorized death-dealers was 
drawn up in parade front by the 

quartermaster corps and 
ordnance department. Grim in 
their olive drab and machine guns, 
the tanks, the trucks, the scout 
cars, the motorcycles and the half- 
tracks were convincing evidence of 
the part the motor industry is 
playing in the defense program. 


eee 


Pointing skyward in the gen- 
eral direction of the Canadian 
shore was a 38-inch anti-aircraft 
cannon, “ack-ack” in war jargon. 
Close inspection revealed it to be 
a marvel of precision machine- 
building, with all the ruggedness 
and clocklike precision of a 
modern turret lathe. Builder was 
= York Safe & Lock Co., York, 

a. 


* * 


25,000 Vehicles 


Per Month 

THE MOTOR industry is supply- 
,ing 250,000 trucks for the quarter- 
master corps, to be delivered by 
early fall, according to Maj. Gen. 
E. B. Gregory, quartermaster- 
general. They are now coming 
from assembly lines at a rate of 
25,000 per month and will be used 
to motorize a prospective army of 
1,400,000 men. The vehicles include 
27,000 motorcycles, 4,500 quarter- 
ton midget trucks, 5,900 passenger 
cars, 3,400 ambulances, 69,000 half- 
ton pickup trucks, 44,000 trucks of 
1%-ton size, 58,000 of 2%-ton size, 
3,800 of 4-ton rating, 3,800 in 6-ton 
capacity and 37,800 of 2%-ton 
truck-tractors , With {railers. 


A key problem is in correlating 
manufacture of motorized equip- 
ment among different car and 
truck builders, since parts are 
not interchangeable among vari- 
ous makes. With half a dozen 


High Canadian 
Sales Laid to 


Wartime Boom 


MONTREAL. — Increased pur- 
chasing power in Canada because 
of the war is cited by an official of 
the Dominion Bureau of Statistics 
as a major factor in offsetting the 
retarding effect of wartime taxa- 
tion on automobile sales. 

Last June, an excise tax rang- 
ing from 10 to 80 percent, depend- 
ing on the manufacturer’s price, 
was imposed on all automobiles 
sold in Canada. However, a Bureau 
report just issued said 7,622 new 
passenger cars were sold in No- 
vember last year, compared with 
7,613 in the same month of 1939. 

For the first 11 months of 1940, 
119,997 new units were sold, com- 
pared with 104,903 units in 1939. 

The exchange tax on cars with 
a manufacturer’s value up to $700 
was increased from 10 to 20 per- 
cent by the present session of 
Parliament just before it adjourned 
for the Christmas recess. It did not 
take effect until Dec. 2, 1940. 

A spokesman for the Bureau 
said that the “most important” 
factor leading to increased sales 
were increased consumer income 
because of the war. 

Another reason for the increase, 
he suggested, was that automobile 
dealers are offering more liberal 
trade-in allowances on used cars, 
thereby increasing the inducement 
to buy a new automobile. 


AS MODERN AS TOMORROW 


by ® Enjoy your visit in sparkling 
4 surroundings at Chicagos 


i very newest hotel 


Allan G. Hurst, Mgr 
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truck builders supplying equip- 
ment, the problem of replace- 
ment parts and accessories is not 
a simple one. An SAE advisory 
committee on standardization has 
been set up and has done yeo- 
man service in simplifying these 
parts. For example, storage bat- 
teries have been reduced in num- 
ber of types from 29 to five, 
spark plugs and generators from 
eight to two and fan belts from 
21 to three. 


* 
Substituting 


Of Metals 

POSSIBILITIES of substituting 
readily available metals for certain 
strategic materials such as _ tin, 
antimony, chromium, manganese 
and tungsten were explored before 
the SAE in a paper by Dr. H. W. 
Gillett, of Battelle Memorial In- 
stitute in Columbus, O. The auto- 
mobile industry is a large user of 
chromium in bright metal trim and 
in alloy steels, manganese in all 
steels, antimony in storage bat- 
teries, tin in solder and tungsten 
in high-speed steel tools for ma- 
chining work. 

* ES * 

While large stocks of certain 
critical metals and their ores are 
being built up in the country, 
sufficient to last for an estimated 
two years, nevertheless the mat- 
ter of perfecting substitutes must 
be pushed forward vigorously. 
Alternative to building up stock- 
piles or making substitutions in- 
cludes development of low-grade 
domestic ore deposits. Key to 
success appears to be proper in- 
tegration of equipment, person- 


nel and techniques. 
ed * ca 


Car Developments 


Studied 

PASSENGER car developments 
obviously had to be pushed into the 
background at the SAE’s annual 
conclave. The stage was held by 
aircraft matters and other defense 
subjects. However, a symposium 
by the passenger car division was 
devoted to wide-base rims, with 
four interesting papers on the sub- 
ject. Wide-base rims, from 1 to 1% 
inches wider than those used at 
present, are seen as offering im- 
proved car performance, less tire 
cord fatigue, better bruise resist- 
ance in tires, better resistance to 
groove cracking in tires and easier 
handling of cars in cross-winds. 

* * cd 

Dr. Sidney M. Cadwell, United 
States Rubber Co., Detroit, stated 
that his company approves the 
use of tires on wide-base rims if 
the combined efforts of car and 
tire engineers to rebalance 
changed tire performance prop- 
erties result in future cars of at 
least equal comfort and safety. 

cd ES ca 

EXTENSION of the trend to 
forward buying is noted in the 
monthly survey of the Detroit Pur- 
chasing Agents Assn. As of Dec. 
31, the report shows that 91 per- 
cent of the replies received were 
buying on a three to nine month 
basis, against 88 percent so buying 
a month ago, 77 percent three 
months ago and 61 percent a year 
ago. 


* 

Light Flashes 
When Filled 
SPEAKING of batteries, there is 
a novel type of gadget now avail- 
able from automobile accessory 
stores, which comprises a small 
warning light that is attached to | 
the dash, with wires leading to the 
battery and arranged so that when | 
the water level in the battery falls | 
below a certain point, the light| 
flashes on. 


* * 





“# *# 


Overfilling is one thing which 
will ruin a battery in a hurry. 
It accelerates corrosion of ter- 
minals, ground straps and cables. 
One type of battery now in pro- 
duction is designed with special 
types of auxiliary caps which 
prevent too much water being 
poured into the cells. 





| Used car sales per salesman 


Toolmen’s 


Defense 
Plan 


DETROIT.—A plan that J. J. 
Griffin, president of Society of 
Tool and Die Craftsmen, be- 
lieves would put from 100 to 250 
jobbing shops in Detroit’s tool 
and die industry to work on 
national defense materials in a 
short time has been forwarded 
to President Roosevelt, Griffin 
announced. 

Pointing out that Detroit's 
tool and die industry is com- 
posed largely of small shops, 
Griffin said that scores of them 
were unable to enter the de- 
fense production field because 
of the present system of bid- 
ding and the delay in receiving 
payment. 

Under the plan worked out 
by the society, small shops 
would be paid approximately 10 
percent of the job’s value when 
an order was given, 50 percent 
when production reached the 
halfway mark, with additional 
payments until the final one, to 
be given as soon as the National 
Defense Commission represen- 
tative here approved the com- 
pleted job. 

A second part of the plan 
would do away with the system 
of bidding that wastes, accord- 
ing to the society’s figures, as 
much as two months of time. 

He would have orders award- 
ed directly to shops able to pro- 
duce them, so that work might 
start immediately. 


Holaday Named Manager 


Of Ramco Sales Division 


DETROIT.—Jack Ramsey, presi- 
dent of Ramsey Accessories Manu- 
facturing Corp. states: “During the 
past year O. C. Holaday has 
demonstrated the kind of sales 
ability to this company and its 
jobbers to fully justify his ap- 
pointment as general sales man- 
ager of Ramco.” 

Before going to Ramco more 
than a year ago “O. C.” was di- 
recting head of the service depart- 
ment of Bendix Corp. 


Pete Wemhoff's Fourth Dimension 
offers news of automotive advertising. 





FLEXSEAL, a new glass developed 


this tremendous 
plastic maintaine 
was constructed of three 


ressure in a laboratory. The glass cracked but ¢ 
he air-tight seal, it is said. The glass used 
nt lights of 7/61-inch thickness Eaton 


with two sheets of vinal plastic, each %-inch thick. 


by Pittsburgh Plate Glass (Co 
stands two tons of air pressure. Test shows a square foot of Flexse 


*» With. 
al Under 
he Vinal 
this test 


la minated togethe 


Glass ‘10 Times Stronger’ 


Than Old Type Developed 


PITTSBURGH. — A new safety | installed, Flexseal has the Appear. 
glass having a strength of 10 or;ance of an ordinary home or 


more times that of ordinary auto- 
mobile safety glass has been de- 


automobile window, but unlike 
present windows does not tend to 


veloped by Pittsburgh Plate Glass | break when the frame is twisted” 


Co., R. B. Tucker, director of glass 
sales, has announced. 

“The new glass, called Flexseal, 
was developed initially for use on 
sub - stratosphere airplanes, whose 
pressurized cabins require strong 
and tightly sealed windows, which, 
if broken, will not leave the frame 
or release the cabin pressure. Be- 
cause of its unique properties and 
many possible variations, use of 
Flexseal should prove advantageous 
in many other applications,” 
Tucker said. 

“In Flexseal laminated glass is 
combined the toughness, strength, 
and elasticity of a special plastic, 
and the hard surface, good vi- 
sion, and rigidity of a special heat- 
strengthened glass. Like ordinary 
safety glass, Flexseal is a glass 
sandwich in which one or more 
thick slices of vinal plastic serves 
as the ‘meat,’ but in this case 
the ‘meat’ extends beyond the 
edges of the glass and serves as 
a flexible and rubber-like edge 
that can be bolted, screwed, or 
even nailed into window openings. 

“If the glass is broken the thick 
plastic layers securely attached to 
the frame serve as an air-tight 
diaphragm, maintaining the inside 
and outside pressure differential. 

“In effect, Flexseal is a plastic 
window on both sides of which 
is ‘floated’ a light of glass. When 


‘Profit Guide Figures’ 


For ’41 Released by CATA 


Special to Automotive News 
CHICAGO. — When it comes to 
New Year’s resolutions, none is 
more important for automobile 
dealers than the determination to 
become more _ profit conscious. 
Nor is there any better approach 
than taking stock of their 1940 
experiences, profitable or otherwise. 
Upon these two premises, the 
business management department 
of Chicago Automobile Trade Assn. 
has issued a factual report com- 
piled from dealer statements in 
1940 and containing “profit guide 
New and Used Car Departments 
Statements received 
Statements with names 
Total sales volume 
Net profit % sales 
New cars delivered 
Ratio used to new 
% used car volume to new 
New car gross per $MNCV 
Used car gross per $MNCV ......... 
New & used car gross per $MNCV... 


New & used car expense per $MNCV 51. 
New & used car sales profit $MNCV 10. 


New car expense $MNCV 
Used car expense $MNCV 
New car delivery $MNCV 
New car policy 
Used car policy $MNCV 
Used car advertising $MNCV 
New car demonstration $MNCV .... 
Used car demonstration 
Reconditioning per used car 
New car sales per salesman 


Service Department 


|% customer labor gross profit ...... 
| outside 


work 
NO. Ft © POE ES. 3 dekaccasices 
Amt. sale per repair order .... 
C.L. volume per mechanic .... 


| No. R.O.’s per new car del’y ... 


% overhead absorption 


$SMNCV, $1,000 New Car Sales Volume: 


Sales; C.L., Customer Labor. 


figures” for 1941 on various phases 
of operations. 


Accompanying the report is the 
explanation that it “can readily be 
used by you in making comparison 
of your operations and expenses 
with those of other dealers,” and 
the following advice: 


“Set your sights to get your 
expense in line with the low 
amounts shown, and your profits 


Tightening Labor 
Market Reported 
Throughout U. § 


DETROIT. — General tightening 
of the labor market, with th 
supply of available workers in , 
number of the skilled defeng 
occupations almost exhausted jp 
some localities, is reported by Pay 
V. McNutt, federal security admin. 
istrator. 

Particularly scarce, he stated 
were machinists, tool and die mak. 
ers, skilled metal workers, and 
aircraft and shipbuilding crafts. 
men. The supply of semi-skilled 
and unskilled workers was reported 
to be adequate in most localities 

This report is based on an (0c. 
tober nationwide survey of labor 
market trends made by the bureau 
of employment security of the 
social security board and its affili- 
ated state employment services. 

McNutt said that, with mor 
and more defense contracts reach- 
ing the production stage, manv- 
facturing centers were busier than 
they had been since 1929. Non- 
industrial areas also reported u- 
usual activity as the result of gov- 
ernment construction of military 
camps and airports. 

Other significant trends reported 
by several state employment ser- 
vices were: a general shifting of 
workers to centers of defense at: 
tivity; development of housing 
shortages in communities where 
there has been a great influx of 
workers, and some delays in pro 
duction because of inability to 
secure needed machinery or ra\ 
materials. 


Nash-Kelvinator 
Appoints Wehr 


DETROIT. Announcement 0 


; the establishment of a marketing 


in line with the high amounts, for’ and organization department, whic! 


1941.” Here are the 1940 guide fig- 
ures for 1941 operations: 





Low High Average 
68 
52 
$18,884,058 
(1.10) 6.99 3.22% 
11,706 
1.00 2.54 1.43 
30.00 78.60 51.5 
$229.00 $310.00 $ 260.00 
(24) (166) (96) 
94. 257. 164. 
121. va 
191. 87. 
23. 79. 51. 
6. 59. 26. 
5 18. 10. 
2 3. 9, 
1. 5. 3. 
1, at, 7. 
1 13. 3. 
1 8. . 
8 44. 21. 
3. 12. “. 
‘ ai. 77 
22.2 66.0 55.1 
0. 99.1 13.4 
, 20. 9. 
3.11 12.37 5.39 | 
4. 25. 10. 
12. 
46 | 
R.O.'s, Repair Orders; s,s. Service 





will work with 
both the motor 
car and _ electric 
refrigeration 4: 
visions of the 
Nash - Kelvinator 
Corp., is made to 
day by George ¥ 
Mason, president! 

H. D. Wehtl 
will be manage! 
of the newly col 
solidated depart: 
ment. Wehrly has 
handled th 
distribution and organization div: 
sion for Kelvinator since 1937, 4 
has more recently served in Ue 
dual capacity of manager — 
branches and director of market 
ing. 





H. D. Wehrly 


400 Enroll 


TOLEDO.—More than 400 enrollee 


for its engineering defensé tral 
classes have been registered MI in 
University of Toledo. Subjects Wl! © 
clude mechanics and mechanism, hint 
and die design, design OF stria 
elements, shop _ processes, ae ire 
organization and production cont 
and metallurgy. The program. Vans 
operation with federal defense lle 
is designed to provide additional $ i 
workers for automotive and avi 
production, 

“Dealers Tell Me,” by John 
Munn, is an open forum for 
expression of dealers’ Opinion 3 
appears weekly in Automotive * 


NE\ 
operat 
capaci 
record 
can I 
mated 
percer 
96.9, t 
of Dec 


perce! 
86.1 pr 
The 
age V 
capac! 
on pl 
plaine 
lower 
pansic 


You 
Stay 


here 
perce! 
Nev 
to the 
in m 
the € 
some 


Bante 
Buick 
Cadill 
Chevr 
Chrys 
De Si 
Dodg 
Ford. 
Huds: 
Linco 
Nash 
Oldsn 
Pack: 
Plym 
Ponti 
Stude 
Willy: 


_ 
Dela V 


Dist. 

Nort | 

West 
Tot 
for 


Tot 
to | 





0., With. 
“al Unde; 
the Vinal 

is tes 
togethe, 


i, 


9 


&ppear. 
me or 

unlike 
tend ty 
Wisted,” 


or 
ted 
J. §, 


htening 
th the 
S ina 
defense 
ted in 
y Paul 
admin- 


Stated, 
2 mMak- 
3, and 
crafts. 
Skilled 
‘ported 
alities 
in Oc- 
labor 
bureau 
f the 
affili- 
Pes, 
more 
reach- 
manu- 
* than 
Non- 
f gov- 
ilitary 


orted 
t ser- 
ng of 
e ac 
using 
where 
ux of 

pro- 
y to 

raw 





production—Registrations 





AN’s Production Estimate 


(U. S. and Canada) 
WEEKS ENDED JAN. 11, JAN. 4 














Jan. 1 > 

Week Same Week .- 

Ended Week Ended Dec. Dec. 31 Dec. 31 

Jan.11 1940* Jan. 4* Revised 1939* 1940* 
GENERAL MOTORS .. 49,025 45,567 38,443 208,684 1,531,265 2,022,434 
Chevrolet} ........... 27,000 27,950 22,800 118,300 931,669 1,206,828 
ee Eee 8,450 6,715 5,676 34,017 281,219 311,403 
PMMA... cceccsecees 6,400 5,308 4,609 25,640 169,320 247,703 
Oldsmobile .......... 5,900 4,854 4,108 24,3038 160,551 216,255 
EN 64:00 Fv 00. ve Ke 1,275 740 1,250 6,424 38,506 40,245 
CHRYSLER ........... 26,775 24,160 19,630 115,290 756,057 1,059,652 
Plymouth} ........... 13,500 11,560 10,500 58,750 381,070 549,832 
Dodiget 2... .ceccevese 7,575 7,700 4,830 31,415 244,238 297,829 
Chrysler ............. 3,300 2,725 2,400 15,000 72,284 123,311 
SED sictesscvecans 2,400 2,175 1,900 10,125 58,465 88,680 
GORD. ccc scccceccccece 25,650 24,855 11,550 90,925 857,687 926,810 
I rb 55 0:66 050 80.05.05 21,900 21,635 9,800 78,500 746,887 805,960 
oo ee 3,100 2,485 1,350 10,125 89,285 93,472 
Lincoln-Zephyr ...... 650 7135 400 2,300 21,565 27,378 
sTUDEBAKER*+ enews + 2,128 42% 11,941 111,552 124,272 
HUDSONt ............. 1,060 1,223 1,054 5,275 82,161 90,681 
PMORARD ............ 1,100 1,790 £ 7,555 76,366 76,910 
BE, shee des4ss0e Genes t 1,538 1,381 10,002 65,859 64,256 
MEI. i: b 65560 508 $ 1,028 908 1,482 24372 26,578 
MISCELLANEOUS? 7,900 7,885 6,250 33,700 227,289 282,791 
PRE 54 cst scr anaes 111,510 110,169 79,643 484,854 3,732,608 4,674,384 


*Revised. tIncludes trucks. tClosed. Miscellaneous includes Crosley, 
Henney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 
International, Mack, Reo, Sterling, White, etc. 


Steel Production Reaches 


Highest Point in History 


NEW YORK. — Last week steel 
operations rose to 97.2 percent 
capacity, which represented new 
record high production, the Ameri- 
can Iron & Steel Institute esti- 
mated. This compared with 95.9 
percent in the previous week and 
%.9, the previous high, in the week 
of Dec. 2. 

A month ago output was at 96 
percent capacity and a year ago 
86.1 percent. 


the second quarter “at prices pre- 
vailing on date of shipment.” 


Taylor Is Named 
Umpire Between 


GM and UAW-CIO 


DETROIT.—Appointment of Dr. 
George W. Taylor, associate pro- 
The Institute said the percent-| fessor in industry at the University 
age was based on the industry’s of Pennsylvania, specializing in 
capacity at the end of 1939. Based labor law and labor relations, to 
on present facilities, it was ex- be permanent umpire for General 
plained, the percentage would be Motors Corp. and UAW-CIO was 
lower because of steel plant ex- announced last week jointly by the 
pansion in 1940. corporation and the union. 
” * | Dr. Taylor succeeds Harry A. 
| Millis as permanent umpire, who 
| resigned to take the chairmanship 





* 


Youngstown Output 


Stays at 93% Capacity 
YOUNGSTOWN, O.—Steel output | Board. 
here continued unchanged at 93; Dr. Taylor has served as chair- 
percent of capacity last week. man of the Philadelphia Regional 
New orders are starting to come} Labor Board, and for 11 years has 
to the mills again and order books| been impartial chairman for the 
in most lines are well filled to) Full-Fashioned Hosiery Institute. 
the end of the quarter, and in 
some instances even extending into 


Plant Activity 


(Week Ending Jan. 11) 
OUTPUT UNITS WORKING | 


'of the National Labor Relations | 


Chrysler, Ford | 
Show Best Gains 


By James L. Delahanty 
Associate Editor 
DETROIT. — Production of cars 
and trucks rebounded from the 
previous two holiday weeks and 


hit 111,510 units 
AUTOMOTIVE NEWS 


last week. This 
- compared with 
Production Estimate 


79,643 vehicles 
produced in the 
previous week 
and 110,169 
turned out in 
the comparable 
week of 1940. 

Ford, General 
Motors and 
Chrysler ac- 
counted for 
practically all of 
the gains. 

GM turned out 
49,025 cars and 
— trucks last 

EEK week as_ con- 

trasted with 38,- 

443 units in the 

S previous week 

and 45,567 vehi- 

cles in the com- 

parable week of 1940. All plants 

were on five-day schedules and all 

had cut production time to normal 

eight-hour shifts instead of nine 

as had been in force in some 
divisions. 

Chrysler divisions produced 26,- 
775 vehicles last week. This was 
well ahead of the previous week’s 
19,630 units and also over the 24,160 
built in the comparable week of 
1940. 

Total production of Ford - built 
cars and trucks was set at 25,650 
for the week. This more than 
doubled the previous week’s total 
of 11,550 units and also surpassed 
last year’s figure of 24,855 vehicles 
for the week. 

There was little new activity in 
the independent group except for 
Packard which resumed production 
Monday after its annual inventory. 

Revised estimates for total pro- 
duction of cars and trucks in the 
United States and Canada for De- 
cember is set at 484,854 by AvTo- 
| MOTIVE News. Total production for 
| the year is set at 4,674,384 units. 


THIS 
WEEK 
111,51 


110,169) ft i< 
LAST 
YEAR 





79,64 











| o 

Memphis Sales Up 
MEMPHIS. — Figures released by 
; Memphis Chamber of Commerce on 
November business in Memphis cite | 
new car registrations at 1,237, a 56| 
percent increase over November. 1939. ! 
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Production Rebounds to 111,510 Vehicles for Week 


| General Motors, 


(43)—19 





New Passenger Car Registrations 


11 Months, plus 4 States for December 
1940 





Dec. to Dec. 1939 =6Unit 
Date Pos. 1940 Pos. 1939 Pos. Gain 

RIOVEGIEG cecvccessicene 1,918 1 766,451 1 535,260 1 231,191 
uo ee Ae ee 934 2 490,869 2 437,157 2 53,712 
PAPAEUUG éscvruvvscdss 805 3 403,277 3 332,334 3 70,943 
CY. CG Re G45. Rade ee 577 4 267,332 4 194,974 4 72,358 
COED S60 tases eae 532 5 211,204 5 141,791 6 69,413 
BPE > cb6:0.4.0 000 bo00 uns 374 7 180,042 6 167,002 5 13,040 
IRTIODINO cic cveveves 406 6 179,922 7 129,975 7 49,947 
eee 205 9 93,739 x 76,430 8 17,309 | 
oo eee 244 8 88,940 9 60,329 10 28,611 
PEE. ceed ecsuneesve 93 13 73,845 10 55,332 9 18,512 
DEGTOUTY cvesccrcsevecs 121 11 72,694 ll 58,560 11 14,134 
OME  Veccsvcseursve 104 12 68,220 12 55,286 12 12,934 
BPO MESON 6.0 beens one wes 135 10 65,081 13 49,101 14 15,980 
PUMUEE 6,69 5080.0 .y- 0.000.008 78 15 46,767 14 49,326 13 2,559* 
Cadillac-LaSalle ...... 89 14 33,293 15 31,427 15 1,866 
WUIMGE ce vesccsiecevess 22 17 19,795 16 12,954 17 6,841 
NEE. Fo .tiakae dase Mai 37 16 19,224 17 17,853 16 1,371 
MEER ke ecsstvvenses 4 18 1,710 18 3,613 18 1,903* 
Hupmobile ..........-. : 180 19 900 19 720* 
Miscellaneous......... 1 5,111 2,863 2,248 

yo) Oe 6,680 3,087,696 2,412,467 675,229 
*Loss. 





Studebaker Will Instruct 
lts Own Plane Producers 


Special to Automotive News 

SOUTH BEND.—First activity in 
the new Studebaker airplane en- 
gine plant here will be schooling of 
new key men by veterans of 
Studebaker officials. 

It is estimated that the school- 
ing, which will cover a period of 
from six to eight weeks, beginning 
in about six months, will cost 
about $4,000,000. The program is 
designed to maintain Studebaker 
manufacturing efficiency in the 


Truck Top Ten 


First Ten in Registrations as 
Reported in AN Today: 


1940 
Pos. 


1939 


Make Pos. 


1—175,277 Chevrolet 156,100— 1 
2—147,840 Ford 
38— 72,350 Internat’l 


117,654— 2 
61,242— 3 
46,236— 4 
32,200— 5 

7,989— 6 
6,169— 7 
4,279— 9 
4,908— 8 
1,464—14 


4— 50,538 Dodge 

5— 39,086 GMC 

8,829 Plymouth 

7,145 Mack 

6,457 White 

5,955 Diamond T 

2,185 Willys 
Total All Makes 

526,253 450,237 


— 





new phases of airplane engine pro- 
duction. 

Paul G. Hoffman, president of 
Studebaker Corp., said detailed 
plans for the educational program 
have not been completed but that 
the instruction of new workers 
will get under way when the new 
plant here is completed. 

Workers who have spent many 
years with the corporation will be 
selected as instructors of key men 
who will be placed in the airplane 
engine factories. 

Studebaker officials still are 
silent concerning details of con- 
tract work in the construction of 
the plants as well as the engines, 
which will be Wright aeronautical 
types, however, reliable sources in- 
sist the engine contracts will total 
about $100,000,000. 

Although officials of the corpo- 
ration have made no comment, it 
is understood financing of the 
three plants, to cost in excess of 
$49,000,000, will be carried out 
under the provisions of the De- 
fense Plant corporation plan an- 
nounced last August by Jesse 
Jones, federal loan administrator, 
whereby the manufacturer has an 
option on purchase of the plants 
at the end of the defense emer- 


New Commercial Car Registrations, 4 States for December, 1940-1939 


Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 









































Bantam....working on Army cars 3 S 
Bsn hs vans rise; 8,450, five days ple | & & * g 
Cadillac....steady; 1,275, five days STATES el eIsi gs = coi elel 3 - | 2 STATES 
Chevrolet. .... rise; 27,000, five days | 3 ~ & z : & & - B $i8& & M 3 = 7 £ 2 P « 
Chrysler....... rise; 3,300, five days z ei sisai2{i si 3) &§)|2)/ 8)/3e18 si ee}; =i 3 =zi}/=/2; & 
Be Soto....... rise; 2,400, five days | «lai SDIAIAIL AIL GIL aI Sl pIS IS] ela lil alalal s|e] eI & 
dge. rise; 7,575, five days 
eeecessce i , ’ ’ A "40 1| 46 | 12 26 9 5) | ‘ . a m19 : 
Ford Seanes rise; 25,000, five days| Del™ware 39) 1] | 88] a} Sg) st} ii | {a | 7 | | FY 4 9 BS Soee 
udson.....steady; 1,060, five days} pict. of Columbia 7°40) 3 1| 71 | 12 673, 23 19) 18 2 10) =| —saa9 ; ; 
, ; 1,060, ; 40) l il 2 j | 0 5| 238/40 Dist. of 
Lincoln pale aicala ae rise; 650, five days | 39} 1| 2) 65 | 12 5 63 12 1| 18 4| | 2 1 3 189|'39 ae. Oe ee 
ei ss nea eaiee ae down | North Dakota 40 | | 56, 2 13 50, 12 | 42| l 4 l y “| 279/740 North Dakota 
Oldsmobile. . .. .rise; 5,900, five days} ———____ —— aa ; — 2 = |_22) | == 1|__106)"39 
tans , West Virginia : | | 205 3| ; 3 33 29 j = ; ; - aes ——— 
Some -o0s a eae Gos ae 39) | | 2a} 34|_5|__165|__40 | 631 3} 3) 3 aS ee 
ee Loe se; l< s ; ae danas Tia ae = = 7 =a — —— — — =-- ee 
. ee, ae ’ 4 Total 4 States 40 4 1 378 5 | 105) 7 291) 77 105 21 25 2) | 5 ’ T : 
; ore vtec sees rise; 6,400, five ec for December 39 2]; 2) 356] —4i_— 13} 47} ~S | ~— 297] 68 1 1] 127; 7 4 4 3 i 4 919 39 jor Neomaine 
Studebaker ....down for inventory| “Total "40, 1810| 1538 175277, 5955) 1500)50538| 1490 117840/39086, 686 72350| 7145, 8829; 533 “To86) 6157| 2185) 19K a2e253"40.°°~C~S 
i "40, $,175277| 5955) 1500/50538) 14 340 3! 8 3 f 53: 86) G64: 85| 1948) 526253 "4 
ME oc chee cop seue sees down! to Date 39\_1940|_1696|156100| 4908) 1345/46236| 1641|117654|32200| 372 | 174|61242| 6169| 7989, $45 | 2027| $279) 1464) 1996 450237139 to Date 























New Passenger Car Registrations, 4 States for December, 1940-1939 


Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 


CHRYSLER 













STATES 


Chrysler 

De Soto 
Plymouth 
CHRYSLER 
TOTALS 
Chevrolet 
LaSalle 





166 


Delaware +39) | * . 5 28) 59 122 2 zon 12 
Dist. of Columbia “40 105), 56| 179 #8 G69, 280 ; 55 a3 Z 
North Dakota "40 : 9 “16 20 126 33 66 
Wet Virnis ahh 

135 374) 805) 1558) 57 88) 1918 1 


"40 
13g 64| 193 


"40! 88940) 65081 180042/403 
'39 60329 


») 


33 52 
16821 766451 16472 17 


Total 4 States 
for December 
Total 

to Date 
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GENERAL MOTORS 
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manager, 
Sapson Says: 










































































































































































































































































































































































































































Used Car A 
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Chicago 


Held by Finance Co Pany 
Dec. 26 ra 
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ify 
tectine means at ete ve i <a , 20 our own operations we make Models 
or succe © ound lit a definite practice to make sure Cond. gy, 
Ssfully handlin used car | +p, t Make Model tion 
salen | at every person who buy, Buick Sedan 8tq Pree 
S 1s to have 8 definite Policy of Ford Coach Del. 5 $599 
mer, insur the salesman of a Plymouth Coach P Good a 
return an ib ing credit to the or- em 1989 Mov — a 
~— Buick Con. Cpe.49 ? Wreck 
This, in a few words, explains the Buick Sedan 40 Fair = 
Sete tofnn of the used car Chevrolet aan ao 2 
epartment o ilam Chevrolet Co, “ : Dodge SedanDi1 yw, i 
here, ag reported by Sam Sapson, we ve the prs than S20 : — ‘Cd, slip one ; a tan Dodge Godan ps Fair = 
tunity to examine the car thorough- Cong cneridge, ha anooga; J. t Shop, Hudson Coupe 112 Poor bo 
° to drive it and © mak and R. A. McCord sr., Macon, Ga.: Crawford Auto Shop, Ponting Coach sks Fair 2 
New F or d Tires that satisf, € Sure irmingham, all of Whom are still in the Ford business and Pontiac Coach 6RA air 3 
— : going Strong. But these bodies lasted and lasted and when I Stude. inn Moshe 39 
Offered for Sale ane ress ny Ford business in Athens in April, 7918, there was Chevrolet Sedan 21 38 Fair 99, 
. — 4 ‘mess of em. Chevrolet oman “1 BS air 9 
O Dealers Th Ford” Sedan sea, Fat 
8. an F, 
DEARBORN. — Forg Motor Co, Packard Coach 1194 oir in 
enters the tire retailing business 1937 Models 
this month with its wu brand of Chevroiet _gattan Ga Boor 
i. te me ae tires have been Chevrolet ea Sedan ‘ oe 
n standar equipment on the new Ford edan Trans. Out Poor 
ord cars since last year but now For Conve Gos es 7 
€ company igs aiming at dealers P with ‘drummers’ and Ford Coupe 60 Fair 
and service Station Owners in an| hj Sible e old darky was tremendously Ford Sedan 85 Poor 
effort to expand les “All cars reconditioned before auPressed and after several calls [I finally closed him with a oa wate af 
Sizes available in the new tires/resale are routed thro our own payment of $159 and $25 per month. I had to carry the Olds. Coupe F 37 Fair 
are 6, » four and Six-ply, black service department where the work notes myself, as finance companies were Scarce then and none Olds. Coach L 37 Fair 
sidewall; 6x16 four-ply reversible; | is executed by factor -trained me- of them had ever heard of & 24-month plan, Stude. i — A — 
16, four-ply black and four. chanics, Incidentally, this old darky remained one of my 800d customers Held by Ch cago Teomobile 
ply reversible: 6. » six-ply| “We have aided our salesmen until his death ‘about two years ago,” Auction Co., Inc. 
> ee , eight-ply black, and somewhat in their search for more Dec. 28, 1940 
32x16, 10-ply blaci business by designating certain 1940 Models eit: 
The Ford tire plant is located at territories, or fields, in which they Make ‘odel tion 
Dearborn. confine their activities, Buick Sedan Spec, Good 
tetas “We support this policy by hay- Bulek Tudor Super —_ Good 
. és ¢ . ‘ord Fordor De}. Good 
Willys Hypoid Axles ing regular meetings of our Sales- Ford Sedan 8 Std. Good 
» men Ford Coupe 85 Good 
Have Pecial Testers Ford ordor Sta. Good 
TOLEDO— ong interesting Seca Tudor Std. Good 
developments in car manufacture Plymouth Coupe Std. Fair 
is a device developed by the engi- Peth Segan fee een 
neering department of Willys for pesca Sedan Taxi 00d 
testing € hypoid rear axles of lymouth Sedan Taxi Good 
the Willys Americar. Plymouth Tudor Std. Good 
he mechanism Permits the ap-|j Ben, Models iia 
Plication of predetermined amounts | t Pickup ~ Good 
of load to Several axles at the Tudor Std. Good 
same time under controlled con- } har ed oe an 
ditions. [t enables engineers to 1. and the oe your Tudor Std. Good a 
than ene, 7 on and ts efforts will be Worth while. he company and wil € under Forder Sta Goes = 
these tests to simulate an “Dealers Tel] Me,” by John o, | direct Buick control. Plymouth Tudor Std. Fair 25 [—__ 
Munn, ig open forum Heading the new defense Project 1938 Models “ 
appression esanization will be D. E. Williams, Gnivrolet F hr nad bony aan 2 
former Buick controller, as operat. » | Chevroies ys a Fair 255 aeons 
ing manager, and J. - Hammond Chrysler Sedan Std. Good = “ash Amba, 
as general manufacturing man- Dodge er ee. aa 
ager. On the management staff Ford Coupe Std. Good 45 
will be Harry C Young as con- Ford Fordor Std. Good = —_—_—_—- 
troller and John Bobay as as- Ford -" an = a cece 
sistant controller. Sivaneeen Sedan Std. Good 23) Olds Six 
I. Larkin, former Superin- > aldermar Ve] uth | Plymouth Tudor Std. Good a 
tendent of Buick’s too] manufac- | becomes assistant chief metallur- | Stude. Sedan Std. om 
ture, will H. .| gist. rm 1987 Models ion 
fi of Standards, will auevene Sedan sta. Good 2 
be general Superintendent, and Chevrolet Sedan Std. Good = Packard Six 
be 9 e 99 James O'Neil, ormerly assistant Chrysler ee. — = 
Wor Id S Highest Tr ader Superintendent of the gear and Onater — - Good iW 
axle plant, is Slated to be assistant ic; ne Chrysler Sedan Royal Good » 
Chi ’ G B k Seneral superintendent. i i Chrysler Sedan Imp. 2 
Icago S r Catest un uick’s chief inspector, C. N th chanic division, and i a Sta, Good 215 
Ofield, Don Taylor, chief inspector in the | Fora Pickup Truck Good i® | Plymouth 
ief j assembly plant. more se _ as 160 
Such slogans as “World's Highes: Trader,” “World's High. In the Controller s Office the post Ford Tudor Std. Good 4 
est Bidder,” “America’s Most Generous Dealer,” because un. vacated by Williams will be filled Ford c a 7. d a 950 
Proved and unprovable, are Chicago's éreatest bunk. Scream. by Ivan L. Wiles, With K, H. Hen- a “fotaw ne , Good 15 
ing new catch-phrases recently employed by a few automobile Brahot W. Cuthbertso Pontiac Coupe Std. ans = Plymouth De 
ae, they represent tops in ©xaggeration, bottoms in ad. a Seti Cane aeh Fair 100 
vertisin accuracy, 1936 Models 
F Good 110 
: Mee Sedan ote ~ = 
visi Chrysler Sedan Std. Fair io 
Engineering will be under the Chrysler Sedan Std. - 15 | Pontiac Six 
irection of Buick’s chief engineer, Dene aa oe Fair 
i hen the advertiser Charles A. i Dodee Coupe Std. Fair " 
ets crying his wares It is no longer a ant. Ford Sedan Std. Good 105 
aby. A mere cry, however loud, no longer merits attention, ong other Buick engineers pore fae a p nae 135 
, : i transferred to the new project are: Ford Coupe 8d. Good 1s Studebaker G 
Decent, confidence-deserving advertising is the friend and } Harts on engine test, and F-. Ford Panel Truck Good & 
ally of every intelligent consumer. But only those advertising McNamara on Specifications and Ford Conv. Sedan Good 
i i i i i : Bi - Sedan 
Practices which create and hold Public confidence, deserve it, engineering accounting, me a. an 
Fects, not wind, propel the ship of progress, ; tewart will direct pur- Ford Fordor Std. 
“Public Confidence Counts Most” chases for cae pm) a 
Lin.-Zep Sedan Std. 
d subscriptions co - Tease Tua std. 
Fersonnel activities will be ¢; 148 hates gical Publishing Co* | B pmeuth ieten ee 
° ; ersonne c - 4 2 an : 
Chicago Better Business Bureau rected by C. BE. Wooligtey, onde tas a ae 
D. B. Barrett, of the traffic depart- . Engine Performance Cadillac Sedan 
7 South Dearborn Street ment, is assigned as aircraft traffic ance, PUN, W ge tin eine,, Pertorm. Ghevrolet Sedan sa. 
Franklin 1808 manager. dealing with € care, ubrication, | Ford Tudor Std. 
A. G. MacDougall becomes as- | Operation and tune-up of Easoline ang | Ford Tudor Std. 
The ‘ence of this Sdvertisement in these Columas is evidence thet this Sistant master mechanic of the lesel engines has been Publisheq by Ford Fordor Std. 7 
publication tubserae, whe:eheartediy fe the Principles of the Better Besiness Berecy o = Shaler Co, Ford Fordor Std. d 7 : 
pad <e-operates with the Sereoe ia protecting you. - even te ing ttteat of ~~ new organization, and Ge orge os « Ford Tudor Std. ki Useg Car Se 
OF the Garey ae Sar of wre aeresh nt a eats ee gr Kaufman takes over accounting Business Statistics Onan Tuder st | Ga it | This j th 
functions. ASHINGTON, — “Sources of Re. Tian Sedan Sta. Good rt 7 os 
Other Promotions are: Walter Statistion n? , Local Current Businesg Plymouth Sedan Std. Good 125 
THIS ADVERTISEMENT, which appeared - tothe porkan aay , News, N. Larke, formerly assistant gen- | Xt 1S” has pestic released %y Stes lymouth eotas re bre % Uy 
otha advertising wrest — whe appreciate "? eral Superintendent, becomes gen- Department of Commerce. Porraplane Sedan Std. Good 
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AUTOMOTIVE NEWS, JANUARY 13, 1941 (45)—21 
ee SE a eee an nena ene ae 
| gctual top and bottom prices on 1940, 1939, 1938 and A D Vv E R T { S E D Cleveland—Plain Dealer; Indianapolis—Times; Detroit 


997 used cars, as advertised in local newspapers. ¥ a — News; Chicago —Herald-American; Dallas — News; 
‘EDay prices only used in this comparison. News 1 ged Car Selling Prices 


: : New Orleans — Picayune, States; Kansas City — Star; 
s cooperating include: Boston—Globe; New York Minneapolis—Star-Journal; Denver—Post; Los Angeles 
"Times, Journal American; Philadelphia — Bulletin; For Week Ending December 29 


—Times; San Francisco—Chronicle. 
i lee EN ES ree eee (Copyright 1941—Automotive News) 


Boston New York Phila. Cleveland Ind’polis Detroit Dallas Kan. City Minn’polis Denver Los Angeles San Fran. Natl. Avg. 
sok Series 40 "404 825- 750 | | 695- 685| 895- 695| 770 | 769- 577| 825- 685| | 795 | 845- 745 | | | 795 | 945 | 816- 689 

80] 695- 525| 625 | 625- 535| 695- 595| 595 | 505- 444| 565- 475| 645- 495| 645- 575| 645- 595| 635- 575| 595- 539| 599 | 785- 725| 635- 552 
188] 545- 475 | | 425- 395| 395 | 495 l | 495- 385| 485- 475| 445 | 495- 465| 485 | 445- 398| 498- 485| 675- 499| 490- 447_ 
——_ Bil 425- 875 | 875- 295| 425- 345| 395 | 995- 269| 875- 239| 425- 995| 205 | 395 ‘| | $45. | 485- 825| 550 | 408- $20 































Chicago New Orl’ns 




























































jpiillac 60 Special *40] | | 1495 | | | | | | | | | | 1495-1495 

——_____— “304 995- 975] 995 | | | 995- 685 | | l l l | 1200 | 1295 | 1096- 830 

——______ 38] 845 | ] | 695 —~| l l | 770-770 
| | 









440- 375 | | 645 | 587- 375 
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| | 
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| 496 | 647 | 759 | 627- 590 


| 695- 595 | | 645- 575 | 
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| 
| 
| 
jevrolet Master 40] 695- 645 | | 565 | 595- 545 | 
*39] 510- 375 | l | 525- 400| 475 | 439- 339 | | 545- 445 | | 495- 445| 495- 469| 499 | 578- 445| 575 | 514- 417 
_—_—_——— 988] 465- 325 | | $45- 315| 395- 345| 425- 365| 3$35- 270 | | 425- 295 | | 450- 325| 479- 375| 425- 362| 487- 398 | | 428- 337 
SS ee | 325 | 295- 225] 310 | 265- 179 | | $45- 275] | 875- 225| 845- 250| 365- 333| 395- 295| 465- 395| 350- 272 
thevrolet Deluxe 40] 675- 545| 559 | | 635- 625| 645 | 575- 520| 485 | 600- 545| 595 | 545- 530| 575 | 675- 560| 698- 595| 745- 725| 616- 581 
$9] 525- 485 | | 450 | 545- 495 | | 465- 399| 445- 425) | 495- 465| 495- 475| 525- 520| 525- 398| 595- 495 | | 506- 462 
——________ "88 425- 395 | | | 365 | 395- 375| 375- 320 | 395 | 395- 375| 465 | 395 | 545- 395| 495- 475| 426- 389 
—_—_———_____ *87] $35- 285 245 345- 195 299- 199| 265 295 369- 275| 335 |_ 395 | |_ 320- 238 
chrysler Royal 40] | | 695 | | | | | | 898 | | | 781- 781 
— 4a l | 525 | 695- 475| 650 | 495 | 465 | 695- 545| 598- 545| | 588- 522 
———_____ 788] 495-445 | | 425- $95| 475- 375| 475- 450| 475 | 385- 375| 475- 448 | | 458- 415 
5 365- 315| 395- 265| 375- 350| 325- 199| 295 445 877- 278 






































l l l | 695- 595| 695- 645 | | 795 l l | 728- 620 
l | 545- 485| 495 | 499- 399| 465 | 695- 595| 573 | 645- 595 | | 695 | 590- 518 
300 | 395 | 395 | 495 | 369- 299| 395 | 415 l | 495- 875| 375 | 575 | 421- 337 









849- 313 
| 710- 605 
| 586- 500_ 
| 488- 371 
364- 271 


399- 395| 475 





————_____ 879 $75- 295] 245 365- 345 | 345- 325| 285 $20- 225 345- 295 
Dodge 40] 695- 645 | 585- 575| 695- 595| 695- 645 | 650- 525| 645- 595| 795 | 745- 595 | | 695 | | $45- 665| 765 
9899 595- 475 | 565- 495| 5555 495] 595- 495| 495 | 549- 379| 495- 445| 695- 495| 595- 545| 575- 495| 675- 595| 495 | 785-595 | 
—_ 938] 465- 385! 295 | 445 | 475- 425| 425 l | 395- 335| 465 | 485- 325| 425- 357 | | 445- 369| 545- 400) 
—————________ 87] 485- 295 295- 197| 345- 245| 395- 295 295 | 425- 275| 445 



































215- 195| 365- 275| 395- 295| 350 






































































































ford V-8 “85” 40] 525- 445| 595 | 515 | 550- 485| 545 | 645- 460 | | 575- 525 | | | 495 | 566 | 535 | 695 | 567- 466 
*$9] 485- 325 | | 419 | 465- 375| 375 | 475- 370] | 545- 398 | | 495 | | 495- 395| 529- 495| 485 | 477- 393 
eee Se "$8] 345- 285| 295 | 365- 245| 375- 245| 335 | 395- 275 | | 395- 375 | | 445- 335| 425- 285| 447- 383| 365 | 475- 425| 388- 317 
ee ed 245- 165| 250- 160| 265- 195| 259- 145| 185 298 345- 199] 239 333- 225| 348- 195| 325 280- 182 
ford.V-8 Deluxe 404 645- 515 | | 465 | 595- 575| 625 | 595- 475| 565- 545| 595 | 650- 595| 795- 645| | 665- 625| 695- 650 | | 626- 578 
*89] 475- 365| 475 | 585- 445 | | 485- 340| 485- 445 | | 525- 475| 545- 395| 529 | 545- 439| 577- 495| 585- 545| 524- 438 
££ ij x ik. l | $95- $89| 445- 365| 398- 247| 315 | 335 | 395- 385| 485- 463 | | 400- 345| 475- 355| 465 | 406- 349 
89 285- 245] 895-175] 315 | 285- 200| | | | | 245- 285| 267 | 325- 245| 300- 269| 395 | 307- 228 
Hudson Six 40] 595- 575 | | | | | 545- 475 | | 695 | | 545 | |_ 556 | | | 587- 525 
(112) _°39 | | | | |_395- 389| 450- 435| 545 | 1 Il sinint Acctnanceneennialicattlt xisesetliemmsiiaensens tttteaescisae 
«38 444 | | | 445 | | | 295 | |_ 395 | 395- 375 | | 395 | 395 | | 395- 375 
(Terraplane) ‘37f | | 235 | 285- 195 | | 295- 195| 275- 265| 345 | | $45 | 345- 242 | l | 808- 224 
lincoln-Zephyr "40 | 975 | | | 995 | | | 995 ] | 995 990- 990 
*$9] 785- 600| 665- 595| 535 | 795- 695 | | 689- 595| 565 l | 695 | 845 | 695 | 695 | 725- 675| 850- 795| 711- 659 
"$84 595- 400| 495 | 365 | 595- 425 | | 445- 290 | | | |_ 695 | | 565 | 495- 469| 695- 645| 549- 446 
$7] 395- 295| 375- 275| 275 | $85- 295| 395 l | 245 | 295 | 445- 345 | | 395- 390] | $95- 360] 360- 327 
Mercury "404 745- 625| 845- 575| 645 | 765- 685| 765- 725| 695- 535| 645 | 695 | 795- 695 | | 625 | | 739 l | 728- 640 
*$9] 565- 465| 595- 490| 530 | 595- 545| 585 | 515- 469| 545- 525| 495 | 595 | 645- 595 | | 595 | | 695 | 579- 514 
NashAmbassadorSix “of | | 695 | 595 = |_ —ssd| 785 | | | | | | | | 785 | | 205-705 
’39] | 575- 395 | | 525 | 625 | BAS 495] | CCS | | | 625 | | 577- 445 
88] 395 | 395 | | 395- 295| 445 | 397 | | | | 495- 395 | | | | | 420- 345 
$7] 395- 245 | | 295 ! | 295 | 265 | 345 | | 345 | | | | | $28- 245 
Olds Six (60) 40] | 695 | |_ 765-750 | |_ 650 |_ 645 |_ 685 | 5% | 699- 675| 735 | | 695 | 850 | 699- 713 
9899 595- 475| 510 | 545- 495| 595- 485| 575- 495| 439 | 565- 495| 565- 525| 575- 545| 635- 485| 595- 495| 550- 525| 625- 535| 725- 675| 578- 536 
738] 450 l | 465 | 485- 395| 495 | 445- 350| 445- 345 | | 445- 395| 495- 395 | | 485. ~+| ~+(| 600 | 481-376 
"874 365- 295 | | 275 | 295 | 395- 335| 345- 265| 350- 295| 395- 295| 345 | 395- 359| 379 | 385- 295| 345- 295| 495 | 366- 304 
Packard Six 40] 795 | | | 695 | |_ 595- 565 | | | | | | | 985- 745| 895 | 793- 655 
Penpnescsoe  ricteanrscud pein everelnamannaend mseiepiinrnnomeieidaperrenial anieironeeed emeecee aie an a 
138] 545- 385| 495 | 625- 495| 495- 475| | 395 | 475- 445 | l | 525- 485 | 445 | 495 | 649- 475| 650- 575| 518- 476 
$1] 325 l l | 425- 395| 345 | 365- 295| $45- 295| 325 ] | 395- 325] 395 | 365 | 458- 395| 525 | $88- 341 
Plymouth 40] 625- 525| 595- 429| 565- 515| 585 __ | 685 _| _565- 465| 545- 495| 665- 645| 725- 565| 645- 550) | | sO RT BRK 
*39] 560- 465| 395- $55] 475- 395| 500- 450| 525- 475| 429- 360| 465- 365| 595- 495| 465- 425| 525- 395| 475 | 545- 425| 495 | 525 | 498- 419 
$8] 410- $25| 395- 227| 265 _—*|_-395- $45| _| 206- 285| 205 _| 448- 395| _—_—| 445- 387| 379 | 425- 345 | | | 378- 330 
*$7] 350- 245| 225- 166| 325- 245| 375- 295| 345- 275| 300- 195| 285- 245| 345- 245| 295 | 360- 275| 369 | 345 «=©| 205 + #«+| 205 | $30- 254, 
Plymouth Deluxe 40] 665- 595| 455 |_ 495 |_ 625 | |_535- 490| 575- 495 | |_685 |_ 535 | | 695- 558| 699- 595 | | 596- 547 
‘Ymouth Deluxe S08 es ron. 0K | RAR. AOK| AUR. 8701 GOR” | RYRO AOR ROR aa oS 
99] 575-445 | | 495 | 525- 425| 545- 495| 475- 370| 395 | 575- 495 | | 525- 485| 469 | 495- 425 | 585- 485 | | 514- 453 
I DI ae ee eae | 48 aie 
*$8] 445- 365 | | 395- 375| 445 | 395 | 310- 295 l | 385 | 425- 895| 395 | 525-895 | | 418-865 
*$7] 325-275 | | 350- 275| 375 | 350- 345| 265- 199| 285- 195 | | $25 | 340- 195| 365- 300| 295- 220| 408- 325, | S35- 259 
Pontiac Six 404 725- 615| 595 | 645 |_695- 595 | | 595- 550| 695- 645| 745- 535| 685 | 725-655 | | 695 | 695 | | 681- 604 
"39] 595- 495 | | 435 | 565- 495 | 495 | 595- 399| 545- 465| 565 | | 595- 525, Si«|~Sté“‘(‘ié‘«*«‘:;~« zk («| «hO)!~!~~«| «660-476 
*38) 465- 395| 400- 375) | 425 | | | 445- 208] 420 _| 375 | 475-425) | 4a | 888-895) s«|« 448-878 
737) 445- 325) | | 375- 285| 350- 325 | | 335- 285 | 375- 245 | | 395- 343 | | 425- 269| 425- 365| 525 | 405- 305 
5 | | 545 | | | | 575 | l 
Studebaker Champion _“40]._ 495 | | —— Cs ceceieninnnd eins ielstapemeesiasenie ; F scaisies ll eesntesninnenainlamiieeteancts Recta ees Re 
. 39] 195 CS (oom | |e | | 495- 465 | | 495 | 65 SCS | 517- 465 
| 7145 | | | | 625 | l | "1 
S‘tudebak mmander 40]. 725 | | ms Lpaeaccnerrsnsteiantpanetinensisaeinecanel EDs, TD | 900- 695| 825 | 764- 695 
er Comman *g9] 475 (| 595 | 650-475) | 489 | | _ | 575-485 | | | 695- 595| 695 | 596- 518 
Fee neh nahn heenionnaee | | ed |. | | |r 
(Dictator) si) 345___—sd | 345 | $85- 195| 345- 265| 275 | 295 l ‘ 295- 215 | S25 425-395 | 320- 282 









































Willys “40l PR insta | oe i |_465 | ee | 495 | | 545 | 495 | | 487- 487 
——____ ! < po TT ED 
39] aes | | 295 eon ~e - — _—_ | = —— as ms sii dcsonsinsescacaiasiann 867- 367 

33] | 195 | \ aoe laden 2 ieee te 2 Oe | l | 339 l | 258- 253 


185 l l | 225 | 199 _—*| ‘239 |_195- 129| 235- 145 191- 136 
National Average, All Makes, Dec. 29—$527-$467 
National Average, All Makes, Dec. 22—$521-$458 
in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature 


-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index 
Where no prices are quoted, no car of make and model was offered during the period covered. , 











Used Car Selling Prices, as advertised 
This is the first time anywhere that bona 


Used Car prices in Pittsburgh, Cincinnati St. Louis, Atlanta, Houston, Oklahoma City and Seattlh appeared on this page last week and will be published again next week 
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Pontiac Spring, 
Summer Sales 


























PONTIAC. — Pontiac executives, 
headed by D. U. Bathrick, general 
sales manager, will discuss the 
spring and early summer sales and 
merchandising plans with mem- 
bers of the company’s field or- 
ganization in a series of meetings 
to be held in important cities 
throughout the country beginning 
this week. 

In attendance will be regional, 
zone and assistant zone, district 
and zone service managers and 
service representatives. Bathrick 
will be assisted at Atlantic and 
central region meetings by V. L. 
Murray, assistant general sales 
manager in charge of the east, and 
at midwest and Pacific region 
meetings by V. A. Davison, as- 
sistant general sales manager in 
charge of the west. 

Two meetings will be held in 
the central region. The Cincinnati 
meeting Jan. 13 will be attended 
by field staff members from the 
Cincinnati, Atlanta and Cleveland 
zones. The Pontiac meeting Jan. 
14 will be attended by the staffs 
of the Pontiac, Pittsburgh and 
Buffalo zones. Manager of the 
Central region is J. A. Grier. 

The midwest region will be 
served by two meetings. The Chi- 
cago meeting, Jan. 16, will bring 
together members of the Chicago, 
Minneapolis, Omaha and St. Louis 
zones, while the Kansas City 
meeting Jan. 17 will include the 
San Antonio, Dallas, Kansas City, 
Oklahoma City and Memphis zone 
personnel. Allen Wright is man- 
ager of this region. 

A two-day meeting Jan. 20-21 
will be held at New York City to 
cover the entire Atlantic region. 
M. C. Thompson is manager of the 
Atlantic region. 

Los Angeles, San Francisco, 
Portland and Denver zones of the 
Pacific region will meet Feb. 3 in 
San Francisco for the Pacific re- 
gional conference. Tom M. Ray is 
manager of the region. 


New Gains Seen 


In Transportation 


DETROIT.—“A demand for trans- 
portation never before approached 
in our land will accompany the 
industrial expansion due to the gi- 
gantic preparedness program dur- 
ing the coming two years,” states 
Harvey C. Fruehauf, president of 
Fruehauf Trailer Co. “In many 
parts of our country highway 
facilities will be entirely inade- 
quate and a vigorous road building 
program will have to be inaugu- 
rated to eliminate congestion and 
bottlenecks,” predicted Fruehauf. 

“Even the expenditure of only 
an extra few million dollars above 
normal would suffice to affect 
tremendously the demand for all 
forms of transportation. But when 
this expenditure reaches several 
billions of dollars, as it will during 
the coming months, we can expect 
to find all of our facilities taxed 
to their utmost, and this goes for 
airways, waterways and railways 
as well as highways. 

“The increase in transportation 
will not only be directly due to 
the necessary movement of heavy 
goods in connection with the 
armament industries, but will also 
multiply as a result of the by- 
products of activity in all commer- 
cial fields. 


Winter Car Use Analyzed 


By Federal Roads Bureau 

WASHINGTON.—An answer to 
the question of how much winter 
weather reduces motor vehicle use 
in given parts of the United States 
was found last week in analysis 
of the latest compilation of gaso- 
line consumption statistics by the 
Federal Public Roads Administra- 
tion. 

The figures show that in Mon- 
tana and North Dakota, motorists 
use only 35 percent as much gas 
in February as in August. In 
Idaho, Maine and Wyoming about 
45 percent as much is used. In far 
southern states about 45 percent as 
much is used in February as in 
August. Florida is the one ex- 
ception where gas consumption is 
greater in winter, February use 
being about 30 percent higher than 
August. Total annual highway con- 
sumption of gasoline ranged from 
36,000,000 gallons in Nevada to 1.8 
billion in New York. 


a 
Campaigns Open “, 





AUTOMOTIVE NEWS, JANUARY 13, 1941 


! 100 YEARS ON RUBBER 
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FOUNDER Charles W. Nash, left, and President George W. 
Mason, right. 


Chapter CV—Nash and Mason 


By 1916 the automobile was moving rapidly out of 
the luxury class and beginning to represent the most 
important single financial responsibility undertaken by 
the average citizen during his lifetime. A big part in 
this soaring importance of the automobile in the Ameri- 
can scene was the astounding rise of General Motors 
under the stewardship of husky Charles W. Nash, erst- 
while penniless farmhand of Genesee County, Michigan. 

After taking over the leadership of General Motors 
in 1913, when GM’s profits totaled $7,460,000, and build- 
ing this figure up in three years to $29,150,000, Charles 
W. Nash, the newspaper headlines said, was resigning 
to build “an automobile of his own.” 

I had rather expected Nash’s resignation sooner or 
later, however, because I felt he was kind of restless 
way up there on top of the automobile world. He al- 
ways was itching to do things with those big hands of 
his, and it was inevitable he would move himself back 
into a spot where the smell of hot steel and the whine 
. big machines could flood the atmosphere around his 

esk. 


Horatio Alger Hero 


Nevertheless, there was something surprising about 
everything Nash did. Here was a man starting out all 
over again at past the half-century mark to create an 
independent automobile empire of his own. As usual, he 
was going Horatio Alger one better. And if young men 
can be inspired by the story of what other men have 
done before them, I’ll recommend a quick peek at the 
Charley Nash saga. 

Born in January, 1864, near Chicago in a town whose 
name he never knew, Nash was bound out to a farmer 
when he was 10, and ran away when he was 12 to be- 
gin 15 years of hard work as a farm laborer. Until he 
was 27, the most money he ever made in one year was 
$300. But still he was “putting away some money for 
a rainy day” —the cornerstone of the philosophy that 
made him one of the most astute management wizards 
the motor industry will ever know. 

He gave up the farm when he was 27 because of his 
young wife’s ill health, took a job in a Flint, Mich., 
grocery store at $1 a day. His itch to work with his 
hands soon led him over to the employment office of 
the Flint Road Cart Co. This company employed a 
hundred or so men and turned out 10,000 two-wheel 
carts a year. The owners: J. D. Dort and W. C. Durant. 

Nash was given a job as a trimmer, but before the 
year was out, Dort had called Charley into his office 
and made him superintendent of the plant. I think this 
sets some sort of a record for fast promotions. 

He remained with the firm until 1910, moving up to 
the position of vice-president and general manager of 
the company, which, by that time, was the largest or- 
ganization of its kind in the country. 

As we have related, this was just about the time the 
new General Motors group, organized by Nash’s former 
co-employer, W. C. Durant, was beginning to experience 
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some of the financial difficulties familiar to countless 
far-sighted and ambitious enterprises. Buick, kingpin 
of the group, was having growing pains. Production 
costs were way out of line, and on top of that the en»... 
pany couldn’t build enough cars to keep up with the 
growing demand. com 

The men who held the purse-strings of the group car 
asked Durant, “What about this man Nash?” and a few Jj and 
days later in Flint, Durant was saying, “Charley, you're J the | 
the new president of Buick.” low- 

So at 46, Charley Nash was starting out all over § gest 
again. He was starting all over again, but he starteq § unde 
like a sprinter. The company made $800,000 his first J] bass 
year; he pushed this up to $12,000,000 by 1914, when Di 
he had already been pulled over to run the whole Gen. § thro 
eral Motors ane 

On July 13, 1916, with the financial backing of Lee § eral 
Higginson & Co., Nash acquired the Thomas B. Jeffery | to 1! 
Co. of Kenosha, Wis. The product of this company, j uneq 
known as the Jeffery (formerly the Rambler), was very bile 
favorably known in those days, but the company wag J men 
on the decline. Ce 


First Nash in 1917 .- to pl 

The first Nash produced made its appearance in 1917, ning 
Called the “680,” it had a 25.3 horsepower, six-cylinder Pres 
motor of valve-in-head design. The touring model sold ] yikir 
for about $1,300, while the sedan was listed at $1,985. | on ¢ 
Nash’s name on the hood had a real meaning to auto. was 
mobile buyers, and 10,000 cars were sold during the first } woul 
year that the new company was in operation. mers 

The new organization was hardly rolling when it re. 
ceived a test that might have collapsed a business less ] Mase 
sturdily founded. The World War was approaching its Th 
climax, and every resource of the country was being | yasc 
thrown into the struggle. The Army was in desperate ] | kn 
need of an immediate solution to its great trucking | ojdf 
problem. Nash’s response was high-gear production of } cong 
one of the sturdiest trucks in early automobile history ] wher 
—the famed four-wheel drive Quad—and rapidly } hig ¢ 
turned out more than 10,000 of these units expressly for | moto 
the war department. In addition to this then startling ] the s 
output — the greatest truck production in the industry } gion 
— Nash built over 11,000 automobiles. ager 

From then on, growth and success of the company | took 
was steady. Production by 1928 had reached 138,000 | Irvin 
units a year. Then came the depression, and with it one | him; 
of the most brilliant chapters in Nash history. Here's 
how one of the leading business magazines relates that | Maso 
story: with 

“Back in 1928, when the majority of motor men were | took 
so enraptured by New Era prophecies that they were In 
confusing the future of automobile sales with a Holy | ering 
Roller’s vision of the pearly gates, Mr. Nash took note } The 
of a few business factors that had been neglected by the | years 
seers and decided to pull in his horns. While other | were 
motor men scrambled frantically for a disappearing § surph 
market in the early 30’s and went deeper and deeper ] since 
into the red, Mr. Nash’s Nash Motors Co. cut its dealer At 
service practically in half, refused to make a single car | gram 
unless it had an order for it, and salted away its very pany 
sizable surplus by investing it in government bonds. ket. 

“In 1928,” the magazine continues, “the company’s | pj, 
factories at Kenosha, Milwaukee and Racine, turned out | gecag 
137,000 cars and sold them at glittering New Era prices; | of 4g, 
in 1933 they produced only 11,000, and the company fell | }, Ws 
into the red and stayed there three years running. But | og, 
the deficits — $1,200,000 in 1933, $1,600,000 in 1934, and | jg), 
$610,000 in 1935—— made comparatively little dent it | aytoy 
the company’s moneybags. 

“Nash’s total assets at the end of 1936 were $38,000, Thi 
000, its current ratio of assets to liabilities eight to one. 
As a feat in conserving capital through the worst depres 
sion in U. S. industrial history, Nash’s performance |? ™ ' 
oa the early thirties was something wonderful to 

ehold. 

In the 25 years of its existence, Nash has built more 
than 1,300,000 automobiles in its three Wisconsin plants. 
Nearly all of these cars have borne the Nash name, the 
only exceptions being the Ajax and the LaFayette. In 
1924 Nash purchased the Mitchell Motor Co. at Racine, 
formed the Ajax Motors Co. as a separate organization. 
The Ajax lasted until 1926 when the two companies 
were combined. Nash also had bought the LaFayette 

(Continued on Next Page) 
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u 44 My AUTO-Biography 
Who, Me? By Chris Sinsabaugh 
(Continued from Previous Page) 
mpany of Indianapolis, making a high-priced “luxury” 
a like Pierce-Arrow, Packard, Cadillac and Peerless, 
and moved it to Wisconsin. However, he never made 
the big LaFayette, but took the name for a car in the 
jow-priced field, which appeared in 1934. It was the big- 
gest seller in the Nash line until the 1941 season got 
ynderway, when it was supplanted by the new Am- 

passador 600. 

During the first 15 years, Nash Motors carried 
through to net profit a larger share of its sales dollar 
than any other manufacturer, and, according to a Fed- 
eral Trade Commission survey covering the period up 
to 1937, the company’s ratio of net profit to sales was 
unequaled by any other manufacturer in the automo- 
bile business, not excepting even General Motors’ tre- 
mendous record. 

Certainly a big part of Nash’s genius lay in his ability 
to pick men. He brought Walter Chrysler into the auto- 
mebile business. And in 1936, when the weight of run- 
ning his company had become a little too heavy he lost 
President E. H. McCarty by retirement, so the aging 
viking looked around for a strong wheelsman, lighted 
on George W. Mason, a veteran automobile man who 
was doing wonders with the Kelvinator Corp. Mason 
wouldn’t leave Kelvinator, so Nash finally wound up by 
merging the companies to get his man. 





Mason in Picture 


The automobile business was nothing new to George 
Mason, fly-fisherman extraordinary, and the only man 
I know who smokes as many cigars a day as Barney 
Oldfield and me. Almost from his infancy, he was motor 
conscious. Prior to entering the University of Michigan, 
where he obtained a Doctor of Science degree, he joined 
his father in opening an automobile agency. He liked 
motor cars, and as soon as he was out of college entered 
the Studebaker organization. He made a great impres- 
sion there on W. R. Wilson, then assistant general man- 
ager of the company. Wilson went to Dodge in 1914, 
took Mason with him; became vice-president of the 
Irving National Bank in New York, took Mason with 
him; joined Walter Chrysler in the reorganization of 
Maxwell, took Mason with him. Then only 30 years old, 
Mason became Chrysler’s works manager. He stayed 
with Chrysler until 1926 when Wilson beckoned again, 
took Mason into the refrigeration industry. 


In 1928, on Walter Chrysler’s recommendation, flound- 
ering Kelvinator placed itself in Mason’s capable hands. 
The corporation’s funded debt was $4,200,000. Eight 
years later — eight depression years later — unit sales 
were quadrupled, cash had increased seventeenfold, 
surplus was $5,900,000, and the funded debt had long 
since been retired. No wonder Nash wanted Mason! 

At the end of 1940 he had completed a three-year pro- 
gram to revitalize Nash. With its 1941 models, the com- 
pany made an entry into the low-price automobile mar- 

et. 

Directing Nash sales now, as it heads into the new 
decade, is W. A. Blees, who is credited with a long list 
of dealer management advancements developed while 
he was helping many GM units to create new sales rec- 
ords. Bill sales-managed three big companies — Buick, 
Oldsmobile and Pontiac — all at once, a feat unique in 
automotive annals. 


This is the 105th installment of Chris Sinsabaugh’s memoirs. 
Next week, Willys Motor Car Co. 


CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 
Please enter our order for: 


Copies of “Who, Me?— My 
AUTO-biography” at $3.75 each, 
postpaid. 


Copies of the Special Deluxe 
Edition at $7.50 each. 

(Each copy of this limited edi- 
tion will be autographed). 


Check for $........-... enclosed (] 
or ship C.O.D. (1) 





Lists 1940 Achievements 


WASHINGTON.—The year 1940 
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constitutional amendments against 
diversion of highway funds in four 
more states; increased public con- 
significant gains in re- 
ciprocity between states; definite 
in 
highway taxes and in general a 
better public understanding of the 
of highway 








THAT LEGS are not absolutely 
necessary items of physical equipment 


for automobile driving, is shown in 
this picture of a 1941 Fluid Drive 
Dodge fitted with hand - operated 
vacuum controls, enabling a legless 
owner to operate it. The two ll- 
shaped housings under the steering 
wheel accommodate levers which when 
lifted give a graduated motion to the 
clutch and brake connections. Design 
and installation of the controls are 
by H & H Wheel Service of Detroit, 
= having been produced by Mid- 
and Steel Products Co. The special 
control system also includes a manually 
operated throttle, and a _ reserve 
vacuum tank making it possible to 
operate the controls while the engine 
is stopped. 


Dodge Truck Sets 
New Record for 


4th Quarter Sales 


DETROIT.—U. S. domestic ship- 
ments of Dodge trucks during the 
last quarter of 1940 were the larg- 
est for any last quarter in the his- 
tory of the company, according to 
L. D. Cosart, sales manager, Dodge 
truck. They exceeded the highest 
previous last quarter in 1935 by 
44.9 percent. 

December, 1940, shipments up 
62.2 percent over the same month 
a year ago, also set an all-time 
record. They were 39.8 percent 
above the highest previous De- 
cember, which was also in 1935. 


Akron New, Used 
Car Sales Rise 


AKRON. — Substantial business 
increases in automobile retailing 
in Summit county during 1940 are 
reported as compared with the 
reasonably good business year of 
1939. New car sales jumped 38.05 
percent over 1939 with used cars, 
over 16.85 percent ahead of the 
1939 figure. 

During 1940 Akron area dealers 
sold 15,147 new cars and 23,957 
used cars. In 1939 there were 10,972 
new and 20,501 used cars sold. 
December, 1940 new car sales 
reached 1,320, with used cars at 
1,568 units. In 1939 these two 
figures stood at 926 and 1,232, 
respectively. 


McGill Given Promotion 


By Aluminum Industries 

CINCINNATI.—Robert E. McGill, 
since 1927 west coast manager of 
Automotive Replacement Parts di- 
vision of Alumi- 
num Industries, 
has been appoint- 
ed sales manager, 
with headquart- 
ers in Cincinnati, 
according to offi- 
cials of the com- 
pany. 

McGill is known 
in automotive cir- 
cles, not only on 
the west coast, 
but throughout 
the country, as he 
began his career in the after- 
market industry 20 years ago, when 
he became engaged in the manu- 
facture and sale of parts in 
California. 





R. E. McGill 


Retiring N.Y. Judge Urges 
Compulsory Insurance Law 

BUFFALO.—In relinquishing the 
chairmanship of the New York 
state insurance legislation com- 
mittee, Supreme Court Justice R. 
Foster Piper has come out flatly 
for enactment by the 1941 legisla- 
ture of a compulsory automobile 
liability insurance law as a duty 
owed by the state to its inhabi- 
tants. 

Justice Piper declared that pro- 
viding security for the payment of 
damages for injury or death 
caused by negligent operation of | 
motor vehicles constitutes a social | 
problem that “must be solved.” 


;}expression of 


Increase of Families Seen 
As Business Aid in 1941 


Special to Automotive News 

NEW YORK. — An expanding 
market during 1941 for automobiles 
and other products and services 
sold primarily to the family unit, 
rather than on a per capita basis, 
is foreseen by Arno H. Johnson, 
director of research for J. Walter 
Thompson Co., prominent adver- 
tising agency, whose forecast is 
based on an analysis of United 
States census returns. 

The “family unit” classification, 
which accounts for approximately 
45 percent of the total consumption 
expenditures by all people in the 
United States, includes such items 
as automobiles, telephones, refrig- 
erators, washing machines, elec- 
trical appliances, radios, pianos, 
housing, furniture and home fur- 
nishings, silverware, hardware, 
heating and cooking equipment, 
fuel, insurance and other products 
and services. 

“All of these,” Johnson pointed 
out, “depend for sales expansion 
primarily on the number of fam- 
ilies rather than on the number 
of individuals.” 

There will be more than 35,000,000 
family units in 1941, Johnson said, 
as compared with the 1930 figure of 
30,000,000, “so frequently used in 
calculating ‘saturation’ points for 
such items as appliances and au- 
tomobiles.” 

Noting that family units are in- 
creasing at the rate of 480,000 a 
year, Johnson further stated: 

“Far too much attention has 


Jacobson Finds 


Heavy Demand 


DETROIT.— Returning from a 
swing around the Pacific coast 
territory, Charles L. Jacobson, 
vice-president in charge of sales 
of Chrysler, reports “the greatest 
public acceptance in our entire 
history for the 1941 line.” 

Jacobson’s itinerary comprised 
Spokane, Seattle, Portland, Sacra- 
mento, San Francisco, Los Ange- 
les and Phoenix. 

“Everywhere the story was the 
same,” he said. “Our dealers are 
setting new records every month. 
Our production schedule for Jan- 
uary is more than a_ thousand 
units bigger than that of any 
previous month in our history, yet 
we already have more orders than 
this schedule can take care of.” 


Pontiac Names Platfoot 


New Dallas Zone Manager 
PONTIAC.—D. U. Bathrick, gen- 
eral sales manager of Pontiac, has 
announced the promotion of Ernest 
a J. Platfoot, for 
several years as- 
sistant zone man- 
ager at New York 
to the position of 
zone manager at 
Dallas. Platfoot 
succeeds R. W. 
Losey, resigned. 
Platfoot goes to 
his new Texas 
territory after 15 
years’ experience 
with Pontiac and 
other General 
Motors divisions. The Dallas zone 
embraces a large part of the most 
productive section of Texas. 





E. J. Platfoot 


Neb. Governor Announces 
New Board Appointments 


LINCOLN, Neb.—Changes in the 
motor vehicle dealers’ administra- 
tion board have just been an- 
nounced by Gov. R. L. Cochran, 
Nebraska’s outgoing governor. He 
has reappointed Grant L. McFay- 
den, Omaha, for a three-year term, 
and has reappointed H. Bomgard- 
ner, Scottsbluff, for a second three- 
year term, to succeed Frank Roehl, 
Lincoln. 

State Engineer A. C. Tilley an- 
nounced the appointment, all for 
three-year terms, of C. M. Miller 
Valentine and O'Neill; W. T. Grant, 
Fremont, and Earl Hamilton, Lin- 
coln. Other retiring members are 
T. F. McKinnan, Grand Island, and 
R. E. Bredenberg, Kearney. 


“Dealers Tell Me," by John O. 
Munn, is an open forum for the 
dealers’ opinions. It 
appears weekly in Automotive News 


been focused on the declining rate 
of growth of the United States’ 
population. Too few have recog- 
nized the significance of the off- 
setting rapid increase in family 
units. The 1940 census shows that 
while population has grown ap- 
proximately 7 percent since 1930, 
the number of family units has 
grown 16.3 percent or twice as 
fast.” 


Cincinnati Sales 
Up 35% in 40, 
23,699 Cars Sold 


CINCINNATI. — Cincinnati auto- 
mobile dealers enjoyed the biggest 
new car selling volume in their 
history during 1940, according to 
official records of Cincinnati Auto- 
mobile Dealers Assn. Total new 
car sales for the year were 23,699 
for an increase of 35 percent over 
1939 when new car sales were 
17,577. 

New car sales in 1940 exceeded 
the previous high record estab- 
lished in 1937 by 368 cars and the 
former high volume year of 1929 
by 2,483 cars. 


Used car sales in 1940 totaled 
31,335 for an increase of 24 percent 
over 1939 when 25,153 used cars 
were sold. The fact that used car 
sales did not increase in the same 
pace as new cars discloses why 
many dealers are overstocked and 
are now putting on special sales 
to reduce inventories. 


New truck sales in 1940 amounted 
te 2,794, an increase of 38 percent 
over 1939 when 2,014 new trucks 
were sold. There were 1,595 used 
trucks sold here in 1940 for a 
gain of 7 percent over 1939 when 
1,487 used trucks were sold. 


Bendix Names Holman 


Eastern Sales Engineer 


SOUTH BEND.—Bendix Products 
announces the appointment of 
Frank Holman as sales engineer 
in the eastern 
territory for B-K 
Vacuum Power 
Brakes. 

For 12 years 
Holman was as- 
sociated with 
Autocar in the 
capacity of brake 
engineer. Hol- 
man’s territorial 
headquarters’ ad- 
dress is 136 Hills- 
dale Rd., Lands- 
downe, Pa. 





Want a Man? 
Want a Job? 
Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 


known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 


NEED A TRAINED EXECUTIVE? 


I WAS assistant to the president of a 
major passenger car manufacturer. I 
was with a leading maker for about 10 
years in domestic and export business. 
Was their European representative for 
three years and export manager for 
three years. I became assistant sales 
manager and helped form the organiza- 
tion then later was appointed assistant 
to the president. I resigned to come to 
Washington to take over a Washington 
distributorship. Some time ago I sold out 
my interest. Now I am anxious to make 
a connection in the automobile business 
oaks. Box 252, Automotive News, De- 
roit. 


BUYER WANTED 


COLLECTION SYSTEM—Approved method. 
Prepared for Automotive Trade. Effec- 
tive, inexpensive. Trial suggested. Sam- 
ples and literature sent Free. Write 
today. Mercantile Forms Company, 11 
Avon Street, Providence, Rhode Island 
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“Maybe so..if the territory is open. 
Why don’t you get in touch with the 
Dodge Regional Manager right away.. 


‘\..and if the territory is open, my advice is 
...gtab it quick! Here’s the reason, Ted...and 
I speak from over fifteen years’ experience. 


“Dodge is a sound, steady, big volume busi- 
ness year in and year out. Just visiting here, 
you’ve seen the tremendous interest in this 
new 1941 Dodge Luxury Liner. You’ve heard 
what visitors say about Dodge...how they 
marvel that this big, roomy car still sells for 
just a few dollars more than smaller, low- 
priced cars. 


DODGE - PLYMOUTH - DODGE Job-Rated TRUCKS =: 


| 


“And you’ve heard them all talk about 
Dodge Fluid Drive... wondering how it’s pos- 
sible to produce such a smooth-riding, easy- 
to-handle automobile for so little money. 


“But that isn’t all, Ted...not by a long shot! 
Remember, you would have Plymouth cars, 
too. Plymouth has a strong following and 
steadily increasing popularity year after year 
in the lowest-price field. 


“Then, don’t overlook Dodge Job-Rated 
Trucks. That’s a business 7x itself. A complete 
line...%-ton to 3-ton...built to meet more 
than 97% of all hauling needs. 


“You'd have not one but three lines to work 
with...three fast-selling, well-established lines 


in the price ranges that interest four out of 
every five car and truck buyers! Three profit 
Opportunities instead of one. And three sep- 
arate national advertising campaigns to bring 
potential buyers into your showroom the 
year ’round. I tell you, Ted, it’s...” 


* * * * 


“No need to say any more, Tom. You've 
painted the picture far brighter than | 
realized.” 


If the Dodge-Plymouth Dealership is openin 
your community, why not get our new Triple- 
Profit proposition? Drop a line today to 
Forest H. Akers, Vice-President, Dodge Divi- 
sion, Chrysler Corporation, Detroit, Michigan. 
Correspondence confidential, of course! 


Ce t Laealbrohij 
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